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MERCHA GM OF THE FEED INDUSTRY 
AGAZINE 


dine 


FOR QUALITY AAIXING 


 Witadine, sold exclusively for quality mixing, fortifies 
feeds in protein, vitamins and minerals — has helped 
mixers build quality branded feeds under all competitive 
conditions for many years. Vitadine gives poultry and 
turkey mashes the nutritive power needed to meet com- 
petition — of more importance today than ever before. 
Technical service and information, advertising material, 
booklets, signs or literature needed to build business 
continues te be an important part of the Blatchford 
program. Call your distributor for complete Vitadine 
| information or write us. 


atadine 


FOR QUALITY 


ESTABLISHED 41800 


Meet Competition 
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@ First of all, The HUBBARD SUNSHINE 
Way features quality — you make and sell 
feeds that make a profit for the man who 
feeds them. That makes satisfied customers. 


Second, when you make and sell these 
feeds under your own brand name you build 
up your own reputation —-you have the 
exclusive right to use your own brand. 


There’s no safer, no finer way to build a 
prosperous feed business than to do it by 
featuring your own brand of feed made The 
HUBBARD SUNSHINE Way. 


And finally, feeders and farmers can’t buy 
your brand from your competitors. If you 


are interested in this safe way of building 


your business, write for information. 


Hubbar 


EASTERN BRANCH 


Milling Co. 


MANKATO, MINN. 


410 ELEVENTH STREET, AMBRIDGE, PA 
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WHEN YOU WANT .... Soybean Oil Meal that is uniform and 
palatable. Spencer Kellogg is not a feed 
mixer. All research and production facilities 
are directed toward making a superior pro 
tein meal for you to mix. 

Convenient shipping points and a reliable 
source of supply make it easy for you. Pro- 
tein meal problems can be crossed off your 
‘‘worry”’ sheet. 

Say Spencer Kellogg for Soybean Oil 
Meal and Linseed Oil Meal that are made 


for your use. ‘ 
AND SONS, INC. 
EF np ADMINISTRATION OFFICES — BUFFALO 5, NEW YORK 
: ‘hi . CHICAGO DECATUR DES MOINES 
MINNEAPOLIS LOS ANGELES 
Processing Plants: 
BUFFALO . DECATUR CHICAGO 
EDGEWATER MINNEAPOLIS 
LOS ANGELES DES MOINES 
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EGGS ... $12,000 PER DOZEN! 


They're not the kind of eggs you get from a hen house, but you can be sure the farm- 
ers of America are playing a mighty important part in seeing that they are laid 
accurately. 

In a mechanized war such as this, food plays a mighty important role in keeping 
fighting men in the “pink” . . . in keeping hands steady so that accurate “hits” are 
scored on every run. Every day thousands of tons of wholesome, nutritious food are 
needed by our armed forces. ass 


You as feed manufacturers and we as suppliers have a real job to do. We must see 
that today’s farm feeds do an outstanding job in producing more milk, more meat, 
more eggs. And to produce more it is essential that you use quality ingredients in 
your feeds. 


For many years Atkins & Durbrow have supplied feed manufacturers with a line of 
quality vitamin products. The companies listed below are known for their depend- 
able quality standards. All are represented by Atkins & Durbrow. 

Why not make Atkins & Durbrow your headquarters for vitamin products. We are 
prepared to render you efficient service in every way. Our service representatives 
operate from eleven centrally located cities. We maintain warehouse stocks in twelve 
cities. See the Atkins & Durbrow service representative next time he calls. He has.a 
story that will interest you. 


ATKINS « DURBROW, wc. 


165 JOHN STREET, NEW YORK 7, N. Y. 
CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 
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CO-QUINA SHELL BREWERS DRIED YEAST in 
A & D FEEDING O1L 


“giltich in ViiominE An jos the prevention of coccidiosis. 
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red T. Bridges Associates Pabst Brewi EXAD 
: 
SPECIAL: 400 D, 1000 A units 
EXTRA: 400 2000 A units | 
SUPER: 400 D, 2000 hee 
Allied Chemical & Dye 
- ‘ 


“Merchandising is just as 
much of a scientific 
problem as the chemistry 


of nutrition.” 


MERCHANDISING MAGAZINE OF THE FEED INDUSTRY 


JANUARY, 1945. 


Vol. 21 No. 1 . : 
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Packaging Feed in Small Bags 


. - Thousands of individuals are 
keeping a few rabbits, a dozen 
hens for eggs. a small flock of 
Pigeons for squabs. Added all 
together they represent a large 
market for laying mash, hen 
scratch, pellets, and mixed pro- 
cessed feeds in small bags. Pack- 
aging is ideally handled in paper 
bags on high-speed EXACT 
WEIGHT Scales especially de- 
signed for the operation. The mod- 
el (illustrated) is 
the most popular 
scale in the in- 
dustry. It works 
anywhere on. 
floor, low benches 

-. has a top- 
reading dial in 
fraction ounces.. 
dusiproof dash- 
pots. Write for 
deiails. 


THE EXACT WEIGHT SCALE CO. 
701 W. Fifth Avenue Columbus 8, Ohio 
Dept. A9, 1104 Bay St., Tironto, Canada 
There is no substitute for Exact Weight 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat Gran 
Wheat Middtinga 
Rye Middtinga 
Malt Sprouts 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


MAX KATZ 
BAG CO., 


INDIANAPOLIS, IND. 


JUTE TWINE, 


"WATERPROOF 
REINFORCED 
BURLAP AND COTTON CROSSCOR 


BAGS 
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Famous For Quality 


Corn Cost Reduced 


America’s ‘top quality, ‘top selling price steel- 
cut corn is ‘golden cut’ — a product of clean- 
slice, sta-sharp knives that cut faster, make 
more coarse grade, take less power, make 
less by-product, require less re-sharpening .. 
World’s bestbuilt Cutters. 5 sizes — a capacity 
to suit every mill. 


Ask for Catalog B-167 
S. HOWES CO.., INC., Silver Creek, N. Y. 


e7e@ 
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b | 
BUSINESS 
FOR : olden cut 
YEARS 
SELLING PAPER BAGS, 3 4 
/| | 


Wrarer and summer, for over 31 years, 
Arcady Dealers have received an endless flow of 
result-getting sales helps, quality feeds, and valu- 
able, on-the-spot cooperation from experienced 
service departments. 

That’s why farmers look first to Arcady dealers 


as their unfailing source of dependable feeds . . . 
why Arcady Dealers quickly become the leading 
feed men in their community... 

Be an ARCADY dealer! Start this endless flow 
of money making sales helps coming your way. 
Write for details. 


FARMS MILLING CO. 


= 223 W. Jackson Blvd. Chicago..6. III. 
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records reveal outstanding 


rs back over the feed- 
ing year which ended on Oct. 
1, we find that most of the pre- 
dictions made in the Feed Industry 
council's report last January have 
come true. At that time the council 
published the findings of the feed 
survey committee showing that an 
18 million-ton gap existed between 
estimated feed needs and supplies. 
The council pointed out that this 
gap might be closed in several 
ways: : . 
1. The rate of feeding which had 
_ been going on would slow 
’ down as the effects of this feed 
gap took hold. 

2. Reduction of livestock and 
poultry numbers would in- 
evitably take place. 

3. The government with its war- 
time powers was in position 
to help close the gap by the 
use of domestic wheat and the 
importation of grains, proteins 
and molasses from abroad. 

The rate of feeding did slow down 

due partly to feed shortages—espe- 
~ cially grains—and the fact that cer- 
tain feeding ratios were less favor- 
able than they were the previous 
year. Livestock and poultry num- 
bers were reduced to the extent of 
a one-fourth cut in the spring pig 
crop, one-third fewer fo'! pigs and 
24 per cent fewer chicxs hatched 
during the first seven months of 
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in 1944 despite shortages 


by LARRY WHERRY 
Feed Industry Council 


1944. Continuous culling of layers 
was carried on, but in spite of this 
laying flock numbers remained at 
record levels due to the tremendous 
pullet crop of 1943. 

Beef cattle feeding declined 
sharply in the Corn Belt and hogs 
were fed to lighter average weights. 
Use of wheat for feed increased 
greatly in 1944, with 500 million 
bushels being fed during the feed- 
ing year. This includes both wheat 
from domestic stock and imports. 

As the council predicted last Jan- 
uary, reserves of feed grains drop- 
ped to a point where they were 
dangerously low and badly in need 
of replenishing. Despite substan- 
tial importations of wheat, stocks 
of old wheat in this country on July 
1 were about 300 million bushels 
smaller than they were two years 
ago. 

Stocks of old corn on farms on 
Oct. 1 dropped to about 210 million 
bushels, as compared with more 
than 600 million bushels on Oct. 1, 
1941. In effect, this means that we 
have used during the past three 
years about 400 million bushels 
more corn than we have produced. 


Reserves of grain, would have 
been even lower this fall had it not 
been for mild weather during most 


of 1944 and better-than-average 
pastures. Steps should be taken 
immediately to build up grain re- 
serves from the record grain crop 
that has just been harvested, since 
we have no assurance that 1945 
‘will be anywhere near as good a 
crop year as 1943 or 1944. 


In the council's report last Janu- 


‘ary it was urged that the voluntary 


protein conservation. program be 
continued as long as there was a 
shortage of -protein feeds. We feel 
that continued observance of this 
program helped greatly to maintain 
heavy production of poultry and 
livestock during the first half of 
1944, 

By the end of the summer it was 
apparent that protein meals were 
coming to be in better relation to 
the over-all feed supply. Because 
of this the council recommended 
that the voluntary agreement be 
modified to make it possible to offer 
protein supplements for all classes 
of poultry and livestock more freely. 
This recommendation was ap- 
proved by the feed management 
branch of the war food administra- 
tion and was announced to the feed 
industry on Oct. 1. 

At the same time the council 
urged that conservation of all feed- 
stuffs be continued and that low- 
producing, inefficient individuals be 

(Continued on page 46) 
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PRODUCTS, 


FEEDING THE CONDENSED BUTTERMILK VITAMIN EMULSION 
MANUFACTURED IN INDIANA BY A COMPANY 
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—— WITH 50 YEARS EXPERIENCE IN PROCESSING ? 

MILK PRODUCTS ? 

VITAMIN | 

oMPLEX You can't reach this door if ONE 3 

BSotamins STEP is missing. You'll find allthese 3 

. T i vitamins (steps to healthy growth 3 

ilk ITAMIN and production) in VIM-O-LAC plus 

| il v good digestible Proteins, Pantothe- 

| | nic Acid and Niacin. 

fi ? 

| "VITAMIN | 

CHECK! 

ACID | = DOES YOUR } 

A TIC PRESENT SUPPLEMENTARY. } 

| FEED_ CONTAIN ALL } 

E AND == THESE INGREDIENTS? 

? 

@ CORN DISTILLERS SOLUBLES — e@ COD LIVER OlL—to supply vitamin ) 

by E and D. 

B to be one of the largest sources o { 

complex vitamins. @ CAROTENE—which is converted in 
the liver into vitamin A. 
WHEAT GERM OlL—one of the rich- 

@ CONDENSED SOURED SKIMMED est known sources of vitamin E, the @ CORN GERM OIL — helps supply Q 

MILK—to supply lactic acid. reproduction vitamin. vitamin A. 

These ingredients are scientifically compounded and emulsified to give each its most effective and digestive form. 2 

VIM-O-LAC is self-preserved. Since it is condensed under vacuum at low heat .. . neither artificial preservatives nor § 

fillers are used. VIM-O-LAC is made under strict sanitary conditions. ) 

per cwt. delivered your station. Packed 

$ 7 in approximately 450 lb. wooden barrels. $ 

80 barrels—minimum carload. Carloads ) 

only. 

As we are just beginning to offer this product in the East. we will need representation by reliable brokers. We $ 

invite your inquiries as to the territory you cover. ADDRESS ALL INQUIRIES TO 2 
THE MARYLAND FEED COMPANY ; 


Eastern Representative 
GAY and WATER Sts. BALTIMORE 2, MD. 
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XPERIENCE has taught C. Eck- 

lund, owner of a feed store at 

Mancelona, Mich., that feeder 
education is best dispensed in small 
quantities over a long period of 
time. 
Mr. Ecklund says that farmers 
like to get feed and farm tips from 
dealers, but only when they ask 
for it and then only one bit of infor- 
mation at a time. In other words, 
if a dealer tries to give a farmer 
too much feed information he will 
not absorb all of it. It is better to 
select one important feed fact at a 
time and keep hammering that 
home until it is remembered, says 
this dealer. 


“I have found that farmers are © 


very receptive to tips that will make 
money for them,” says Mr. Ecklund. 
“They are alert to good ideas when 
they are presented properly. At our 
store we try through feed booklets, 
posters, ads and the like, to stir up 
the farmer's interest in feeding so 
that he will come to us and ask for 
more “information. That is one of 
the most effective ways of spread- 
ing the gospel of better feeding.” 
In and about his store Mr. Eck- 
lund has plenty of signs advertis- 
ing what good feeds will do in the 
way of increasing production at 
proportionately lower costs. There 
are also many feed manufacturers’ 
booklets placed neatly on the coun- 
ters and tables so that customers 
are constantly reminded to take 
one or two of them home. Mr. Eck- 
lund’s newspaper ads, too, are so 
worded that farmers come in and 
ask him about his feed products. 
When a farmer asks for further in- 
formation, the feed man is, of 
course, happy to give it to him. 
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Mr. Ecklund reports that farmers 
in this area have shown a great 
deal of interest in feeding costs dur- 
ing the war period, just as they 
have in production. He believes 
his customers are more interested 
in keeping proper cost and produc- 
tion records now than ever before. 
He views this as a fine trend, one 
which will carry over into postwar 
days and which is bound to have 
a healthy influence on future farm 
operations. 

“If you can buy products from a 
farmer as well as sell to him, you 
stand an excellent chance of main- 
taining a good volume of store 
traffic and building up many addi- 
‘tional sales,” says Ecklund. “I buy 
both eggs and cream from the farm- 
ers and this is a big asset to my 
business.” This phase of his oper- 
ations brings many farmers to his 
feed store week after week. This 
is the sort of regular traffic that 
any feed man likes to have. 

“When I started’ in business 11 
years ago, I only handled eggs and 
cream,” declared Mr. Ecklund. “It 
‘wasn't long, however, before I real- 
ized that feed would be an excel- 
lent line for me to add because of 
my farm traffic. I put in a stock of 
Arcady feeds and my feed volume 
has been very gratifying ever 
since.” 

During the period when vital 
feeds were more scarce than they 
are today, Mr. Ecklund sold a lot 
of bagged dairy ration to farmers 


- who had never used this type of 


feed before. Farmers were pretty 
well satisfied with the feed, too, 
and many were amazed at the milk 
production they obtained through 
its use. Because they were using 
types of feed which were new to 
them, many*farmers watched the 
performance and costs of such feed 
very closely, and this, according to 
Mr. Ecklund, is a tendency which 
cannot help but make for better 
feeding practices on the farm. 


FEEDER education is best dis- 
pensed in small quantities over 
a long peried of time, accord- 
ing to C. Ecklund, above, Man- 
celona, Mich. Shown at lower 
left is an exterior view of the 


Ecklund Feed store. 


War demand for larger food pro- 
duction, says this dealer, induced 
many farmers to raise larger flocks 
of chickens, and more cows and 
pigs. Others who had never been 
interested in livestock or poultry 
went into this field on a large scale. 
This should make for more feed 
customers for quite a period after 
the war, he states. 

Mr. Ecklund’s business has grown 
so steadily of late that in the post- 
war years he is planning an ex- 
pansion of store space and other 
facilities. He sees a very excellent 
future in the retail feed business, if 
a dealer is willing to work with the 
farmer to promote a better and 
more prosperous agriculture. 

ORIN ANDERSON RESIGNS 

J. Orin Anderson has resigned as man- 
ager of the Farmers Warehouse, Edgerton, 
Wis., and has accepted a position as sales- 
man for the Farley Feed Co., Janesville. 
Owing .to his change in employment Mr. 
Anderson has also tendered his resignation 
as a member of the board of directors of 


the Central Retail Feed association, a post 
to which he was elected last June. 
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£ OTHER CCC PRODUCTS 


ABOVE ACCEPTED 
IODINE LEVELS 
By ordinary mixing meth- 
ods, KI.5 provides Iodine 
protection at adequate lev- 
els, as established by latest 


nutritional work. Iodine~ 


from this inexpensive 
source is not only present 
in generous quantities, but 
it is stabilized to assure full 
Iodine benefits.at all times. 


todized Calcium 
(Any desired 


_KL.5, a simple, convenient product, costs so little over plain cal- 


cium that price is no longer a factor in Iodizing your feeds — all 
of them . .. In fact, you will now find it simpler, easier, CHEAPER 
to provide Iodine protection for every formula in your line. 


LESS LABOR | 


Use KI.5 just as you would plain calcium carbonate . . . No pre- 
mixing is required. It is easy and convenient to handle. It saves 
time and labor, a mighty important matter these days . . . Saves 
inventory and storage space, too, and with the same standard 
product for all formulas, there is no chance for error. 


ACCURATELY UNIFORMLY 


KI.5 carries Iodine into every part of the mix, right along with 
the calcium carbonate. This is assured by CCC’s patented “wet” 
process, which coats every particle of calcium carbonate with a 
thin film of potassium iodide. Accurate Iodine inclusion is simply 
a matter of adding KI.5 to the final mix, which is no trick at all, 
even with unskilled workmen. 


CALCIUM CARBONATE COMPANY 
43 EAST OHIO STREET, CHICAGO 11, ILL. 
Box 409, Carthage, Missouri Brandeis Theatre Bidg., Omaha 2, Nebraska 


ITY CONTROLLED) 
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MR. EDDIE ACCEPTS For years, many in the feed industry have abhorred 
THE CHALLENGE the thought of published formulas and the teaching 
. of the formulation of balanced rations to 4-H club 
members and short course students and to all others by agricultural colleges 
and agricultural extension workers. There has been a conscious or uncon- 
scious attempt to shroud the manufacture of prepared feeds with a veil of 
secrecy. 


The Feed Bag definitely does not believe in any compulsory open formula 
labelling of prepared feeds. We recognize formulas as the property of the 
manufacturers using them and, because formulas are impossible to accu- 
rately check after mixing, we believe both manufacturers and feeders should 
be protected from the possible competition of unscrupulous imitators. 


The Feed Bag does believe, however, in the widest possible dissemination 
and promulgation of authentic nutritional knowledge including the formula- 
tion of balanced rations for all farm animals and poultry. It is our opinion that 
the selling of prepared feeds becomes easier with every increase in 
the general knowledge of animal nutrition and the concurrent understanding 
of the greater effectiveness of balanced rations as compared with straight feeds. 


B. D. Eddie, capable and dynamic head of the Superior Feed Mills, Okla- 
homa City, Okla., is one feed manufacturer who agrees with our thinking on 
this subject. Mr. Eddie believes that the automobile industry prospered as 
it has because American boys have been taught mechanics throughout the 
entire history of our country. The assembly of radios is taught in our schools 
and by mail but more factory built radios are sold every year — few boys 
or men even think of making their own. During this war, thousands of Ameri- 
can soldiers are being taught how ito dismantle, assemble and repair air- 


planes and Mr. Eddie believes that after the war they will come back to. 


buy planes and not to attempt to build them for their own use. 


Carrying this analogy still farther, few women do not know, and all could 
easily find out, how to bake bread, cakes and rolls and how to can vege- 
tables, fruits and preserves but the volume of business in the baking and can- 
ning industries has increased steadily from year to year. 


Most Americans like to know all about the products in which they invest their 
money. They want to feel assured they are getting their money's worth and 
this is the challenge which Mr. Eddie accepts for the feed industry. 


The feed industry can and does make efficient prepared feeds, doing a better 
job for less money, than-any feed which can be manufactured without com- 
parable facilities and access to, as well as ability to handle a wide range of 
ingredients. Teach the farm boys and girls and the farm men and women the 
value of balanced rations and from then on it is up to the feed industry to 
prove the greater efficiency and economy of branded prepared feeds. 


We can do it, says Mr. Eddie. 
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mean much you. 
Look for when you 


For nine yeats, now, the name ATLANTIC SUPPLY has been 
synonymous with “highest quality” in feed ingredients and 
supplies. Today hundreds of feed manufacturers, mixers and 
dealers accept and regularly use ATLANTIC products with 
complete confidence in their high quality standards. The next 


time you buy feed ingredients look for the ATLANTIC “A”— 
it’s your assurance of quality. 


Listed below are a few of ATLANTIC quality feed products. 
For full information, samples, prices, etc., on any or all of 
them, write or wire today. Address your request to Dept. F. 1. 


A dependable source of riboflavin and all the other water- 
soluble B-complex factors. Made from grain fermentation 


e ; by-products, it contains highly digestible proteins for your 
Di S Gr d- Sol poultry and hog feeds. Easy to mix, palatable, economical. 
Will improve most any feed. Packed in 50-pound paper bags. 

Will not pack or harden. 


A semi-solid supplementary feed. Distillers’ solubles with im- 
F ed rim on E on So | portant vitamins, proteins and minerals. Economical. Partic- 


ularly liked by poultry and hogs. 


Distillers’ molasses fermentation by-products in a dry, palata- 
Gra init M rt) as Sol ble form, non-caking. Rich in water-soluable B-G vitamins. 


Adds palatability to feeds. Excellent for dairy and hog feeds. 


Co. 


STREET  ##BALTIMORE 2, 
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Whoppers 


HE red indicator on the ther- 

mometer hanging outside the 

Hickory Grove Feed store had 
almost disappeared into the mer- 
cury bulb. Lem Jones, proprietor, 
just arrived at work, was still rub- 
bing his frost-bitten ears. The morn- 
ing mail was heavy and near the 
bottom of the stack Lem ihought he 
recognized a familiar envelope. 
When he had restored the circula- 


tion to his ears he dropped into his 
chair and extracted the letter from 


the pack. 

Sure enough, it bore a California 
postmark and the almost illegible 
scrawl could only belong to Pop, 
Lem's father who had spent the 
summer and fall with him and then 
headed back for his native state. 

“Ten below here in Hickory 
Grove,” muttered Lem, “and I get a 
letter from ‘sunny’ California. Know 
just about what's in it, too—plenty 
of bragging about the warm sun- 
shine and the juicy oranges.” 

Lem's mind flashed back to the 
cold and ice of Hickory Grove as 
Mickey, his head and face bur- 
rowed into a red, wool muffler ap- 
proached his boss. 

“'Morning!” he greeted. “Gee, 
it's sure cold today. Twelve below 
up at our house. Oh say, boss, didja 
get a letter from Pop?” 

““Yeah,"’ responded Lem casually. 
“You open it and read it. I'll take 
it home with me and find out what 
Pop’s got to say when I'm sittin’ 
next to the radiator at home to- 
night.” 

Mickey picked up the letter eag- 
erly and retired to a chair in the 
corner of the office as Spot, the 
warehouse cat, looked up at him 
and mewed plaintively as if she 
were lonesome for news from Pop 
too. 

The first paragraph of Pop’s letter 
asked how everybody was, how the 
Hickory Grove Feed store’ was do- 
ing without his help, and inquired 
about Mrs. Jones and her wonderful 
cooking. Then came the fireworks. 

“Suppose you are all sitting 
around a red hot stove in the office 
with your teeth chattering. Well, 
out here in California the sun came 
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contest brings new fame to 
hickory grove feed store 


by EMIL J. BLACKY 


‘out so clear and warm today that 
in an hour the oranges on our tree 
in the back yard grew three inches 
in circumference. A fellow next 
door who was given up by the 


doctors sat in the sun for 15 min- 


utes and then went out and played 
36 holes of golf.” 

As he finished the paragraph 
Mickey bellowed with laughter 
while Spot playfully thumped her 
front paws on the floor in ecstacy. 
Pop looked up from his mail, frown- 
ing. He suspected what the laugh- 
ter was about. 

There were more paragraphs ex- 
tolling California sunshine, each 
more rash than the first. When he 
had finished reading the letter, 
Mickey's sides ached. 

“Pop's pén was sure hot when he 
wrote this, boss,” he said, handing 
the letter back to Lem. 

“All right, Mickey,’ Lem replied. 
“T'll read it tonight. Now you get 
hot and help Zeke unload that car 
of feed that came in yesterday.” 

“O.K., boss,”” the office boy an- 
swered, scurrying through the door 
leading to the warehouse and still 
chuckling. 

Zeke, the warehouse hand, was 
spouting steam like a’boiling ket- 
tle as he wheeled sacks of feed 
from the car into the warehouse, 
but he was far from boiling. 

“Watcha laughing for, Mickey?” 
Zeke asked. “This cold weather 
ain't nuthin’ to be happy about.” 

“Just read a letter from Pop, 
Zeke.” 

Then Mickey related some of the 
paragraphs which soon had Zeke 
grinning from ear to ear and shak- 
ing his head. 

“Kinda miss Pop,” he said after 
Mickey had finished quoting from 

the letter. “Great guy — and the 
greatest liar this side: of the North 
Pole.” 

It was while Mickey tussled with 


sacks of feed, getting more chilled 
by the moment, that he suddenly 
had one of his brainstorms. As 
usual, he was going to unleash it 
on his boss but this time he de- 
cided to wait until morning—until 
after Lem had read Pop’s letter. 


The thermometer still hovered 


under the zero mark next day when 


Mickey stood at his accustomed 
place besides Lem’s desk. 

“Didja read Pop’s letter?” 
asked? 

“Yeah, I did,” answered Lem. 
“Sheer nonsense. Sometimes I 
think Pop's getting childish.” 

“Naw, he ain't’ Mickey defended. 
“He gave me a good idea. Boss, 
why don't we hold a contest and 
offer some prizes to the persons who 
send us the best tall tales. We 
could print the names of the win- 
ners and their stories in the Hickory 
Grove Bugle. Betcha it would give 
us a lot of good publicity.” 

Before Lem had a chance to 
quash such a “nonsensical” sug- 
gestion, the voice of a familiar fig- 
ure who had walked quietly to the 
desk and overheard Mickey's pro- 
posal, chirped. It was Harvey Gra- 
ham, advertising manager of the 
Hickory Grove Bugle. 

“Sounds like a swell idea, Lem. 
And I've just thought of a good 
name for the contest. We can call it 
‘Frozen Whoppers’. You can an- 
nounce the contest in your ad for 
this week and I'll see that you get 
a swell writeup.” 

There was one reason Lem 
agreed to the idea without his usual 
resistance. He hadn't figured out 
copy for his ad for the week and 
this would give him an easy out. 

Couldn't lose much trying it any- 
way he reasoned, and it might help 
take people’s minds off the tragic 
side of the war. 

“All- right,” agreed Lem. “You 
and Mickey get your heads to- 
gether and figure out.the copy. I've 
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We invite you to test a new Squibb vitamin emulsion, 
protected against Vitamin loss from oxidation 


ADOL-M 


with Vitar 


If you are short on Vitamin A—if 
you want to be sure that the units 
of Vitamins A and D you buy ac- 
tually go into your feeds without 
foss—then you will be interested in Squibb Exadol-M. 
This new and much publicized patented product pre- 
vents vitamin losses due to oxidation. It comes to you 
in the form of a concentrate, homogenized in molasses, 
containing 1,000 U.S. P. XII units of Vitamin A and 
400 A.O.A.C. units of Vitamin D per gram. 


Under exhaustive tests and even at high temperatures, 


LET YOUR ASSAYS SHOW YOU WHY THIS PRODUCT 
1S TODAY‘’S GREAT FIND 


the vitamin content of Exadol-M has shown marked 
stability over a period of many months. The process 
by which it is made effectively retards oxidation of 
both Vitamin A and D. Your assays will reveal other 
factors which will hold your interest. 


The supply of Exadol-M is somewhat limited, but pro- 
duction schedules are being stepped up gradually. We 
therefore suggest that you write now for a trial supply, 
prices and possible delivery dates. Address Dept. FB-1, 
E. R. Squibb & Sons, Veterinary and Animal Feeding 
Products Division, 745 Fifth Avenue, New York 22, N.Y. 


* Vitamin Stabilized : A patented process protects the vitamin content of Exadol-M from oxidation. (U!S. Pat. 2,321,400) 


**Exadol-M” (Reg. U.S. Pat. Off.) is a trade mark of E. R. Squibb « Sons. 


_ EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc., 165 John Street, New York 
Branch Oftices: 
Boston Chicage Minneapolis Kansas City Omaha 
PACIFIC COAST SALES REPRESENTATIVE: 
_ FRED DEHOFF COMPANY 
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CHICK’S MOST DEADLY ENEMIES 


COCCIDIOSIS 


1945 brings your poultrymen another challenge. Egg and 
meat production must be maintained at present high 
levels. Help your poultrymen attain their goal by reducing 
cecal coccidiosis} losses! Put DICOCE* in your mashes! 


For three years now, we've been receiving reports from the 
field about the fine results DICOCE is giving in feeds—in 
helping to prevent cecal coccidiosis. One of the chick’s 
most deadly enemies is being brought under control. 


DICOCE is a light, specially prepared amorphous powder 
that mixes readily. Feeds containing DICOCE—when used 
in conjunction with a suitable sanitation program—will 
help prevent coccidiosis. The recommended protective 


* Caused by Eimeria tenella 


EASTERN SALES AGENTS: 


ATKINS & DURBROW, Inc., 165 John Street, New York 


Branch Oftices: 
‘Boston Chicago Minneapolis 
PACIFIC COAST GALES REPRESENTATIVE: 
FRED DEHOFF COMPANY 


‘Merchants Exchange Building, San Francisco, California 
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Kansas City Omaha 


level is one per cent. Mashes containing two per cent are 
recommended if infection is present. Suggest that these 
mashes be fed at any age after the first week—and par- 
ticularly to chicks that are 4 to 6 weeks old. 


Coccidiosis is no respecter of the calendar. It may strike at 
any time, but it strikes hardest during hot, humid weather. 
Urge your poultrymen to use DICOCE-fortified mashes. 


DICOCE is packed inconvenient 20-pound bags. For full 
information and prices address Dept. FB-1, E. R. Squibb & 
Sons, Veterinary and Animal Feeding Products Division, 
745 Fifth Avenue, New York 22, N. Y. 


* Dicoce (Reg. U.S. Pat. Off.) is a trademark of E, R. Squibb & Sons 
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“Standardized Uniformity“ are not just words 


It’s easy to talk of standardized uniformity but 
only ceaseless care produces that all-important 
necessity. Wherever Borden’s Special Products 
Division produces poultry feed supplements stand- 
ardized uniformity is a basic rule. This is an un- 
impeachable guarantee of the quality of all Borden 
products. 


Because of the standardized uniformity of its 
poultry feed supplements, Borden is able to con- 
duct nutritional experiments of the most exacting 
nature. The benefits derived from these experi- 
ments are passed on to customers who utilize 
thousands of pounds of Borden’s Poultry Feed 
Supplements annually. 


It was, for example, through such experiments 
at Borden’s Research Laboratory and Experi- 
mental Farm, Elgin, Illinois, that definite eco- 
nomic advantages for both feed manufacturers and 
poultrymen were found in fortifying a feed with 
both Borden’s Flaydry and Borden’s Ladpro. 

Through such a combination the full benefits of 
the essential milk and fish vitamins, particularly 
the Complete B-G Complex, is obtained on a 
soundly economical basis. 


THE BORDEN COMPANY 
Special Products Division 
350 MADISON AVENUE, NEW YORK 17, N. Y. 
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HEN I chose the title, “A 
Current and Postwar Pro- 
gram for Manufacturers of 

Alfalfa Products”, I was thinking of 
what you should be doing now, as 
well as after the war. Actually, you 
are not, at this time, following the 
program I have in mind and so it is 
not “current”. But you can under- 
take such a program in the im- 
mediate future. In recent months 
I have heard several business men 
say that they had “missed the boat” 
six months or a year ago because 
they had not developed a program 
for the situation they now must 
deal with. Fortunately, your boat 
—a program of “house cleaning”, 
education, and research—is still in 
port. Don't miss it! 

How can you “clean house’? By 
supplying to the users of your pro- 
ducts what they want and should 
have, rather than what you want 
to give them; by adopiing appro- 
priate names for designing your 
several products; by setting up 
sound:standards for those products; 
and by obtaining, within your in- 
dustry, the use—without exception 
—of such names and standards. 

Many of you appear io have in- 
sisted on grinding your meals un- 
til they were almost as fine as 
flour. Oh, I know, there were rea- 
sons for that. But-were the reasons 
good enough? If you weren't po- 
lite, you would interrupt me and 
ask, “What's wrong with fine grind- 
ing?” It is not altogether wrong— 
there probably are instances in 
which a finely ground alfalfa meal 
has a place. But fine grinding has 
tended to reduce the use of alfalfa 
meal in certain mixed feeds and 
has prevented it from finding wide 
use in certain others. 

Have you ever heard anyone ask, 
“Isn't alfalfa meal unpalatable to 
poultry?” or, “If I include that much 
alfalfa meal in my mash will I not 
reduce its palatability? I have 
heard those questions many times 
and I think that you, too, must have 
heard them. What are the facts 
about the palatability of alfalfa 


*An address delivered at the annual meeting of 
the American Dehydrators association held Dec. 
12 at the Stevens hotel, Chicago, III. = 
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by HARRY W. TITUS* 
Limestone Products Corp. 


meal? Alfalfa, itself, is not unpal- 
atable to poultry. If you doubt that 
statement hang a hank of good 
leafy alfalfa hay in a poultry house 
and observe how quickly it will be 
stripped of leaves. I may even say 
that alfalfa meal is not unpalatable, 
but it is physically impossible for 
a chicken to eat a finely ground 
alfalfa meal, as such! Try eating a 
mouthful of wheat flour or corn- 
starch and you will know why. 

Alfalfa meal could and should 
find wider use in dairy feeds but a 
finely ground product is not suit- 
able because it is too dusty. And, 
I may add, it is not entirely suitable 
for use in many other feeds. 

It is true that you cannot change 


from fine grinding to coarse grind- 


ing overnight. You have “educated” 
users to expect a finely ground pro- 
duct and so, it first will be neces- 


sary to “re-educate” those users. 


Also there are manufacturing rea- 
sons why you cannot change quick- 
ly from fine to coarse grinding but 
those reasons can be overcome by 
research and the installation of suit- 
able equipment. : 

Standards for alfalfa meal seem 
to have been forgotten during the 
past few years. Why? Because for 
a time there was a good market for 
anything that could be called al- 
falfa meal. That situation is chang- 
ing rapidly and will continue to 
change. It is axiomaiic that there 
is always a better market for pro- 
ducts of high quality than for those 
of low quality. Therefote, alfalfa 
meal should be made only from 
top-grade alfalfa. This is especial- 
ly-true of sun-cured alfalfa meal. 

I shall not attempt to suggest 
standards of quality but acceptable 
standards can be based on such 
things as protein content, fiber con- 
tent, and carotene content. 

I have indicated that appropriate 
names for designating alfalfa pro- 


ducts are needed. Why? Because 
I have seen products designated as 
alfalfa leaf meal that were in reality 
nothing more than finely ground 
alfalfa and not of particularly good 
quality at that. Perhaps ihe term 
should be dropped unless, of course, 
a true alfalfa leaf meal is produced. 
In any case, alfalfa meal is a good 
name but you do need names or 
means of designating the different 
types and grades. Here, again, re- 
search of a kind is necessary be- 
cause the naming of the different 
types and grades of alfalfa meal 
should be so done that the names 
will accurately describe the pro- 
ducts that are made or products 
that it is feasible to make. In any 
case, the system of designating your 
different products should be logical 
and it should be universally ap- 
plied. This is another instance in 
which “re-education” of the user 
will be necessary. 

So much for the “house clean- 
ing’. After a few words about the 
recent production of alfalfa meals 
and the potential outlet for these 
products, and several more words 
about the almost unrivaled nutritive 
properties of alfalfa, I shall outline 
a ptfogram of education and re- 
search that should enable you to 
turn that potential outlet into an 
actual outlet. 

According to the bureau of agri- 
cultural economics, 421,300 tons of 
sun-cured alfalfa meal and 245,500 
tons of dehydrated alfalfa meal 
were produced in the 12-month pe- 
riod between May 31, 1943 and 
June 1, 1944; and in the five-month 
period between May 31, 1944 and 
Nov. 1, 1944 the production was 
186,800 tons of sun-cured alfalfa 
meal and 262,600 tons of dehy- 
drated alfalfa meal. Thus, the total 
production of both types of alfalfa 
meal was 666,800 tons between 
May 31, 1943 and June 1, 1944, and 
449,400 tons between May 31, 1944 
and Nov. 1, 1944. Frankly, I doubt 
that all the alfalfa meal produced 


eve 


education-research program 


was included in those estimates. I believe 
that the production of suncured meal from 
May 31, 1943 to June 1, 1944 was nearer 
500,000 tons than it was 421,300 tons, and 
that the production of dehydrated meal 
was nearer 275,000 tons than it was 245,- 
500 tons. In other words, I think that the 
total production of both meals in that pe- 
riod was nearer 775,000 tons than it was 
666,800 tons. And, if I may hazard a pre- 
diction, I predict that from May 31, 1944 to 
June 1, 1945 about 450,000 tons of suncured 
meal and 340,000 tons of dehydrated meal 
—or a total of 790,000 tons—will be pro- 
duced. 

Will there be a satisfactory market for 
this 790,000 tons of alfalfa meal? I do not 
know ‘but I believe that if a suitable edu- 
cational campaign had been started a 
year ago there would be an excellent mar- 
ket for all of it. In any case, much of the 
production probably has been sold or con- 
tracted for by this time. 

If you were to ask me how much alfalfa 
meal could be sold annually after our 
population of livestock and poultry have 
been stabilized, I would say at least 1,- 
000,000 tons or more—if you insiitute now 
a suitable program of education and re- 


search and keep it going vigorously. 

For many years I have had a high re- 
gard for alfalfa meal as a feedstuff. I first 
began to recommend its use in poultry 
feeds in 1926 and I have been recommend- 
ing it ever since, not only in poultry feeds 
but more recently in dairy cattle and 
swine feeds as well. I donot mean to say 
I was the first to recommend the use of 
alfalfa meal in poultry feeds because it 
had been used in poultry- feeds a number 
of years before I entered the field of nutri- 
tion back in 1921. What I mean to say is 
that my first recommendation of its use in 
poultry feeds was made ‘n 1926, a little 
more than 18 years ago. 

To me, alfalfa holds the place in animal 
nutrition that milk popularly holds in hu- 
man nutrition. To me, alfalfa of good qual- 
ity has just about everything. It contains 
protein of rather good quality, is relatively 
rich in minerals, and is a veritable store- 
house of the vitamins. Show me, if you 
can, a natural feedstuff that contains in 
comparable quantity all the important nu- 
tritive elements that alfalfa contcins. There 
may be a few close “runner-ups” but, 
none are so good in every way—and none 
are produced in equally large quantity. 


Swinging on the Barnyard Gale 


“But why should I eat it and grow up like Papa—didn't he end up at 12 cents a pound?” 


The best grades of dehydrated alfalfa 
meal—those that contain a high percent- 
age of leaves—contain on an average 175, 
000 I. U. of vitamin A activity per pound, 
200 I. U. of vitamin D, 200 milligrams of 
alpha-tocopherol (or vitamin E), 10 milli- 
grams (or 10,000 micrograms) of riboflavin, 
20 milligrams of pantothenic acid, 500 
milligrams of choline, 3 milligrams of thia- 
mine, and 24 milligrams of niacin. 

The best grades of sun-cured alfalfa 
meal contain only about half as much 
vitamin A but they tend to retain their 
vitamin A potency much longer than the 
better grades of dehydrated alfalfa meal; 
moreover, the vitamin D content of the sun- 
cured meals is from four to five times as 
great as that contained in the dehydrated 
meals. 

The kind of vitamin D in alfalfa products 
is of little or no value in the feeding of 
poultry but it is of considerable value in 
the feeding of dairy cattle. There are but 
few data on the vitamin E content of sun- 
cured alfalfa products but sun-cured alfal- 
fa hay contains about as much as corn 
and wheat. The quantities of some of the 
other vitamins in a pound of the best 
grades of sun-cured alfalfa meal are: ribo- 
flavin, 7.5 milligrams (or 7,500 micro- 
grams); pantothenic acid, 14 milligrams; 
thiamine, 2 milligrams; and niacin, 20 
milligrams. In addition, alfalfa products 
contain a goodly quantity of vitamin K 
and some vitamin C, pryrodixine, inositol, 
and gizzard factor. 

It should not be hard io sell a feedstuff 
that has such valuable nutritive properties 
—in fact, it should be easy-—but alfalfa 
meal has competitors some of which are 
old and some of which are comparatively 
new. As a source of vitamin A, high-grade 
alfalfa meal, at current prices, cannot suc- 
cessfully compete with fish oil when the 
vitamin A from the latter source sells for 
less than 14 cents per million units. Nor 
can it compete as a source of riboflavin, 
pantothenic acid, choline, thiamine, or nia- 
cin, with the synthetic products. But you 
are not selling only vitamin A or the other 
vitamins just mentioned, or protein, or min- 
erals; you are selling a natural product 
that contains all those nutritive factors and 
many others as well. 

Any program of education and research 
that is designed to keep old outlets for 
alfalfa meal and create and maintain new 
outlets should be a long-term program. If 
you draw up any program that is not a 
long-term program you are wasting your 
time. Why is milk such a popular food? 
Not entirely because it is a very good 
food but largely because millions of dollars 
have been spent in research on its nutri- 
tive values and in telling everyone just 
how good milk really is. 

The case of cottonseed meal, however, is 
one that you should think about. As you 
know, the Cottonseed Products association 
for many years — just how many I do not 
know—has been conducting an education- 
al program and that program has paid 
dividends by helping to maintain a market 
for cottonseed meal. 

The chief difficulty—if it really is a 
difficulty—is that all educational and re- 
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1945 SERVIC CHAR’ 
Education— Merchandising — Advert si 


IRRADIATED DRY YEAST 


Fleischmann’ 


FARM 
LEADERS 


it’s all yours! 


A completely rounded-out, educational, merchandising 
and advertising program for Fleischmann’s Irradiated 
Dry Yeast (FIDY). And it’s a TELL and SELL program 
all the way. 


First, you have a product of known quality and uniform- 
ity, developed and guaranteed by Standard Beets, 0 to 
help you maintain quality in your feeds. 


Second, you have leadership in research. Fleischmann sci- 


entists are constantly finding new ways to give you more 
value for your feed-ingredient dollar. 


Third, you have a unique 5-lb. FIDY package for retail 
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TOTAL 
CIRCULATION 


thea 


selling or for your Own use in custom mixing. Properly 
merchandised, it emphasizes the extra value you give in 
your feeds. 


Fourth, the FIDY program of education and publicity 
keeps the entire field informed. This well-rounded-out, 
well-coordinated program is designed to TELL and help 
you SELL every step of the way. 


No wonder feed manufacturers and feed dealers point 
with pride to the term, “Irradiated Dry Yeast,” on their 


formula tags. It’s another way of saying FID Y—a name. 


that builds and keeps confidence. 


Rich in VITAMIN 
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OST of the feed which a hen 
C eats is used for such pur- 
poses as maintaining her 
body temperature at about 107.5° F. 
and providing fuel for her normal 
activity. If she is growing or fatten- 
ing, some feed is used for this pur- 
pose, and if she is laying eggs she 
must have sufficient feed beyond 
her other needs to produce the nu- 
trients which are deposited in the 
eggs. 
The actual feed requirements for 
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required to pay feed bill can 
be computed with this chart 


by DR. L. E. CARD 
University of Illinois 


different purposes have been mea- 
sured and estimated in various 
ways, and several different equa- 
tions or formulas which express the 
relationships mathematically have 
been published. For example, By- 


$0.20 7 


Selling price of eggs per dozen 


45 


EXAMPLE: with feed at $3.15 per 100 pounds and eggs at 27 cents per dozen, a production 
of 35 eggs a day from each 100 hens will pay the feed bill if 100 hens eat 25 pounds of 


feed per day. 


erly, at the Maryland agricultural 
experiment station, fed chickens of 
different weights under controlled 
conditions, weighed the chickens 
and their eggs at regular intervals, 
and developed the following equa- 
tion: 

F = 0.523W°-653 + 1.126dW + 1.135E 
in which F is feed consumed per 
bird per day, W is body weight, 
dW is change in body weight, and 
E is the weight of egg substance 
per day. 

Such an equation is helpful to the 
scientist in studying the feeding 
problem, but it is of little direct use 
to the flock owner who is not mathe- 
matically inclined and who does 
not have at hand either tables of 
logarithms or calculating machines. 
Fortunately, it is possible to derive 
a simpler formula which is suffi- 
ciently accurate for all practical 
purposes, at least for body weights 
between four and seven pounds. 
Such a formula has been worked 
out at the Illinois station, using av- 
erage body weight for each hen 
and neglecting changes in weight 
which may occur, and assuming an 
average egg weight of two ounces. 
This formula or equation is: 

F = 25 + 8W + E/7 

in which F is pounds of feed con- 
sumed by a hen in one year, W is 
average body weight in pounds, 
and E is the number of eggs laid 
in a year. Thus, for a five-pound 
hen laying 140 eggs in a year, we 
have 25 + (8 & 5) + 140/7, or 
25 + 40 + 20 = 85 pounds of total 
feed for the year. 

Each added pound of live weight 
adds. eight pounds to the yearly 
feed requirement, and each seven 
eggs laid adds one pound. It takes 
as much feed to maintain an extra 
pound of live hen for one year as 
ii does to produce an extra 56 eggs 
of average weight. According to 
the formula, a 4¥%2-pound hen, lay- 
ing 210 eggs, would require 91 
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Attractive homes, urban and 

suburban, will be post-war realities for thousands of bond-buying 
American families. And many of these houses will have gay 
curtains, slip-covers, and other novel decorations 

made from flour or feed bags. 


Not ordinary “old-fashioned” feed bags, to be sure . . but colorful 
cotton fabric bags, especially created for this very purpose 

by Percy Kent, a leader in cotton bag . 

design since 1885. 


These decorator-fabric bags, complete with instructions for reuse 
by the home seamstress, are just one of the new merchandising 
ideas we are now readying for post-war sales 

programs of aggressive millers. 


You, too, are no doubt getting your peacetime sales picture 

into focus. We invite your inquiry on how these new Percy Kent 
merchandising ideas can assure consumer preference and 
repeat sales for your products, in the great . 

buyer’s market sure to come. 


KENT BAG 


Plants en fices: KANSAS CITY © BUFFALO © NEW YORK ® WICHITA 
J i IS © SAN FRANCISCO ® CHICAGO © OKLAHOMA CITY 
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WINTER MONTHS MEAN Cloudy days, no range feeding, confined hens. More . + 
than ever your customers will depend upon your feeds for vitamins A and D. 


e24e 


This winter 
fortify your 
feeds with 


SILMO VITAMIN A AND D SUPPLEMENTS 


Vitamin A: Helps build resistance to infection — directly 


affects growth — guards against eye diseases. 


Vitamin D: The "Sunshine" vitamin aids in the building of 
strong, healthy bones and frame. Enables greatest utilization 


of calcium and phosphorus in feeds. 


Protect your customers and your own reputation by depending 
on SILMO VIT-D-400, the Vitamin D supplement in dry cereal 
carrier; and on SILMO XX Vitamin A and D Feeding Oils. 


There is a SILMO Product to fit the requirements of every 
feed Mixer 


SILMO CHEMICAL CORP. 


General Offices § Laboratories - - Vineland, New Jersey 
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In The Mill at Washingtem 


by Congressman LAWRENCE H. SMITH 


HELLO! 


It will be the purpose of this column to report events from a ringside seat in 
Washington; to present the facts therewith, and to express my personal opinion 
of them. These opinions will be my own and not those of this magazine. No effort is 


made to pose as a professional columnist as I am not one. I shall report events, 
however, as I see them. 


CONGRESS - MODEL 79 -- 1945-6 


Lineup: Senate: Democrats -- 57 . House: Democrats -- 243 
Republicans -- 38 Republicans -- 190 
Others Others --, 2 


Democrats are in control; musteassume responsibility for all legislation. Majority 
party is badly split on some issues. Southern members cannot reconcile their dif- 
ferences with colleagues from the large northern cities. Labor policies, the 
colored problem and poll-tax laws are a few of the issues that will work against 

a united Democratic party in this congress. 


COMMITTEE TO INVESTIGATE SUBVERSIVE ACTIVITIES 


Rep. Rankin (Miss.) blasted the peace of the opening session of the House in a move 
to amend the list of permanent committees by adding one to take the place of the 
defunct Dies committee. P.A.C., influenced members yelled "bloody murder” and 
charged a plot between the Southern Democrats and the Republicans. Charge was base- 
less. The amendment carried. The "liberals" failed to realize that the House has 
always made ample provision for the Dies committee in the past. Obviously a ma- 
jority of members feel that there is a place for such a committee, especially in 
time of war. The membership will insist that this new committee deal fairly and 
honestly in all matters under investigation. Congress is conservative if we are to 
judge from this event. 


STATE-OF-THE-UNION MESSAGE 


On the heels of Jimmy Byrnes’ demand for a reclassification of farm labor came a 
request by the President to draft men and women for work in war factories. And that 
is the principal part of the message. The other items deal with our economy in the 
post-war world, and while important are not pertinent when this war is far from 
being won. We are impressed, however, with the suggestions Mr. Roosevelt has made 
as to what the government intends to do with and for business when the shooting 

is over. There's surely something in that well-known "wood pile" that should place 
business, big and little, on notice of events to come. A government check is a 
potent influence today. 


Congressmen who represent farm areas are opposed to the reclassification of young. 
men from the farms as they fear a greatly reduced production program at a time 
when war food administration is asking for increased production. This government 
agency is reported to have opposed the Byrnes order, but it is up to selective — 
service to carry it out in the absence of Presidential veto. 


(Continued on page 97). 
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Bulletin Board 


OLLAND is a village of 

around 400 population down 

in the hills of southwestern 
Indiana. For 27 or 28 years F. H. 
Wellman has operated a feed mill 
here. His son-in-law, Alfred H. Mey- 
er, is now a partner in the feed 
business although the building is 
still owned by Mr. Wellman. For 
the past several years they have 
carried a nationally advertised line 
’ of commercial feeds in addition to 
their own product. 

This is strictly a rural business, 
and Mr. Meyer says practically all 
their customers “come and get it” 
these days. The firm used to do 
quite a lot of delivery business but 
with gas rationing and truck tires 
hard to get, this service has been 
discontinued and Mr. Meyer says 
that the farm folks really don’t mind. 
They tell him it breaks the mo- 
notony of the week to drive over 
and do the family shopping, load 
up some feed and maybe loaf 
around town for'an hour or so. 

For this reason Mr. Meyer thinks 
the bulletin board and poster form 
of advertising is about the most ef- 
fective they have tried. He has 
never failed to observe these cus- 
tomers taking a little turn around 
the place just to see what's new, 
and the sort of information one finds 
on the walls at the Holland Mill is 
worth observing. 

One board serves as a “want-ad” 
section for the entire trade area. 
It has become an established cus- 
tom, it seems, for the farm folks to 
come in and list anything they have 
to sell or “swap”. The town being 
too small for a newspaper, when 
farmers have a calf or hog to spare 
they come in or telephone to ask 
Wellman or Meyer to list it on the 
“board”. There has been a steadily 
increasing demand for this service 
since the war and it is a well known 
fact that the Holland Mill has be- 
come a “clearing house” for farm 
stock and produce in this area. 

Live display is another form of 
advertising that the feed men have 
long been enthusiastic about. It is 
a source of regret that they have 
had none this year, due, not to 


shortage of help — just no help at + 


all — but they expect to take it up 
again just as soon as victory comes. 
In past years they have staged live 
demonstrations with chickens, tur- 
keys, calves and pigs. Experiment- 
ing with various feed formulas right 
on the premises has been highly 
interesting not only to themselves 
but to all their customers. 

The Holland Mill also has another 
display which is called the “evi- 
dence board”. This is a sort of log 
on the progress made with a par- 
ticular feed program and has been 
a fine drawing card judging from 
the number of people who gather 
around it. When folks drive into 
town just for groceries and want no 
feed, they often drop in to check 
on the “evidence board.” 

Asked about credit Mr. Meyer 
said, “there’s no particular need of 
extending credit around here, the 
custard people pay every Saturday 
night#so at least 90 per cent of our 
business is cash. In fact, it’s very 
seldom anyone ever inquires about 
credit”. 

By “custard people”, Mr. Meyer 
refers to a business which has be- 
come one of the most spectacular 
industries in the “tri-state,” as the 
little circle of territory taking in tip- 
ends of Indiana, Illinois, and Ken- 
tucky is known. This is the Holland 
ice-cream plant, a metropolitan- 
sized industry in this little hamlet. 
Its popularity was built upon its 
first product, “Holland Custard” 
which still goes out over this region, 
distributed by a big fleet of yellow 
trucks, but now milk, butter, cottage 
cheese and buttermilk go along 
with it. This plant provides a mar- 
ket for all the “golden Guernsey” 
milk produced in that area, and it 
has become a common practice to 
refer to the management as “the 
custard people”. It has turned out 
to be good business for this firm 
to remain right out in the milk pro- 
duction country, even though their 


EXTERIOR view of the Holland 
Mill, Holland, Ind. Since de- 
liveries have been restricted as 
a conservation measure, the 
firm's bulletin board service 
has come to be one of its most 
effective forms of promotion. 


present volume of city sales makes 
it necessary to maintain offices in 
Evansville, Ind., some 40 or 50 miles 

So the town of Holland has be- 
come a dairy center in more than: 
one sense. In every direction herds 
of well-cared for Guernsey cattle 
graze on hillsides—for this name- 
sake of the Netherlands is by no 
means a low country. It is located 
in the same range of hills and but 
a few miles distant from the hill 
farm where Abe Lincoln used to 
split rails, and where now a great 
state park marks the home where 
he grew to manhood and where his 
mother and sister lie buried. 

Folks in nearby communities 
speak of Holland as the kind of 
place “where they scrub the door- 
steps every morning”. This may be 
an over-statement but it is certainly 
a clean looking spot and a fit set- 
ting for an ice-cream plant which 
in turn has meant more and better 
herds of cattle and so more exact- 
ing, as well as larger, demands for 
dairy feed. 

In past years the Holland Mill 
frequently sponsored visits to 
manufacturers’ feed plants and 
experimental farms for their 
customers but because of the war 


(Continued on page 98) 
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THERE IS NO SUBSTITUTE FOR MILK ® THERE IS NO SUBSTITUTE FOR MILK 


DRIED 
SKIMMILK 


AND 


UTTERMILI 


ARE NOW AVAILABLE 
AT REASONABLE PRICES 


eXTIA ALN.LILSANS ON SI e ALN.LILSANS ON SI e WIA AOA ALN.LILSANS ON SI e 


Write or wire today for information 


HERBERT 


Milk By-Products 
BULLETIN BLDG. PHILADELPHIA 7, PA. 


THERE IS NO SUBSTITUTE FOR MILK ® THERE IS NO SUBSTITUTE FOR MILK ® THERE IS NO SUBSTITUTE FOR MILK @ 


© THERE IS NO SUBSTITUTE FOR MILK ® THERE IS NO SUBSTITUTE FOR MILK 


THE FEED BAG — January, 1945 


| 


Farallone Distributors Will Supply 
Your A and D Feeding Oils 


Farallone oils of uniform standardization are available for shipment from 
fourteen distributing points. The volume of business done by Farallone 
demands that adequate stocks of allowed potencies be maintained to 
serve every feeding oil need. Orders by wire or letter a are quickly filled. 


DISTRIBUTORS: 

BRADLEY & BAKER EELSINGH & LUGTIGHEID VAN WATERS & ROGERS, Inc. 

155 East 44th St., Grand Rapids, Mich. Seattle, Wash. 

New York 17, N. Y. Cleveland, Ohio Spokane, Wash. 

Baltimore, Md. SNOW & COMPANY Portland, Oregon 

Norfolk, Va. Los Angeles, Calif. San Francisco, Calif. — 

Jacksonville, Fla. UNCLE JOHNNY MILLS WAYNE FISH & COMPANY 
St. Louis, Mo. Houston, Texas Minneapolis, Minn. 


The Campaign of the Feed Industry Council and the National Poultry Conservation 
Committee to eliminate non-profit hens is making good headway. The policy of culling to 
conserve is gaining because it is a sound policy for the individual as well as for the country. . 


FARALLONE PACKING COMPANY 
Division of The Borden Company 4 

300 Montgomery St. - San Francisco - California | 

EASTERN SALES OFFICE s+ 350 MADISON AVENUE - NEW YORK CITY 

e 28 
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FEEDING 


Midwest Men 


OMETHING new in the way 
of conventions-was presented 
to some 300 members of the 
industry at the Phillips hotel in 
Kansas City, Mo., Jan. 9-10, by the 
Midwest Feed Manufacturers’ asso- 
ciation. 
The first day was devoted to an 
agricultural forum with four sepa- 
rate meetings covering poultry, live- 
stock, dairy and grain problems. 
From 50 to 100 persons attended 
each of these meetings and their 
discussion was summarized at an 
evening session in the Little theatre 
of the Municipal auditorium featur- 
ing Louis Wirth, D. Gale Johnson 
and A. C. Hoffman of the University 
of Chicago Round Table. 


Thomas W. Staley of the Staley 
Milling Co., Kansas City, Kans., re- 
tiring president of the association; 
Mayor John B. Gage of Kansas City, 
. Mo.; Frank A. Theis, president of 
the Kansas City Chamber of Com- 
merce and of the Simonds-Shields- 
Theis Grain Co.; W. A. Cochel, edi- 
tor of the Weekly Kansas City Star; 
and Dr. Cliff Carpenter, executive 
manager of the Institute of Amer- 
ican Poultry Industries, were lead- 
ers in the forum discussions. 


The convention proper was held 
on the second day and after full dis- 
cussion the members voted that the 
new officers and members of the 
new executive committee be au- 
thorized to employ a full time ex- 
ecutive secretary and to adopt a 
_ schedule of tonnage assessments to 
cover expenses of the new office. 
The duties of the executive secre- 
tary, it was indicated, will be to 
foster cooperation between feed 
manufacturers and all agricultur- 
al agencies in the association's ter- 


ritory and in connection with other. 


matters to correlate the efforts of 
the Midwest organization with those 
of the American Feed Manufactur- 
ers’ association. On recomimenda- 
tion of the nominating committee, 
headed by Lewis E. Selders, Spear 
Mills, Kansas City, Mo., the follow- 
ing were elected to direct the Mid- 
west for the ensuing year: 
President Forest W. Lipscomb, 
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sponsor forum in conjunction 
with meeting at kansas city 


by DAVID K. STEENBERGH 


Lipscomb Grain & Seed Co., Spring- 
field, Mo.; Vice President B. D. Ed- 
die, Superior Feed Mills, Oklahoma 


FOREST W. LIPSCOMB, above, 
of the Lipscomb Grain & Seed 
Co., Springfield, Mo., was 
elected president of the Mid- 
west Feed Manufacturers asso- 
ciation at the organization's 
first annual convention held 
Jan. 9-10 at Kansas City, Mo. 


City, Okla.; and Secretary-treasurer 
Gilbert May, May Way Mills, Kan- 
sas City, Mo 

Members of the executive com- 
mittee: T. W. Staley, Kansas City, 
and H. D. Wilcox, Moberly, for Mis- 
souri; Ralph Young, Hutchinson, 
and Lewis Drake, Humboldt, for 
Kansas; Harold Fouts, Nebraska 
City, and Leo Murphy, Omaha, for 
Nebraska; Jeff Brown, Fayetteville, 
and L. M. Green, Siloan Springs, 
for Arkansas; W. H. Williams, Shaw- 
nee, and A. G. Hammond, Okla- 
homa City, for Oklahoma. In addi- 
tion, Mark Thornburg, secretary of 
the Western Grain & Feed associa- 
tion, was elected advisor to the 
committee for the state of Iowa. 

Three speakers devoted their at- 


tention to the problems of lowering 
the cost of making, selling and dis- 
tributing a bag of feed. Production 
problems were handled by R. J. 
Bodman who read a paper on the 
subject prepared by A. R. Hettel- 
sater of the Jones-Hettelsater Con- 
struction Co. 

C. R. Martin of the Quaker Oats 
Co., St. Joseph, Mo., discussed sales- 
men and salesmanship. Good sales- 
manship reduces costs, Mr. Martin 
said, and despite Washington's at- 
titude toward salesmen, selling is 
‘now more necessary in the feed 
industry than ever before. If selling 
ever stops in this country, private 
enterprise will kecome a thing of 
the past,he said. 

The qualifications of a good sales- 
man, according to Mr. Martin, are 
that he be a hard worker, have per- 
sonality and energy, be neat but 
not gaudy, diplomatic, anchored to 
his home, an everlasting student, 
resourceful, reasonably temperate, 
ambitious, tollerant, unselfish, trust- 
ful, modest, even tempered, appre- ~ 
ciative, have a sense of humor, and 
be loyal, friendly, cooperative and 
optimistic. 

Such a salesman should be paid 
so that he may have an incentive 
to work and an opportunity to real- 
ize full enjoyment of the American 
way of life. His remuneration should 
be on a salary plus expenses and 
commission basis. 

B. D. Eddie of the Superior Feed 
Mills, Oklahoma City, read a paper 
on distribution. He suggested that 
the post-war plan for feed manu- 
facturers should be to: (1) manu- 
facture an honest product to be sold 
at a fair profit to the manufacturer, 
the dealer and the feeder; (2.) re- 
move the veil of mystery from the 
prepared feed business and (3.) 
conduct an educational campaign 
to eliminate “jack rabbit” feed deal- 
ers and “cob web” feed stores. Con- 
centrate on fewer but better dealers 


making the dealers you do have maintain 
“farmers’ service stores” in the true sense 
of the word service and handling a com- 
plete line of farm supplies and equipment. 
Mr. Eddie, however, does not believe the 
feed manufacturer should attempt to manu- 
facture or job commodities other than feéd 
for the farmers’ service stores. This is an 
age of specialization, he says, and each 
dealer should be permitted to buy the best 
of everything he handles and from the 
best source. 

Advertising as a tool of business was 
the subject of Jerry Galvin, J. G. Galvin 
Advertising Co., Kansas City. He described 
advertising as a “specialized technique for 
mass communication” rather than strictly a 
selling medium. If the rest of your business 
is organized on a proper basis, Mr. Galvin 


said, you can do anything you want with 
a page advertisement in any good publica- 
tion. In conclusion, he complimented the 
feed industry as the most stable in all the 
world. The market for feed can never 
disappear but the demand for your pro- 
duct or the position of your firm in the 
market can. 

Forest Lipscomb, Lipscomb Grain & Seed 
Co., Springfield, Mo., conducted a round 
table discussion on “the return of the 
truck” and other speakers were Dr. E. M. 
Funk of the poultry department of the 
University of Missouri and the Rev. John 
C. Friedl of the war labor board. 

Father Friedl urged industry and labor 
to work together because of mutual desire 
from the ground up rather than by order 
of the Commander-in-Chief. Only by so 


1945 PLANNING 


Corn Cutter @ Blue Streak 
Standard @ Blue Streak Ad- 
vance @ Blue Streak Stream- 
liner @ Twin Spiral Mixer 
Crusher Feeders @ Auxiliary 
Equipment @ Gradual Reduc- 
tion Grinders @ Triple Reduc- 
tion Grinders 


PRATER 
1825 South 55th Avenue 


PULVERIZER 


It seems certain now that 1945 will not 
be a “Post-War Year”. 1945 plans must 
be made in the light of both existing 
needs and future conditions. 

The Custom-Miller and Feed Mixer is in 
a fortunate position for the demand for 
his services seems assured, during and 
after the war. 

If his mill is Blue Streak equipped, he is 
insured for both present and future needs 
—in efficiency of operating equipment, 
in certainty and speed of service. 
Review your requirements now. Prater 
service is freely available to assist you 
in your plans. Address: 


COMPANY 
Chicago 50, Illinois 


PRATER PULVERIZER CO. 


1825 South 55th Avenue - 


Chicago 50O, Ill. 


doing, he said, can we keep the American 
way of life and prevent European systems 
of government from dominating our coun- 


Professor Funk said that the poultry in- 
dustry of the Middle West was years be- 
hind the development on either coast. For 
prosperity after the war, he suggested 
(1.) improved quality of chicks and flocks, 
(2.) better disease control with particular 
emphasis on better breeding and (3.) im- 
proved marketing methods including the 
buying and selling of both eggs and poul- 
try meat by grade. 


Poultry Institute 


Cancels Meeting 


The Institute of American Poultry Indus- 
tries’ 16th annual fact finding conference, 
scheduled for Feb. 5-6, at Kansas City, Mo., 
has been cancelled according to an an- 
nouncement by Dr. Cliff D. Carpenter, ex- 
ecutive manager. 

The announcement of the conference ap- 
pearing elsewhere in this issue of The 
Feed Bag was printed before the cancella- 
tion notice was received. 

The decision to call off the meeting was 
taken following the recent request of Di- 
rector of War Mobilization Byrnes urging 
the cancellation of all national conven- 
tions and meetings attended by more than 
50 persons. 

“In view of the need for a greater war 
effort—and restriction of everything not 
critically essential to the speediest win- 
ning of the war—the Institute felt it should 
offer this cooperation wholeheartedly,” Dr. 
Carpenter said. Tentative plans have been 
made for a meeting of the Institute's offi- 


cers and directors to be held in Chicago 
on Feb. 6. 


@ ROY C. RITTER, Rogers, Ark., has open- 
ed a feed store on N. First street to be 


_known as the Quality Feed store. 


@ JESS O. ANDERS and Van Marsh, Winn- 
field, La., have opened a seed, feed, and 
general farm supply business in the Car- 
ter building. 


@ O. W. TEMPLETON, St. John, Kans., has 
been named manager of the Goenner 
Hatchery & Feed store at Kingman suc- 
ceeding O. W. Boyd. 


@ C. A. BRANDON, formerly director of 
co-operative dealer advertising for the Ral- 
ston Purina Co, has joined the creative 
staff of the Anfenger Advertising Agency, 
Inc., St. Louis office. 
@ T. C. JOURNOT, Carrollton, Mo., has 
purchased the Paul Goodson Feed & Pro- 
duce store at Waverly. 
SPENCER KELLOGG, JR. DIES 

Spencer Kellogg, jr., 68, former vice 
president and director of Spencer Kellogg 
& Sons, Inc., died last month-in Santa 
Barbara, Calif. He was a large share- 
holder in the firm founded by his father 
but was not active in its management. 
He is survived by his wife, three children, 
three sisters, and a brother, Howard Kel- 
logg, president of Spencer Kellogg & Sons. 
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Problem 


Sardilene starting from the sea provides 
one of the best sources of Vitamins A and 
D. With it you help solve the problem of 
3 ‘maintaining your standard Feed Quality 
in these hectic times. 


@ Sardines in great schools in the Pacific 
gather and carry in their bodies the vital 
“A” and “D” Vitamins so necessary to 
“spark” your feeds. Catching these fish for 
processing is one of the great enterprises of 
the West Coast. The boats goout at night when 
the fishermen can see the phosphorescent flash 
as the fish break water. The school when 
found is surrounded by a purse net about 
1200 feet long . . . Then the net is drawn 
together and the haul of fish 
is loaded into the boat with 
a“brail” operated by power. 


The illustration shows a 
sardine boat, with lookout | 
and “brail”. Over 200 tons 
of fish have been taken in {|}, 
one haul of the net. 


The high physical qualities of Sardilene, and its 
biological standardization, assure proven results 
for those who include this High-Vitamin 


product in their poultry and live-stock feeds. 
Immediate shipments can be made. 


WRITE FOR 
DETAILS 


by F. E. BOOTH COMPANY, INC.. San Francisco 11, Calif 
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Poultry Council 


discontinues work 
as of january 1 


T= poultry conservation project of the 
National Poultry Advisory council was 
concluded at a meeting of the executive 
committee in Chicago, Dec. 14 when it was 
decided to terminate the organization as 
of Dec. 31, 1944. Created in March 1943 
under the direction of Dr. Cliff D. Carpen- 
ter, the council has been instrumental in 
the dissemination of a united government- 
industry program of reducing mortality in 
poultry. Several million pieces of council 
literature have been effectively distributed 


by industry and extension workers. 

W. R. Archer, chairman, opened the 
Chicago meeting by long distance phone 
from Houston, Tex., and appointed Clyde 
C. Edmonds of Utah to act as chairman of 
the meeting. 

Walter C. Berger, chief, feed manage- 
ment branch, WFA, next spoke from Wash- 


-1.—MAXIMUM INTAKE 


@ Dealers, who have helped us promote the Oakes M. I. Plan, are 
as enthusiastic about it as we are. They know it works to their 
ultimate advantage because it helps their 


customers become more successful in rais- 


ing poultry. 


There is no mystery about the Oakes M. I. 
Plan. M.I. is the abbreviation for Maximum 
Intake . .. maximum intake of feed and water. 


The whole plan consists merely in selling the 
poultry raiser enough feeders, enough waterers, 
to prevent fighting and crowding. This applies 
both to the brooder house and the laying house. 
It is false economy for the poultry raiser to buy 
(and loss of profit for you to se//) one or two 
feeders when his flock needs three or four. 
Same with drinking fountains and nests. 


True, by limiting his purchase, the buyer may 
save a dollar or two at the time, but in nine cases 
out of ten, that dollar saved will result in three or 
four dollars lost during the first two weeks. Chick 
mortality in the brooder house. Loss of eggs in 
the laying pens. 


Sell This Outfit for 300 Chicks 


Each lot of 300 day-old chicks should have 
the following Oakes equipment, or its equivalent: 


1 No. 560 Brooder stove, or No. 750 Electric. 
3 No. 503 fountains, or 2 No. 505. 
6 No. 448 feeders; 6 No. 3942W Feeders. 


This outfit provides for maximum intake of 
feed and water... helps prevent runts, promotes 
maximum growth of entire flock, avoids feed 
waste, helps assure greater profit for the poultry 


raiser. 
ASK YOUR JOBBER 


Leading hardware jobbers throughout the coun- 
try sell Oakes “‘Sanitized’? Poultry Equipment. 
If your regular jobber cannot supply you, write us. 
Jobbers are now stocked with Oakes Equipment 
available under wartime regulations. Many re- 
strictions have been relaxed and we hope to fur- 


lh WE THE OAKES MFG. COMPANY 
BOX 22 TIPTON, INDIANA 


POULTRY EQUIPMENT « « 


“Set the Table Right” 
explains the Oakes M. I. 
Plan. Catalog No. 50 shows 
Oakes equipment now avail- 
able. If you do not have both 
these books, write us today. 


ington and complimented the council on 
the help it had lent the feed management 
branch during the tight feed situation. He 
pointed out that approximately. 13 per cent 
more feed grains per animal unit is avail- 
able this year than a year ago at this 
time. During the crop year of 1940-41, we 
used about 121- pounds of high proteins 
per livestock production unit; last year we 
consumed approximately 116 pounds; this 
year, at the present time, he said we 
should have available somewhere between 
125 and 128 pounds for the estimated live- 
stock production unit for the coming year. 

Mr. Berger stated that the original aim 
of the poultry conservation program—maxi- 
mum production and reduced mortality— 
was accomplished; that the 3 per cent mor- 
tality reduction was a record of which the 
council could well be proud. He said that 
although the work did not seem to be 
needed so badly right now, no one knows 
when we might need to have the council 


- back in operation. He extended his thanks 


to Cliff D. Carpenter, Lloyd Larson and the 
many individuals and groups who have 
served, for their energy and effort in mak- 
ing the conservation program a success. 

Lloyd Larson reported on the executive 
secretary's activities since Aug. 1 and of- 
fered three proposals for the final: disposi- 
tion of funds amd literature on hand: 

(1) Contribution to the voluntary flock 
reduction campaign. 

(2) Providing the nucleus of the producer 
education division which might become a 
new part of the poultry and egg board 


program. 

(3) Make these funds available for 4-H 
club work. 

Dr. Cliff Carpenter gave a detailed re- 
port of the present financial ‘status, which 
includes a cash balance of $2,508.29. Ex- 
pected expenses in closing out the council 
would bring this down to approximately 
$1,800 or $2,000. 

The committee voted that the inventory . 
of books and literature on hand should be 
offered to the feed manufacturers and pro- 
cessors who have contributed to the coun- 
cil’'s budget on a pro rata basis, without 
charge. If the entire inventory is not used 
in these two channels, the balance will be 
turned over to the national committee on 
boys and club work. 

The committee also agreed that when 
all bills have been met (and not later than 
June 30, 1945) the funds remaining in the 
treasury should be turned over to the Poul- 
try & Egg National board without any 
strings attached; but if feasible the funds 
should be used for producer education on 
a quality improvement program. 

In conclusion a vote of thanks was ex- 
tended to Dr. Carpenter, Lloyd Larson, 
Jane Wasmuth and all committees and the 
press. 

@ GREEN BROTHERS, Nashville, Tenn.; 
have purchased the Old Mill owned by 
Joe Noel at Lee’s Summit, Mo. 

@ LEXINGTON MILL & ELEVATOR CO. 
elevator, Callaway, Neb., will open for 
business soon with Fred F. Mason of York, 
as manager. The elevator, used for stor- 
age for the past several years, is being 
remodeled. 
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GUARANTEED ANALYSIS 


Crude Protein, not less than. . . 15% 
Crude Fat, not less than. . . . 5% 
Crude Fibre, not more than. . . 6% 
Ash, not more than . . . . . 8% 
Moisture, not more than. . . . 8% 


Nitrogen-Free Extract, not less than 56% 


B-43 CONTAINS NOT LESS THAN 250 
MICROGRAMS OF RIBOFLAVIN PER GRAM 


Divisio 


is a high potency ribo- 

flavin ipplement widely used 
40 mixed feeds for poultry and 
livestock. At is made from 
DRIED FERMENTATION 
SOLUBLESand CORN GERM 
MEAL under a carefully con- 

trolled process that t assures uni- 


@MMERCIAL 


‘Wadi Indiana 


Terre Haute, Indiana 


Please send me, 
your new folder on B-43 


HAS THESE 
IMPORTANT 
ADVANTAGES 


Proved in nationwide use—thou- 
sands of tons of B-43 have 
been used in poultry and live- 
stock feeds. 

Natural source of riboflavin—one 
of the richest, contains not 
less than 250 micrograms of 
riboflavin per gram. 

Plus values—also contains other 
B Complex vitamins . . . pan- 
tothenic acid, nicotinic acid, 
pyridoxin, folic acid, biotin, 
thiamin, inositol, and choline. 

Allvaluablefeed—made from dried 
fermentation solubles and corn 
germ meal which supply addi- 
tional nutrients . . . protein, 
minerals, and other factors. 

No pre-mixing—blends well with 
fine or coarse feeds . . . saves 
money because no pre-mixing 
is required. 

Dependable—made by a carefuily 
controlled process which 
assures uniformity. 

Stores well—retains high potency 
and free-flowing characteris- 
tics. 

Low in price—so economical to 
use that it costs you but little 
to adequately fortify feeds 
with essential riboflavin. _ 

Available—in stock for imme- 
diate shipment . . . F. O. 
Peoria, Illinois. 
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Thousands of Pleased Users Recognize its Benefits ... 
Easy to Mix in Either Wet or Dry Mash as a Flock Treat- 
ment... Birds Like It...Eat Hearty...Respond Promptly 


Many birds need Avi-Tab. Poultry raisers want 
it. Many report quick improvement in their flocks. 
Feed dealers find it boosts their sales, for good flocks 
make good customers. It pays to recommend this 
popular tonic appetizer. 


Birds get Avi-Tab's benefits because they like it. 
Poultry raisers like the way it mixes easily in mash. 
Yet, this genuine Dr. Salsbury product is moderate 
in cost. 


Easy Selling . . . Free Sales Helps 
Your customers likely have heard of Avi-Tab's bene- 
fits already. Avi-Tab advertising appears regularly 
in farm and poultry papers and on radio stations, 
coast to coast. You get free mats and advertising 


... And for Real Disinfecting—Recommend 
PAR-O-SAN 
A PLEASANT DISINFECTANT: Dr. Salsbury's PAR-O-SAN sells good 
because it smells good! Ideal for disinfecting brooder or laying 


houses. Powerful, does the job. Economical, used diluted, won't 
harm chicks. 
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TONIC APPETIZER 


For Birds of All —_ 


SALE 


THE POPULAR 


copy, displays, posters, pennants, literature—to help 
you bring buyers to your store. 

So, serve your customers as you build your business. 
Order Avi-Tab now; urge your customers to use it. 
You'll be mighty pleased at the results. 


DR. SALSBURY'S LABORATORIES, Charles City, lowa 
A Nation-wide Poultry Service 


Tonic APPETIZER 
TOR POULTRY 


[ADVERTISE AND DISPLAY 
THIS SERVICE EMBLEM 
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. SEILER, operator of Seiler’s 
Feed Store & Hatchery, Hen- 
derson, Ken., has found it pays 
big dividends to stick to proven 
methods and proven formulas. Mr. 
Seiler says that while he makes a 
special point of keeping’ up with 
all new developments both in mer- 
chandising and scientific feeding, 
he never advocates radical changes 
unless he is sure the new method is 
better than the old. 
He constantly reminds his cus- 


tomers they are out to feed a hun- 


gry market with good food, hogs, 
cattle and chickens that should 
grow quickly and reach the market 
in prime, condition. This must be 
accomplished in a time of critical 
manpower shortage. Mr. Seiler says 
that 19 years of experience have 
convinced him that old reliable 
mixes do best in his trade area. The 
Seiler customers, who come back 
year after year, seem to agree. 
They have come to depend on this 
feed store to keep them posted on 
what i$ best in wartime feeding 
programs. 

A program on the local radio sta- 
tion, WSON, has been one of his 
finest mediums of contacting farm- 
ers and poultrymen in the Hender- 
son community. It seems that busy 
farm people like to get their infor- 
mation fresh and current but lack 
time, in busy seasons, even to read 
thoroughly the daily newspaper. 
They can and do, however, keep 
tuned in to their favorite programs, 
esepcially around breakfast, lunch 
and evening hours. So the Seilers 
put much time and thought into 
their noon-day talk from the Hen- 
derson station. They bring to their 
listeners all the latest information, 
good advice on feeding and care 
of stock and poultry, interspersed 
with a little light chatter about this 
and that. This form of advertising 
has become a basic one_.in their 
business, although they have al- 
ways been steady advertisers in 
their local papers and use all the 
direct mail advertising they can 
possibly get around to. . 

The Seiler store is housed in an 
immense brick building which was 
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and True 


merchandising methods are 
best according to a. seiler 


at one time the largest tobacco 
warehouse in this part of the coun- 
try. The Seiler store occupies the 
front of both basement and first 
floor while the rest of the space is 


used for grain storage. The building | 
is admirably arranged for a feed | 
business, having plenty of parking § 


space, wide drives and good load- 


ing platforms. It is located on one 
of the main highways but out of the 
crowded business district. 

Having plenty of space the Seil- 
ers for some years have been oper- 
ating a hatchery in conjunction with 
their feed business. Mr. Seiler is of 
the opinion that these two busi- 
nesses just naturally tie in together. 
His hatchery business has ex- 
panded to meet wartime demands 
until he now claims to have the 
largest certified hatchery in the 
state carrying five different breeds 
of chicks. 

He uses Jamesway incubators 
and brooders exclusively. These 
things, he thinks, are matters of 
personal preference, since there 
are many good makes but again he 
sticks to his theory of using that 
which he has tried and found de- 
pendable. He applies this principle, 
too, to the selection of chicks. “Let 
who will experiment with new 
breeds and cross-breeds”, he says, 
“at this time I'm sticking to Leg- 
horns, Reds and Rocks. I see to it 


‘personally that only the best breed- 


ing stock available in these well 
known breeds go into the flocks 
from which we get our eggs”. 

He has made a thorough study of 
poultry culture, and without re- 
search knows the answers to most 
of the questions he meets. He says 
chickens are coming to occupy 
more and more prominence in his 
business and his interests. He 
makes repeated visits to the manu- 
facturers’ experimental farms, at- 
tends their schools, and keeps 
abreast of the best in breeding 
methods and feeding programs. Mr. 


BECAUSE A. Seiler, above, op- 
erator of Seiler's Feed Store & 
Hatchery, Henderson, Ky., nev- 
er advocates a radical change 
unless he is sure it is for the 
best, customers rely on him to 
keep them posted on wartime 
feeding programs. 


Seiler is wide awake and well in- 
formed along these lines and he 
gets his information, much of it, 
first hand, either out among farm- 
ers and poultrymen, or with his 
own sizeable flock. He even admits 
to an ambition to produce fine ROP 
cockerels for use among flocks of 
his trade area in the not too dis- 
tant future. 
Prominently on display in the 
Seiler store are Dr. Salsbury’s, and 
several other lines of poultry reme- 
dies and disinfectants. Mr. Seiler 
says this is a profitable and inter-. 
esting sideline. He keeps this mer- 
chandise arranged conveniently 
where it can readily be seen and 
the walls around the sales counter 
are pretty well covered with posters 
and display advertisements of vari- 
ous kinds and sizes. It seems to be 
his philosophy, however, that given 
good healthy stock for a starter, 


(Continued on page 90) 
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Recognized by some of the largest 
users, Savage Formula-Feed Tags are now avail- 
able to feed mills capable of ordering 1000 or 
more of each design. The price is reasonable. 


Any feed mill anywhere in continental United 
States will secure a definite advantage by using 
Savage Tags that Talk. These formula-feed tags 
are known to lighten work and increase sales. 


It is suggested that you send us samples of Tags 


you now use and state quantities. No obliga- 
tion. At the same time say: “Please send Batch 
of your Samples.” 


*By tags that ''Talk”’ we mean: an ingenious combination 
of simple, practical design, distinctive color and manufac- 
turing ‘know-how’ in following through... for the purpose 
of quickly identifying Formula Feeds. Yes, your Bag Sewing 
Machine Operators, Packers, Car Loaders and your own 
customers’ people, all will agree on the ‘‘reduces-work”’ fea- 
ture brought about by Savage Tags. 
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otto blinde is a 


Good Man 


TTO BLINDE is a good feed 
man. In his modest little frame 
building on Main street of Au- 
burn, Nebr., Otto disposes of huge 
amounts of feed because he has 
the characteristics that make him 
popular with the feed buyers in 
his locality. 
He is schooled in the art of back 
slapping, always ready with a 
smile. He is moderately. loquacious, 
but always lets a customer have his 
conversational inning. Perhaps 
most important, he is a man of the 
people. He dresses in work clothes 
and looks like most of his farm cus- 
tomers who do not always have 


time nowadays to change clothes - 


before coming to town. Perhaps the 
people of other communities differ 
in this regard, but it is obvious to 
_the observer that Otto Blinde’s cus- 
tomers prefer being waited on by 
a man who is not too particular 
about his dress and who reveals by 
his appearance that he is a work- 
ing man. They like Otto’s weather- 
beaten visage. They like it because 
he looks and acts like a farmer. 

Sometime ago Fortune, the maga- 
zine of big business, carried an 
article on a prominent commission 
house, and Otto Blinde was se- 
lected as one of the typical small 
cream buyers in the country who 
represented the firm. Mr. Blinde’s 
methods of conducting his business 
were outlined at some length in the 
fat publication which is slanted to 
big industry. The Fortune reporter 
was impressed with Otto’s square 
dealings, the fact that he is always 
fair, always on the job, trying to 
make as few mistakes as possible. 

“When a farmer comes in-with his 
cream,” reads the Fortune article, 
“Otto weighs the can, mixes it up, 
takes a sample, tastes it, and final- 
ly puts it into the Babcock tester, 
taking great care to make a correct 
reading.” 

This strong inclination for fair- 
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ness is also glaringly evident in the 
feed trade carried on by Otto 
Blinde. After reaching a decision to 
handle fed, Otto went at the matter 
of selecting the brand in his usual 
thorough, painstaking manner. He 
had studied the business of other 
feed retailers in his area and de- 
cided that the merchants who 
achieved the most success in the 


field concentrated their merchan-~ 


dising efforts on one well known 
brand. But which should it be, he 
wondered? There were a number 
that seemed to have qualities that 
recommended them strongly to feed 
buyers. 

But Otto Blinde is the kind of man 
who must sincerely believe in an 
article before he can recommend 
it to others. Before choosing the 
brand of feed he would handle, he 
decided to find out what the farmers 
preferred by making a personal 
survey. He had faith in their opin- 
ion since they were to be his future 
customers. He spent nearly a solid 
week covering the rural areas in 
all directions from Auburn. He ate 
with farmers, looked at their poul- 
try and livestock, and asked them 
all kinds of questions about their 
feeding practices and what they 
expected from a commercial feed. 
He asked the farm wife for her 
opinion and even chatted with the 
youngsters, of whom many are in- 
terested in 4-H Club projects. He 
went home from this sojourn tired, 
but with a pretty good knowledge 
of the kind of feeds that would be 
most acceptable to the people of 
his area. 

After surveying the various feed 
franchises available in his territory 
he finally narrowed his choice to 

twd/‘well known brands. He secured 
-samples of both brands and tried 
feeding them to his own poultry 
‘and livestock. Aftet quite exhaus- 
tive tests he made his decision and 
he has never had occasion to regret 


OTTO BLINDE 


his choice. Once his mind was 
made up he devoted all his ener- 
gies to promoting the sale of this 
one brand of commercial feed ‘and 
the results for both Blinde and his 
customers have proved quite satis- 
factory. 

Good will is not an empty phrase 
with Otto Blinde. Advertising, win- 
dow and counter displays, all re- 
flect the merchant's spirit of help- 
fulness. A battered price board in 
the window is always up-to-date. 
A bulletin board on the wall serves 
as a trading post for customers, and 
announces the need for a “small 
roan bull calf” and other items of 
livestock, hardware, and machin- 
ery. The bulletin board is a simple 
but effective good will gesture that 
is used regularly by the customers 
of the firm. 

Tall, lean Otto Blinde has worked 
hard to build up his feed trade. 
Half of the poultry he buys during 
a week is purchased on Saturday, 


so that is naturally the day on 


which feed sales are liveliest. He 
stays open until midnight on Satur- 
days and constantly hustles all day 
in order that customers won't have 
to wait. He pays cash on the barrel- 
head for cream, poultry and eggs— 
makes it easy for the farmer to turn 
around and convert a portion of his 
receipts into feed. 

Feed sales have been mounting 
rapidly since the war but there is 
a steady business fet&ture here that 
can be chalked up to the person- 
ality of the owner. He hangs on to 
his customers because he knows 
what they like and gives it to them. 
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OF HEALTH 


Starter Mashes set ina for chick growth 


The most important qualities of a good first and make more complete the metabolism of 
chick mash are proper balance and the ready calcium. 
availability of growth and health building vita- 


For all ages of poultry you will find it advan- 
mins, minerals, proteins and lactose. 


tageous to fortify and balance your formulas 


You can assure these qualities in your mashes with Lacto-G. For over 13 years feeds improved 
. . . efficiently and economically . . . by using in this way have enjoyed constantly increasing 
the right percentage of Lacto-G. © sales. 


Lacto-G gives you all four essential ingredients 
in their finest form for poultry feeding. It gives 
them in the same natural balance and the same 


PEEBLES 
natural relationship one to the others, that occur Bee 


only in.milk or milk solids. ) act 


The high potency and easy assimilability of the 

vitamins, minerals, proteins and lactose which 
compose Lacto-G, increase nutrition values and 
improve feed balance; they promote better 
digestion of the total intake, and help to speed 


For further details address 
NATIONAL SALES AGENTS 


Be Sure 
it’s in 


Your Feed 


ue 
ESTERN CONDENSING | APA 
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Job Switchers May Be 
Reclassified In 1-A 


Selective service has instructed local 
draft boards to put into 1-A all registrants, 
under 38 years of age, holding occupation- 
al deferments who have left the job for 
which they were deferred without approval 
of their draft board. Registrants, therefore, 
must stay on the job or take a chance of 
losing their deferment. Job switching still 
is permitted if the local board determines 
it is in the best interests of the war effort 
or finds that there are adequate reasons 
involving the registrant or his immediate 
family which justifies the case. 

At the same time, local boards have 
been instructed to apply the rules for oc- 
cupational deferments more strictly, espe- 
cially for men under 30 years of age. A 
movement is also on foot to tap the reserve 
of men 18 to 26 who have been deferred in 
agriculture and congress is considering 
legislation to force men classified 4-F into 
essential jobs. 


OPA Announces New Method 
For Pricing Oil Meals 


A new method for determining the base 
price per ton of cottonseed meal, linseed 
meal, peanut meal and soybean meal, 
where the minimum protein content is less 
than the guaranteed analysis at the time 
of sale; was announced, effective Jan. 8, 
1945, by the OPA. . 

The new method reduces the base price 
in proportion to the reduced protein con- 
tent. The selling price must now be divided 
by the protein guaranteed, and the resul- 
tant figure multiplied by the protein con- 
tent delivered, OPA explained. 

This action also clarifies the provision in 
the cottonseed meal regulation dealing 
with slab cake. It makes clear that when 
slab cake is purchased for re-grinding at 
a plant other than the original producing 
plant the transportation cost may be added 
to the slab cake from the original point of 
production to the point where it is ground. 


Terminate Corn Set-Aside 
Order For Grain Elevators 


Due to a more abundant corn supply, 
the WFA announced the termination of 
WFO 96, effective Dec. 30, 1944, which 
required operators of grain elevators in 
five corn belt states to set aside 60 per 
cent of the corn received by them. 

This year’s record corn crop of 3,228,- 
000,000 bushels and reduction in livestock, 
which reduces considerably corn require- 
ments for feed, were given by WFA olffi- 
cials as the reason for their decision that 
it is no longer necessary. for the govern- 
ment to continue assisting essential corn 
processors to obtain corn. Operators af- 
fected are located in 124 counties of Illi- 
nois, Indiana, Iowa, Minnesota and Ne- 
braska. 

WFA 96 has been under suspension since 
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April 25, 1944. That suspension was fol- 
lowed on the same date by the issuance 
of WFO 98. The latter, which increased 
corn set-aside requirements, expired June 
24, 1944. 

Corn has not been under a food order 
since Oct. 22, on which date WFO 103, 
which applied to distribution of corn ob- 
tained under both previous orders, was 
terminated. 


Distillers May Use 
Some Corn In January 


At the request of WFA, the WPB has 
notified registered distillers that for the 
month of January they may use either 50 
per cent of their total grain consumption 
in corn or 40,000 bushels of corn—which 
ever is larger. In a previous order, dis- 
tillers were only permitted to use 50 per 
cent of their total grain consumption in 
corn in January. This action applies only 
to distillers who have not consolidated their 
grain requirements among several plants 
for use of corn in January. 


Revision Of Mixed Feed 
Order Still In The Mill 


Proposed changes in the mixed feed 
regulation, MPR 378, and the grain pro- 
cessing order, MPR 401, have not yet been 
teleased by OPA. Revision of these regu- 
lations has been hanging fire for almost 
two months and as this goes to press both 
orders were still “in the mill” at Washing- 
ton. Present indications are that the or- 
ders will not be issued until Feb. 1 or later. 


Boost Price Of Wheat 
Four Cents Per Bushel 


The ceiling price of wheat was increased 
four cents per bushel by the OPA effective 
Dec. 13, 1943. The increase was necessary, 
OPA said, to fulfill the requirements of 
the stabilization act of 1944. The prices 
established by the amendment are calcu- 
lated to reflect parity to producers. OPA 
said the flour ceilings are unchanged and 
that the price of bread will not be effected 
by this increase. 


New Limitations Set On 
Paper Shipping Sacks 


The WPB in order L-279, issued Jan. 6, 
1945, has limited the use of paper shipping 
sacks for packaging such animal feeds as 
fish meal, fish scrap, tankage and meat 
scrap. Under the order producers of such 
feeds may not use more paper shipping 
sacks than were used for such purpose in 
1944. The regulation also prevents the use 
of paper shipping sacks for packaging 
items by anyone who did not use sacks 
for this purpose in 1944. However, persons 
who formerly used automatic machinery 
for packaging in paper sacks may con- 
tinue to do so in quantities not to exceed 
that used in 1944. Sacks used for delivery 


to the army, navy, maritime commission, 
war shipping administration and ‘foreign 
economic administration are excluded from 
the limitations. 


NEW OPA PRICE CHART 

A new, revised schedule showing 
maximum OPA price margins for 
most feed ingredients and mixed 
feeds has been prepared by The 
Feed Bag and appears on page 45 
of this issue. Feed ingredients are 
listed alphabetically followed by the 
regulation number and maximum 
price margins for jobber, wholesaler, 
and retailer. Additional copies of 
this table may be obtained by writ- 
ing The Feed Bag, 741 N. Milwaukee 
street, Milwaukee 2, Wis. 


Name Advisory Committee 
On Distillers‘ Dried Grains 


OPA has announced appointment of an 
industry advisory committee to represent 
producers of distillers’ dried grains and 
dried solubles used for feeding livestock. 

The new committee will represent all 
producers of these products approximately 
50 in number. Producing plants are situ- 
ated principally in the Middle West and 
the East Coast areas. Dried grains and 
solubles are fed principally to cattle, and 
are priced under the general maximum 
price regulation. These products are used 
by mixed feed manufacturers and are also 
sold as produced through regular feed 
channels. 

Members of the distillers’ dried feed in- 
dustry advisory committee are: 

Anger Armstrong, Hiram Walker & Sons, 
Ltd., Peoria, Ill.;-O. R. Brunkow, Commer- 
cial Solvents Corp., New York City; Charles 
P. Burr, National Distillers Products Corp., 
New York City; R. D. Christ, Publicker 
Commercial Alcohol Co., Philadelphia, Pa.; 
Cloud L. Cray, Midwest Solvents Co., Atchi- 
son, Kan.; §S. L. Fisher, Schenley Distiller- 
ies, Inc., Cincinnati, Ohio; F. W. Klayer, 
Joseph E. Seagram & Sons, Inc., Louisville, 
Ky.; Joseph H. Loeffler, Standard Brands, 
Inc., New York City; Frank L. Robinson, 
Farm Crops Processing Corp., Omaha, 
Nebr.; Frank M. Shipman, Brown-Forman 
Distillers Corp., Louisville, Ky. 


Ask Farmers To Raise 
More Spring Pigs 
The war food administration has asked 


‘hog producers having adequate feed sup- 


plies to keep additional sows suitable for 
farrowing next spring, to help meet the 
goal for spring pigs, and announced ex- 
tension of the present support price of 
$12.50 per hundredweight, Chicago basis, 
for good to choice butcher hogs weighing 
200 to 270 pounds, to March 1, 1946. In 
order to reach the goal hog producers 
would need to increase the number of 
sows farrowing next spring by about 11 
per cent over the number planned, as in- 
dicated by December pig crop report. 
Commenting on the announcement, War 
Food Administrator Marvin Jones said: 
“The continued high level of demand for | 
meat for war needs makes it imperative 


(Continued on page 95) 
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INCE World War II, urea has 

been utilized in this country 

to increase available protein 
in cattle and sheep feeds. Exten- 
sive studies at leading agricultural 
colleges and experiment stations in 
the United States demonstrate with- 
out exception that urea, in scienti- 
fically safe amounts, is properly 
assimilated. It cam efficiently re- 
place a limited portion of the nor- 
mal protein in the diet of such rumi- 
nants as dairy cows, growing hei- 
fers, steers and range cattle. While 
it can be utilized by sheep, urea 
has not given completely satisfac- 
tory results for fattening lambs. The 
conversion is affected in the rumen, 
first, by a decomposition into am- 
monia and carbon dioxide, followed 
by absorption of ammonia into the 
semi-solid food mass and subse- 
quent micro-organic activity to pro- 
duce suitable forms of protein. Cor- 
rect utilization is dependent in some 
degree upon the other components 
in the diet. 

All experimental results show that 
urea is most safe and efficient as 
a protein substitute when it sup- 
plies approximately one-third of the 
total crude protein in the grain ra- 
‘tion fed to the ruminant. This indi- 
cates not more than 3 per cent urea, 
equivalent to 8.6 per cent crude 
protein in the average 16-24 per 
cent ration, or not more than | per 
cent of the total ration including 
roughage, on a dry weight basis. 

Urea is not converted to useful 
protein in the digestive systems of 
non-ruminants such as swine and 
poultry, but merely passes through 
unchanged and without harm to 
the animal. 

Recognition of the employment of 
urea as a partial protein supple- 
ment as well as limitations in its 
use is given by the Association of 
American Feed Control Officials’ 
resolution No. 20, adopted 1941 and 
amended 1944, which reads in part, 
“. . . Urea is to be used only in 
such limited quantities as to insure 
the total amount present does not 
exceed 3 per cent of the total grain 
ration.” 

Any hazard or limitation in the 
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use of urea as a feedstuff ingredi- 
ent should be made clear to all 
feed manufacturers and mixers, 
since well over 700,000 tons (14,- 
000,000 bags) of commercially mix- 
ed feed containing urea were fed 
in the United States during the past 


IRCUMSTANCES surrounding the 

recent deaths of 15 or 20 cows in 
New York state were discussed at a 
meeting held in Albany. Nov. 29, at 
the request of C. R. Plumb, director, 
bureau of food control. Representa- 
tives from the New York department 
of agriculture, Cornell university, the 
feed industry, and the DuPont Co. 
were in attendance. A committee, 
consisting of Earl Foster, New York 
state assistant commissioner of agri- 
culture; K. L. Turk, professor of ani- 
mal husbandry, Cornell university: 
and L. E. Bopst, secretary, Associa- 
tion of American Feed Control Offi- 
cials and state chemist of Maryland, 
was appointed to summarize the 
conclusions reached, and to review 
the technical and practical back- 
grounds of urea feeding practices. 
In adjoining columns will be found 
a summary of the committee’s report. 


year. This was necessary to sup- 
plement the inadequate. protein 
supply. 

The recent animal deaths in New 
York reveal the fact that a high 
concentration of urea can be toxic. 
Some ‘sacks of a commercial mixed 
18 per cent feed, found to contain 
16-20 per cent urea, caused the col- 
lapse and subsequent death of 
cows within 15 to 20 minutes after 
feeding. The error resulted from an 
operator failing to stop the flow of 
urea during a temporary shut-down 
of the mill. Feed from another 
manufacturer involved lumpy ma- 
terial causing incomplete mixing 
and localized high concentration of 
urea. It is probable that the affect- 
ed cows consumed three-fourths of 
a pound or more of urea at a single 
feeding. Presumably the toxic ef- 
fect resulted from formation of a 
large excess of ammonia, over and 
above the animals’ assimilative 


ability. However, experimentation 
has shown that the odor of ammo- 
nia in urea feeds does not neces- 
sarily indicate a hazardous condi- 
tion, but merely that some potential 
protein is being lost. 

‘Summarizing, it can be said that 
the enormous number of animals 
consuming urea rations in experi- 
mental and commercial feeding in 
the past furnish ample evidence 
that no danger exists, or harmful 
effects can ensue, as long as the 
urea content of the grain ration is 
not greater than 3 per cent. It ap- 
pears extremely important that the 
recommended limits and feeding 
instructions be strictly followed, and 
every precaution taken to insure 
thorough distribution of urea in the 
feed when manufactured. Feed 
manufacturers state that there is 
little possibility of urea segregation 
in the bags, if the feed has been 
mixed properly. Neither does it 
seem likely that urea will settle out 
in mixed feeds shipped in a loose 
condition. 


Lathams Entertain 


Feed Customers 


Members of the Latham family, Ray, 
Walter, Max and Tom, operators of five 
large feed stores and elevators, located at 
Plain City, Urbana, Unionville Center, 
Mechanicsburg and Hayden, Ohio, gave a 
party for their customers Nov. 8 at Plain 
City. Total attendance throughout the af- 
ternoon and evening by farmers and their 
families was estimated at about 1500. A 
barrel of cider, 200 lbs. of beans, 250 Ibs. 
of weiners, 200 dozen doughnuts and 40 
gallons of coffee were consumed. The 
Plain City high school band staged a 
parade and concert, and an orchestre pro- 
vided music for dancing until midnight. 

All families received a large box of pan- 
cake flour, and attendance prizes of live- 
stock feed were also given. A brief talk 
concerning livestock production and world 
food problems was given by Clyde H. Hen- 
drix, vice-president, feed mills division, of 
Pillsbury Mills, Inc. 

@ ALBERT MOENKHAUS, Urban, Il., has 
purchased the W. W. Reichard coal, feed 
and grain business. 
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MID-WINTE 
DOLDRUMS 


No reason why your cash register should creak and 
groan on mid-winter days—rusty from infrequent use! 
There are sales to be made—profitable sales of Occi- 
dent Mineraled Hog Supplement to farmers with 
brood sows moving toward March or April farrowing. 


Do These Easy Merchandising Jobs 


Put in a stock of Occident Mineraled Hog Supplement so 
you’re ready to meet the demand. 


Tell your customers the story of balanced brood sow feeding 
now—the story of healthy sows that farrow bigger, huskier 
pigs that make faster, thriftier gains later on. 


Get a supply of Occident Mineraled Hog Supplement folders— 
containing the effective sales message for this protein-mineral-- 
vitamin feed. 

Put up Occident signs and posters—tell your customers you 
have ident Feeds for sale. 


Ask your Occident salesman to help you go after sales. His kit 
of sales helps will make it easier. 


~ Hogs, Poultry and Dairy Cows. Made by Russell-Miller Milling Co 


MINNEAPOLIS 1, MINN. 
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of a SERIES that 
shows why so 
many Chase cus- 
tomers depend 
upon good Chase 
service 


EXCLUSIVELY. 


A Picture that Represents — 


and SECURITY 


Bag buyers everywhere—from Coast to Coast—have 
discovered the convenience and the security of pur- 
chasing their bags from Chase. It isn’t merely a case 
of having a Chase plant or sales office handy—it goes 
back to the fundamental security of dealing with a 
large, versatile concern. 

Even though your nearest Chase plant may be tem- 
porarily crowded with orders, or “out” of a particular 
kind of yardage, there is always the friendly plant or 
sales manager who is backed up by the whole resources 
of a nation-wide organization. 

Chase has a motto,‘‘There is always a way through”’. 
Though the way may be hard—Chase has a reputation 
of taking care of its customers. Discover this added 
security for yourself. Line up with Chase today. 


CHASE BAG Co. 


GENERAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, ILL. 


COAST TO COAST BAG SERVICE 


DALLAS MINNEAPOLIS.» PORTLAND, ORE. 

L , ORE. 
REIDSVILLE, N.C. 
DENVER CLEVELAND «PHILADELPHIA HARLINGEN, TEXAS 


DETROIT MILWAUKEE ORLEANS CHAGRIN FALLS, 0 
MEMPHIS PITTSBURGH = SALT LAKE CITY | WINTER HAVEN, FLA. 


It Pays 
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Readers who are interested in obtaining a publication which 
gives a complete digest of most of the experimental data published 
in the United States and foreign countries, may obtain com- 
plete details by writing to The Feed Bag, 741 N. Milwaukee st.. 
Milwaukee, 2, Wis. 


Title of Experiment: The Feeding Value 
of Flax By-Products. 
Author: H. R. Common of the Ministry of 
Agriculture, Northern Ireland. 
Digest: “Feeding-linseed’ — the residue 
from the dressing of home-produced lin- 
seed — was found to have a feeding val- 
ue of about five-sixths of that of pure 
linseed owing to the presence of weed 
seeds and of a large proportion of lighter 
immature seeds. Commercial flax chaff 
has a feeding value slightly inferior to 
that of good meadow hay, but superior 
to that of poor meadow hay or oat straw. 
The feeding value of completely de- 
seeded flax chaff might be little better 
than that of oat straw or poor meadow 
hay, according to the author. Other resi- 
dues from processing of flax such as 
broken stems, waste tow, dust from win- 
nowers, shive, etc., were found to have 
no practical feeding value. 

= * 2 


Title of Experiment: The Effect of the 
Ration Upon Iris Color of Single Comb 
White Leghorns. 
Author: R. F. Ball, 
Ithaca, N. Y. 
Digest: A ration lacking in the yellow 
carotenoid pigments prevented deposition 
of such’ pigments in the ireses of the 
single comb white leghorns. Yellow pig- 
ment was noted in the irises of young 
chicks and non-laying pullets soon after 
feeding them a pigment-rich ration. Lay- 
ing pullets did not store the pigments in 
the iris when fed such-a ration. A fading 
of the yellow color from the iris occurred 
when the pigment-free ration was fed to 
pigmented birds over a long time. Studies 
of healthy, pigment-free pullets showed 
that there are individual differences in 
the prominence of the vascular system of 
the iris. The blood vessels of the iris ac- 
count for an important part of the normal 
bay iris color of single comb white leg- 
horns. In view of the important role of 
the ration and the vascular system in 
determining eye color, culling on the 
basis of eye color alone should be done 
with caution. 


Cornell University, 


* * * 


Title of Experiment: Factors Affecting the 
Nutritive Value of Soybean Oil Meals 
and Soybeans for Chickens. 

Authors: H. R. Bird and G. J. Burkhardt, 
Maryland Agricultural Experiment Sta- 
tion. 

Digest: The average weight» at nine 
weeks of age of groups of 30-32 chicks 
receiving seven brands of soybean meal 
as the sole protein supplement to a mixed 
cereal ration varied from 613 to 871 gm. 
When four per cent of fish meal was 
supplied with the soybean meal in seven 
other lots, the average weights at nine 
weeks ranged from 673 to 930 gm. There 
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was no distinction between the effects of 
the expeller and solvent soybean meals. 
Heating the meal at 104 degrees and 128 
degrees centigrade did not produce 
meals comparable to the best heated 
commercial meals. There was possibility 
of impairment of the feeding value by 
overheating at 128 degrees but little like- 
lihood of overheating at 104 degrees. Bet- 
ter growth was obtained by mashes con- 
taining 15 per cent each of soybean meal 
and corn gluten meal than by mashes 
containing 30 per cent of soybean meal 
as the sole protein. Passing whole soy- 
beans through a grain drier at a tempera- 
ture of 193 degrees for 42 minutes im- 
proved their feeding value. 
* * * 


Title of Experiment: The Use of a Hoof 
and Horn Meal to Replace Animal and 
Vegetable Protein in Rations for Growing 
Chicks. 
Authors: S. J. Slinger, E. V. Evans, W. I. 
Kellam and F. N. Marcellus, Ontario Ag- 
ricultural College, Guelph, Canada. 
Digest: An attempt has been made to 
substitute a powder composed of cattle 
hooves and horns and calf and hog 
hooves for the animal protein ingredients 
of a good chick-starting mash. In addi- 
tion, this product has been tested for its 
potential ability to replace or supplement 
certain vegetable protein concentrates 
used as the main source of protein in 
chick starting rations. Substitutions were 
made on a protein equivalent basis. From 
the results of these experiments it is con- 
cluded that the hoof and horn meal pro- 
duct used is not a satisfactory substitute 
for meat meal in the absence of fish meal 
of for fish meal even in the presence of 
meat meal and buttermilk powder. In 
addition, this material cannot adequately 
replace half the meat and half the fish 
meal nor can it replace the buttermilk 
powder in the absence of meat and fish 
even when the riboflavin is kept constant. 
Also, the hoof and horn product employed 
did not exhibit any supplemental effect 
when fed in combination with any o>f the 
vegetable protein concentrates employed 
namely: linseed oil meal, corn gluten 
feed, sunfléwer seed oil mats or soybean 
oil meal. 

* * * 
Title of Experiment: The Iron Content of 
White and Yolks of Eggs from Hens Fed 
Various Iron Supplements. 
Authors: P. J. Schaible, J. A. Davidson and 
S. L. Bandemer, Michigan. Agricultural 
Station, East Lansing, Mich. 
Digest: Eggs were collected from hens 
fed first a basal ration and, later, the 
same ration supplemented with several 
different iron compounds. The whites 
and yolks were analyzed separately and 
individually for iron. An analysis of 


variance showed there was no significant 
difference in the iron content of white or 
yolk before and after iron supplementa- 
tion. Individual hens, however, had lev- 
els in the yolk which were characteristic 
of the individual and which were un- 
changed by iron feeding. It is suggested 
that breeding may be a more effective 
method of increasing the iron content of 
eggs. Experiments with white leghorn, 
brown leghorn and barred rock hens 
showed no significant differences be- 
tween breeds in the iron levels of their 
eggs. During cold storage, the iron of 
the yolk passed progressively from the 
yolk to the white. 


* * 


Title of Experiment: Mutual Supplemen- 
tary Effect of the Proteins of Soybean 
and Sesame Meal. 

Authors: H. J. Almquist and C. R. Grau, 
University of California, Berkeley. 
Digest: Soybean meal which is slightly 
deficient in the amino acid, methionine, 
when used as the sole protein source for 
chicks was supplemented in this factor 
by substituting sesame meal for a part 
of the soybean meal. The best gains 
with chicks were noted at the sesame- 
soybean-protein ratios nearest 7:13. Under 
war conditions, the protein sources which 
contain an excess of methionine (such as 
dried milk, fish meal, etc.) are not avail- 
able in sufficient quantities to supple- 


ment soybean meal protein. 


Soybeans Contribute 
Little To Soil 


As a result of a five-year test on an 
experimental field near Joliet, Ill., it has 
been found that a 25-bushel-an-acre soy- 
bean yield removed from the soil about 5.5 
pounds of phosphorus and 30 pounds of 
potassium, according to H. J. Snider, assis- 
tant chief, soil experiment fields, University 
of Illinois college of agriculture. At pres- 
ent prices for fertilizers, on the basis of 
Snider's figures it would cost $2.70, or ap- 
proximately 10 cents a bushel of beans, to 
replace in the soil this amount of these 
two elements. 

In this test the soybean crop on an acre 
contained 135 pounds of nitrogen, which 
represented the total amount in the entire 
crop, including the roots, tops and beans. 
The beans alone—25 bushels—contained 
approximately 100 pounds of the total 135 
pounds of nitrogen in the crop. 

“For the most part, the beans are sold 


‘from the farm, and since they contain such 


a large proportion of the total nitrogen, 
there is little probability that soybeans 
contribute anything toward building up 
permanently the nitrogen content of soils,” 
Snider declared. 

@ VALLEY W. LONG, Ellensburg, Wash., 
formerly of Dayton, has purchased the 
Odegard & Shull Feed Co. plant and 
business. 

@ CHARLES SCOTT, Bunker Hill, Ind., 
former manager of the Farmers elevator, 
has accepted the management of the Cass- 
ville elevator which was recently pur- 
chased by the Goodrich Co. 
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MORE 


EGGS 


FOR YEARS 


say experts 


There need be no postwar depression in 
eggs and other"‘protective” foods, say nutri- 
tion experts. For the world needs TWICE 
as much of these foods . . . possible largely 
through increased productivity of existing 
flocks. One vital factor in this increased 
production can well be the addition of vital 
vitamins in poultry feeding. SEA PEP pro- 
vides these valuable “A” and “D” Vitamins 
... a fact that is being driven home to poul- 
trymen through consistent advertising in 
national farm and poultry magazines. 


VAN CAMP LABORATORIES 


Division of Van Camp Sea Food Co., Inc. 
Terminal Island, California 
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OPA Price Margins 
(Compiled by The Feed Bag as of Jan. 10, 1945) 
MIXED FEEDS RESOLD BY DEALERS 
(Does not include your own manufactured 
feeds which are governed by historic 


margin) 


Wholesale Margin is $2.50 in all cases 


Type of Feed 


Baby Chick Feed (Grain . 
Her-serateh 
Growing Scratch .......... 
‘Chick Scratch): 
Intermediate Grain ........ 
Developing Grains ........ 
Baby Chick Grains ........ 
60-40 Grain Feed .......... 
Horse and mule feeds ...... 
All dairy and cattle feeds 
except calf feeds......... 


Chick Growing Mash 


after 10 weeks .......... 


All-mash chick Mash 


after 10 weeks .......... 
Developing mash .......... 
Growing mash ............ 
Egg production mash ...... 
Laying mash .............. 
Breeder mash .............. 


Cor 
Fattening mash ............ 
Pig and hog feed ......... 
Pig and hog meal ...... 
Pig concentrate ........... 
Hog supplement ........... 
Hog concentrate ........... 
taeda: 
Chick growing mash ...... 
Broiler: 
Chick starter mash ........ 
All mash chick starter ..... 
Baby chick mash .......... 


Developing-coccidiosis 


All mash-chick mash ...... 
Battery broiler mash ...... 
Laxative mash (specialty). . 
Flushing mash (specialty). . 
Flush tonic mash .......... 
Coccidiosis specialty mash. . 
Hen supplement .......... 
Chick supplement ......... 
Poultry concentrate ........ 
Mash balancer ............ 
Mash supplement .......... 
Self-feeding concentrate ... 
Grain balancer ............ 

-Egg supplement ........... 


Pigeon squab feed ........ 


Flying feed for pigeons .. 


Mineral mixed feeds ...... 
Pheasant feeds ............ 
Wild turkey feeds ......... 
Grouse feeds .............. 
Fox 
Feeds for other fur-bearing 

animals except for rabbits 
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Product Regulation Jobber Wholesaler Retailer 
Ail Alfalfa Meals MPR 456 — $.75 carloads $2.50 $7.00 
1.00 pool cars 
Barley FPR 2-Supp. 3 1Y%c bu. 3%c bu. 4.00 per ton or 
merchandiser Icl to feeders 9¥2c bu. bulk 
Yee bu. broker 2¥2c bu. Icl to or sacked 


1¥%c bu. any other person 
commission 
merchant 
Brewers’ Grains .75 carloads 2.50 5.50 
and Malt Sprouts 1.00 pool cars : 
Beet Pulp FPR 3-Supp. 4 75 carloads 2.50 5.50 
1.00 pool cars 
Blood Meal RMPR 74 No Margin 3.00 7.00 
Calcium Carbonate Highest Price Charged in March, 1942 
Charcoal MPR 479 Same Dollars «nd Cents Margin as in March, 1942 
Corn Gluten Meal | 
and Feed MPR 479 NoMargin. 2.50 5.50 pe 
Cottonsed Meal FPR 3 .75 carloads 2.50 meal, cake 5.50 meal, cake 
Supp. 1 1.00 pool cars andpellets and pellets 
2.00 hulls and 4.00 hulls or 
hull bran hull bran 
Fish Meal RMPR 73 Ceiling is on processor — wholesale and retail 
levels of distribution use same markup as of January 17, 1942 
Granite Grit No Ceiling 


Ground or cracked corn, screened 
or mill run chops MPR 401 


Same price at all levels as for No. 2 yellow corn 
plus 50c per ton for grinding done by seller 


Intermediate sized cracked corn 
and chops MPR 401 


At all levels—No. 2 yellow corn price plus $1.09 
per ton for person who does grinding 


Chick size or fine cracked corn 
or fine corn chops MPR 401 


At all levels—No. 2 yellow corn price plus $2.00 
per ton for person who does grinding 


Corn feed meal, 
hominy feed, corn MPR 305 


bran, corn germ cake and meal 


No Margin - 2.50 4.00 


Ear corn chops MPR 401 = All levels—Price like grade of corn plus $1 ton 
Linseed Meal FPR3 .75 carloads 2.50 5.50 

Supp. 1.00 pool cars 
Milk Products—Dried RMPR 289 No Margin Yclb. Dried Products—100 


and Condensed Milk, 


to 500 Ibs. Yee lb. 


Buttermilk," Whey 99 Ibs. or less—%c lb. 
Condensed-2 to 10 
barrels—Yzc lb. Less 
than 2 barrels—%c 

Molasses Highest Price Charged in March, 1942 
Meat Scraps : No Margin 3.00 7.00 
Oats FPR 2-Supp. 2 le bu. mer- * 3c bu. Icl to 4.00 per ton or 
chandiser feeders 642c bu. bulk 
Ine bu. broker 2c bu. Icl or sacked 
le bu. com- to others 
mission man 
Oyster Shell MPR 486 No Margin 2.50 4.00 
Peanut Meal etc. FPR 3.75 carloads 2.50 meal, cake 5.50 meal, cake 
Supp. 7 1.00 pool carsand pellets, 2.00 and pellets, 4.00 
hulls and bran ‘hulls and bran 
Rye Middlings No Ceiling 
Soybean Meal FPR3 _ .75 carloads 2.50 5.50 
Supp. 3 1.00 pool cars 
Tankage RMPR 74 No Margin 3.00 7.00 
Wheat Mill Feeds RMPR 173 .50 carloads 2.50 4.00 
‘ 1.00 pool cars 
Salt Highest Price Charged in March, 1942 
Flour MPR 296 Same as Pro- Net cost multi- Netcost multiplied 
cessor price plied by 1.10 by: 23%—sales 
under $250,000 
15%—otherwise 
Screenings MPR 417 00 ground 2.50 3.00 
1.00 unground 
Corn 2nd RMPR 346 =l%cbu.mer- 4cbu.ifunload- 4.00 perton or 
chandiser ed into ware- lle bu. bulk 
Yee bu. broker house or sacked 
le bu. com- 2c bu. in all 
mission other cases 
Wheat l¥ec bu. mer- 3c bu. in lel. 4.00 per ton 


chandisers salesofl00bu. or 12c bu. bulk 
Yee bu. broker or more or sacked 
l¥zc bu. com- 
mission man 
e45e 


Retail Margin 
$5.50 
§.50 
5.50 
5.50 
5.50 
5.50 
$.50 | 
5.50 
5.50 | 
5.50 
7.00 
| 
7.00 
7.00 
7.00 
7.00 = 
7.00 = 
Crate fatiener .. 22.5 06. 7.00 = 
7.00 — — 
7.00 
7.00 
7.00 
7.00 
7.00 
7.00 : 
7.00 
7.00 
7.00 | 
10.00 
10.00 
10.00 
10.00 | 
10.00 | 
10.00 
10.00 
10.00 
10.00 
10.00 
10.00 | 
10.00 
10.00 
10.00 
10.00 
10.00 
10.00 
10.00 
10.00 
Calf balancer ...:......... 10.00 
10.00 
a 
~ 10.00 
10.00 
10.00 | 
10.00 
10.00 
15.00 
15.00 
15.00 


— wherry 
(Continued from page 9) 
culled from herds and flocks. 

The improved supply of protein 
meals is reflected in the lifting of protein 
quotas on feed manufacturers by the WFA. 
Under the modification which became ef- 
fective Nov. 17, feed manufacturers are no 
longer limited in the amount of protein 
meal which can be used in the manufac- 
ture of mixed feeds. The restriction on in- 
ventory also was lifted. 

The provision of WFO No. 9 relating to 
the set-aside of a part of the current pro- 
duction of oilseed meal and to the distribu- 
tion of this set-aside meal remains in effect. 

Since December 1944, the council has 
urged that orderly reduction of livestock 
numbers be made, especially low-produc- 
ing, feed-wasting animals and birds, in 
order to bring feed supplies and animals 
in balance. It is gratifying to note that 
reductions have been made, and they have 
been orderly, with no forced liquidation or 
chaotic reduction. Market gluts occurred 
at times during the past winter as the 
record-breaking 1943 pig crop reached the 
packers. But these delays were generally 
of short duration with the packers doing a 
magnificent job of processing runs of hogs 


that were often 40 to 50 per cent greater 
than the previous year. 

Even the heavy fall runs of cattle which 
were expected to tax processing facilities 
to the utmost, failed to materialize because 
cattlemen had begun earlier in the year 
to reduce their numbers in an orderly 
fashion. 

Crop production in most parts of the 
country exceeded even the fondest expec- 
tations. Weather in October was unusu- 
ally favorable for maturing the late crops 
and for harvesting operations. For this 
reason, November crop estimates have 
been increased over those made previously. 

In order that feed men may get a quick 
picture of the feed situation, we have high- 
lighted various portions of the USDA crop 
report which was issued on Nov. 10, and 
included it along with other recent informa- 
tion on the feed and livestock situation. 

The 1945 food production goals an- 
nounced by WFA on Nov. 15, call for the 
same total crop acreage that was planted 
in 1944. WFA officials explain that need 
for grain may not be as great in 1945, due 
to reduced animal numbers, but a margin 
of safety is allowed in case of lower yields. 
Also, more grain is needed to build up 
reserves. 

An increase of 1 per cent is asked for in 


Bulletin Board for Geed Customers 


| 


| 
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An added convenience for customers is this handy bulletin board maintained by 
the Bortz Feed Store & Hatchery, La Porte, Ind. Customers who want to buy or sell 
livestock, machinery or other items may have their ads listed on this blackboard 
free of charge. This service is greatly appreciated by farmers especially in these 
days of shortages when there is an active demand for all kinds of used machinery 
and equipment. Incidentally the bulletin board wins new friends and customers for 
Ben Bortz since many farmers who are not regular patrons, drop in to read” over 


the ads. 
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wheat acreages, with corn, oats, barley, 
and soybeans remaining the same as 1944. 
Cotton remains the same as 1944, with flax 
goals increased 52 per cent. A 6 per cent 
cut in sorghum grain acreage is indicated. 

Livestock goals are about the same as in 
1944, except for a cut of 16 per cent in 
egg production. Here are the figures on 
livestock: 


Percentage 

Commodity 1945 Goal Of1944 
Milk Cows* 

(Av. for yr.) 26,347,000 up 1% 
Hens & Pullets 

(Jan. 1) 420,000,000 down 18% 
Chickens Raised 700,000,000 down 6% 
Broilers, 

Commercial 213,000,000 nochange 
Turkeys Raised 35,666,000 nochange 
Pigs Saved: Spring 57,000,000 up 2% 
Pigs Saved: Fall 33,000,000 up 3% 
Beef Cattle* 

(1st of yr.) 39,200,000 down 5% 
Beef Cattle* 

(end of yr.) 36,900,000 down 6% 
Cattle & Calf 

Slaughter 35,000,000 up 3% 
Sheep & Lambs* 

(Jan. 1) 50,000,000 down 3% 
Milk Prod.* 

(Ibs.) 120,000,000,000 up 2% 
Egg Prod.* (doz.) 3,920,000,000 down 16% 
*On Farms 


Corn is again in the headlines with a 
record crop of 3.2 billion bushels reported 
in the USDA crop summary for November. 
This is 61 million bushels more than was 
forecast a month earlier. It is 182 million 
bushels more than last year and 127 mil- 
lion bushels more than the record crop of 
1942. The amount of high moisture corn 
will be less than indicated 30 days ago, 
according to all reports. 

Ninety per cent of Iowa corn was out of 
danger before the first killing frost, accord- 
ing to reports received from the Iowa de- 
partment of agriculture. Complete reports 
on the amount of high moisture corn will 
not be available until all the corn is har- 
vested. Reports received in Chicago Nov. 
15 indicated that 50 per cent of Iowa's corn 
and about 40 per cent of the Illinois corn 
was still to be husked. 

Biggest increase in corn production came 
in Nebraska, with 328 million bushels re- 
ported on Nov. 1, as compared to 216 mil- 
lion bushels last year. Iowa, Illinois, Indi- 
ana and Ohio all report smaller production 
than last year. 

Soybean production will be 193,900,000 
bushels, as compared to 195,762,000 bu- 
shels produced last year, according to the 
USDA. The 1944 crop of soybeans will be 
the second largest on record, exceeded ~ 
only by the 1943 crop. Soybean quality is 
excellent, according to trade sources in 
Chicago. Harvesting conditions were un- 
usually favorable, the beans are low in 
moisture, there are very few moldy beans 
and the yield per acre exceeded earlier 
expectations. ; 

Sorghum grains showed the greatest in- 
crease percentage-wise of any grain crop. 
Total production exceeded 159 million bu- 
shels as compared to 103 million last year 
and a 10-year average of 65 million bu- 


(Continued on page 79) 
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© if yours js slicedy'd an leading feed line in your territory, keep it so. If 
not, make it so! Present competitive conditions in the feed field demand 
feeds of top quality, at reasonable prices—plus keen merchandising plans 
and aggressive selling. 

Dawe’s Vitamelk Base is the finest product of the world’s oldest and larg- 
est specialist in vitamin products for feeds. It provides guaranteed amounts 
of 21 vitamins and trace minerals —not just a few, 
but ALL accepted vitamins and trace minerals. 

Licensed on an exclusive basis to one mixer in each 
territory. Backed by a complete cooperative mer- 
chandising service, including tested formulas, bags, 
tags, and a practical advertising and sales program. 


DAWE’S VITAMELK CO., Dept. FB-6 
§f 4800 South Richmond St., Chicago 32, Ill. 


Please send full information about the new Vitamelk Base, 
and your exclusive franchise terms. 


Your Name. 


Name of Firm 


Address 
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47 


; 
— 
\ 
if 
- 
5 
E 


New Retail 


NE of the newest and most con- 

veniently arranged retail feed 

stores in central Washington 
has recently been opened at Yaki- 
ma by the General Mills, Inc., farm 
service division. The new store is 
a model of neatness and efficiency 
and much thought has been given 
to effective display and arrange- 
ment of merchandise. 

The business is operated by D. I. 
Jamison, an experienced feedman 
who formerly served as manager 
of a General Mills wholesale out- 
let. Mr. Jamison is highly enthusi- 
astic over his new store and takes 
delight in seeing that everything is 
kept spick and span. 

In the rear of the retail sales- 
room, and stemming outward in a 
semi-circle from a corner area, is 
the streamlined pay-counter and 
office department. Mr. Jamison’s 
private office is adjacent to this 
area. 

Two doors, one directly at the 
rear and the other at the left side 
of the salesroom, give access to 
the spacious storage room. Sup- 
plied with convenient railroad 
trackage at the rear, this huge stor- 
age room contains miniature moun- 
tains of all kinds of sacked feed. . 

L-shaped, the storage area flows 
around the partitioned salesroom. 
A drive-in entrance, shared by both 
company and customers’ trucks, is 


Note 


store at yakima is a model 
of neatness and efficiency 


provided from the main street. Fu- 
ture plans call for an additional 
driveway on the side of the build- 
ing. 
“Most people think that such 
stores as mine with a nationally- 
known name are chain stores,” ex- 
plained Mr. Jamison, “but actually 
these stores are separate and inde- 
pendent units in themselves, en- 
tirely apart from General Mills’ 
domination and direction. 

“We operate in the community in 
this way: Money is borrowed from 
General Mills to open and operate 
the store. We run it in a strictly 
business-like manner and treat the 
arrangement as an investment on 
our part. General Mills and the 
unit stores thus sort of collaborate 
on a profit-sharing basis. We repay 
the loan with interest and split the 
profits.” 

Going on to explain the store’s 
operational plan, Mr. Jamison said, 
“I have the sole decision to make 
on what to sell, how to sell it, to 
whom, and what for. Everything 
depends upon local conditions and 
we are here to help and encourage 
the retail feed businss in Yakima.” 

The Yakima store’s sales territory 
extends from Cle Elum to Prosser, 
a distance of about 120 miles. There 
are four field men employed who 


F provide contacts for the store with 


farmers and potential customers. 
“In fact," says Mr. Jamison, “I can 
say that the single element most 
accountable for our sustained 
growth is service to the customer. 
We employ the usual advertising 
media, of course, such as radio, 
newspaper, and direct mail; but 


= sound, conscientious, helpful serv- 


TWO views of Yakima's newest 
feed store are shown at left. 
attractive appearance 
and neat arrangement of mer- 
chandise. Lower photo shows 
retail sales room with D. |. | 


B Jamison, manager, behind the 


counter. 


ice is the thing that counts most in 
building sales.” 

Deliveries are handled efficiently 
and smoothly in these restricted 
times. Normal schedules are more 
difficult to maintain, of course, but 
the deliveries are so scheduled at 
present that when the supplies are 
available, customers can rely upon 
stated deliveries. 

Every effort is made to conserve 
trucks and tires and all vehicles are 
checked thoroughly every two 
weeks regardless of mileage. Tires 
are x-rayed once every month and 
rotated at regular intervals. The 
slight effort involved in these oper- 
ations pays dividends in sustained 
truck operation and the greatest 
mileage obtained from all tires. 
Such a maintenance plan can 
easily be followed by, and with 
benefit to feed dealers everywhere. 

Regarding the important matter 
of credit policy, Mr. Jamison is a 
firm believer in stringently con- 
trolled credit. While most sales . 
are on a cash basis, reliable parties 
are granted 30 days credit. “And I 
don't mean 31 days,” stated Jami- 
son. “We allow credit where fea- 
sible and necessary, but we also 
believe that a man should pay his 
account when due.” Phone and 
personal calls on delinquent ac- 
counts are the friendly methods 
used to bring back accounts up-to- 
date. The concern’s credit business 
amounts to about one-quarter of 
the monthly sales. 

Larro brand feeds are supplie 
from the General Mills plant at 
Toppenish, Wash., about 20 miles 
from Yakima. Many extra dollars 
are rung up from sales of miscel- 
laneous items carried in stock such 
as poultry and stock remedies, gar- 
den tools, hardware, dairy supplies, 
disinfectants and sanitary supplies. 

In addition to all these extra 
dollar-getters, a complete line of 


(Continued on page 58) 
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Grand Champion “Teddy,” and 
17-year old Ben A. Greve, of Bryant, 
Iowa, feeder and. exhibitor. Weight, 
1190 Ibs. Sold for $4.50 per Ib. to 
Firestone Tire and Rubber Company. 


Top winner of the Open Class and of the Junior Feeding Contest, 
1944 Chicago Market Fat Stock Show, was fed Pilisbury’s BEsT Calf Starter 
pellets, with home grains and roughage 


_ THE SOUNDNESS and practicality 


of the Pillsbury’s Best Feeding 
Program—based on Good Breed- 
ing, Good Management, and 
high quality Balanced Rations 
—met every challenge in the win- 
nings of this outstandingly fin- 
ished Hereford calf. 

The quality and dependability 
of the Pillsbury’s Best Feeding 


Program that helped make this’ 


calf a Grand Champion will 
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be found.in the Pillsbury’s Feed- 
ing Program for all livestock and 
poultry. That means more 
money and satisfaction for your 
customers ...a steady, secure 
business for you. 

Talk with the Pillsbury’s Best 
field man in your community— 
he’s a good fellow to know—or 
write PILLSBURY MILLS, INC., 
Feed Mills Division, Clinton, 
Iowa, and Eight Other Cities. 


four generations this fa- 
< mous old trademark has 
stood for quality and de- 
pendability in the farm field. 
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Through three wars and ‘ 


Wartime 


ECORDS of egg production, hatch- 

ability and poultry mortality during the 
past three years show that feed men need 
make no apology for the quality of poul- 
try feeds which have been produced. A 
quick survey of latest reports shows that production in the 1943-44 egg laying con- 
egg production and hatchability are now tests, which ended last September, was the 
at record levels and mortality is the low- highest in the history of the contests—201.5 
est it has been in many years. - eggs per bird. The birds :naking this rec- 

This is true not only in the nationwide ord were grown during the spring and 
averages, as shown in government reports, summer of 1943 when the feed shortage 
but also in figures made available from was critical. Here are the figures on aver- 
the National Egg Laying contests. Egg age production records for the egg lay- 


keep production at 
record levels 


Ful-0-Pep Raised Birds now Hold 


Among Major Breeds in National 
Egg Laying Contest 


TOP HONORS in a majority of the 1943-44 National Egg Laying Contests again went 
to Ful-O-Pep raised birds. While only one-third of the total hens entered in the 13 


contests were raised on Ful-O-Pep Feeds, 9 of the winning pens and 6 of the winning 
hens were Ful-O-Pep raised birds. 


BIRDS RAISED on the Ful-O-Pep Feeding Plan now hold 7 senile records for egg 
production among the major breeds. These records are: 


WY World's record pen of Barred Rocks; also W World's record med of Rhode Island Reds, 
arm 


world’s record pen for rr Breeds, raised raised byCrooks ,NorthBrookfield,Mass. 
by T. N. Wilcox, Tryon, N ; 
VW World’s record pen for New Hampshires, by Boo 
4 rge A. Pearce, Whitehouse ton, 
tation, 
Y World’ s record pen for two years’ production v Work’ sae _— ia Te hen, raised by 
for heavy. breeds, for Rhode Island Red 
breeds, raised by Crooks Farm, North Brook-  World’s record New ire raised 
field, Mass. by Irving J. Kauder, New Paltz, 


IN ADDITION to these world’s records among the major breeds, Ful-O-Pep raised birds 
also hold the world’s record for pen of Anconas and for pen of Columbia Rocks. 


PRODUCTION RECORDS at the Egg Laying Contests for the past 5 years show that 
Ful-O-Pep raised birds on the average laid the equivalent of 1334 more eggs per 
hen than the average of all other birds. 


CERTAINLY these amazing records are proof that Ful-O-Pep raised birds produce well 
and stand up under the strain of heavy, continuous laying. Best of all, it costs less 
to raise pullets on the Ful-O-Pep restricted feeding plan than it does on ordinary 
plans. For further details of the Ful-O-Pep Save-On-Feed Plan, write to— - 


THE QUAKER OATS COMPANY, CHICAGO 4, ILL. 


ing contests during the last three years: 


Egg Production—Egg Laying Contests 
1941-1942—198 eggs 
1942-1943—197 eggs 
1943-1944—201.5 eggs (‘all-time high) 
Mortality in the 1943-1944 egg laying 

contest was 17.72 per cent, which was 2 
per cent lower than the figure for the 
previous year and the lowest it had been 
for many years. 

Looking atthe United States averages 
we find that 1944 will undoubtedly set an 
all-time high, with an average egg pro- 
duction of 145 eggs per bird (estimated). 
Production per layer for the first 11 months 
of 1944 was 139 eggs, compared with 135 
eggs through November of last year, and 
124 eggs for the 10-year cverage for the 
period. About as many eggs were laid 
during 11 months this year as during the 
entire 12 months of 1943. Here is a sum- 
mary of the average egg production per 
hen, figured on the hen-month basis; as 
taken from the United States crop reports: 


Egg Production (U. S. Average) 

1941—141.4 eggs per hen 

1942—-144 eggs per hen 

1943—143.2 eggs per hen 

1944—-145 eggs per hen (estimated) 

An average production of 145 eggs per 
bird is 17 eggs per bird more than the 
average of all years from 1931 to 1940. 

The effects of better management, rigid 
culling, and proper feeding have also 
showed*up in the adult mortality of poul- 
try, which was the lowest in 1943 it has 
been in the last five years. Here are the 
mortality figures since 1939: 


Adult Mortality (U. S. Average) 


1939 — 18.1 per cent 
1940 — 178 
1941 — 19.1 
1942 — 19.4 
1943 — 


Hatchability, too, has increased during” 


wecrtime, with the result that hatchability 
in 1944 is estimated to be at an all-time 
high. Here is a summary oi the average 
haichability for the entire country, based 
on number of eggs set and number of 
chicks hatched during the first nine months 
of each year, as shown in government 
reports: 


Hatchability (U. S. Average) 


1940 — 66.6 per cent 
1941 — 66.5 
1942 — 67.2 
1943 — 68.2 
1944 — 69.8 


These amazing records are a tribute to 
the patriotic efforts of poultrymen, aided 
by the feed industry, the hatcherymen and 
equipment manufacturers. The hens re- 
sponded to better management and care- 
ful feeding, and came through with record 
production of eggs and poultry meat in 
excess of the war food goals. Certainly 
this outstanding production has been a 
real contribution to the nation’s food pro- 
duction program. 

@ BARNETT & VANDERFOLK, Mt. Ayr, 
Ind., grain and lumber concern, recently 
purchased the Mt. Ayr Grain Co. and now 
operates the business under the Barnett & 
Vanderfolk name. 
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CALCIUM CARBONATE FOR POULTRY 
HELL MAKES SHELL—Feeding Indian River Brand Co- 


quina Shell provides laying hens with extra calcium for strong 
egg shells and other body requirements. 


‘Co-quina Shell is highly soluble, good to the finest particle— 
waste. Heris like it. 


Send. special folder "Shell Makes Shell". Yours fr 


Sales and Executive Offices- 817 William-Oliver Building, Atlanta, Georgia 


C. N. Cowan, Vice-President 


..-to become a million dollar Purina Dealer . 


W. G. Vail, Secretary 


“PTHE South’s smallest newspaper,” THE 
CURRYCOMB, is a monthly visitor in many 
homes in the Bessemer-Birmingham, Ala., area. 
Orat least it was until the war caused a curtailing 
of such publications. Its readers were well ac- 
quainted with the Curry Company’s complete line 
of Purina Chows, poultry equipment... coal... 
overalls...seed... fertilizer... paint... farm sup- 
plies... just about everything a farmer could pos- 
sibly need. “We have more of the farmers’ needs 
than anyone else in town” is a justifiable claim. 
Since 1909, the J. C. Curry Company has been 
distributing Purina Chows to their customers, 
mainly steel company stores and “backlotters.” 
Adhering to a price and quality standard, the 


organization has done a convincing egies ht 
urry 


According to Mr. Cowan, “The customers 
home to see the results—and never look for 
lower prices in stores along the way.” 

These aggressive merchandisers know that a 


CURRY CO. 
fills farmers’ needs 


The Wilson Home 


tie-up with Purina Mills can do more than offer 
quality merchandise. With its practical service, 
streamlined merchandising methods and effec- 
tive advertising, their exclusive Purina franchise 
has been a priceless asset through the years. 
The J. C. Curry Company are members of the 
Purina Million Dollar Club, dealers who have 
sold $1,000,000 or more of Purina Chows. Our 
congratulations go to this efficient organization. 


PURINA MILLS, Headquarters, St. Lovis 2, Mo. 


THE PURINA FRANCHISE—nuB OF A PROFITABLE FARM SUPPLY BUSINESS 
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ETTER poultry management is 

the natural result of the flock 

health policy of the Dixon 
hatchery, Dixon, Ill., owned by C. 
Paulsen. 

This enterprising hatchery and 
feed firm does pullorum testing on 
carms where they buy hatching 
eggs. Such an activity takes the 
testing crew into practically every 
part of the Dixon trading area. The 
visits to the many farms, the talks 
with poultry flock owners, the ex- 
planation of the work, time and 
again, brings better poultry man- 
agement and its benefits before the 
flock owner and has beneficial re- 
sults for him in the long run. 

The Dixon hatchery does a lot of 
culling for its hatching egg flock 
owners, and as a result buys and 
sells chickens in this area. Two 
trucks are operated by the com- 
pany, with a crew of two to three 
- men constantly calling on farmers 
and helping them with poultry 
management problems. 

Naturally such a setup puts the 
firm in close contact with many 
poultry raisers and results in the 
sale of a lot of feed and poultry 
equipment as well.. 

“We are interested in better poul- 
try management and are always 
willing to help farmers who want 
our advice,’’ declares Mr. Paulsen. 
“In past years we have passed out 
many feed record cards and egg 
production cost cards, in addition to 
spreading the word on good poul- 
try practices. If we can get a farmer 
interested in keeping good records, 
it is frequently easier to get him 
interested in better feeding.” 

During the war years the Dixon 
hatchery has been kept very busy 
supplying chicks to the trade and 
working with farmers on better 
feeding to produce more chickens 
and eggs at lower costs. Mr. Paul- 
sen reports that farmers have come . 
to rely more and more on tompe- 
tent feed firms during the emergen- . 
cy, to supply the feed and added 
information which results in bigger 
farm production. In other words, 
the reliable feed dealer has actu- 
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Poultry 


health program boosts sale 
of feed at dixon hatchery 


ally come into his own during the 
war period. 

This feed company has a very 
fine display of poultry equipment 
and sells a large number of water- 
ing fountains. A number of various 
types of fountains are kept on hand, 
and they, frequently get window 
display as well. In this area many 
farmers buy the electric fountains 
which helps to make wintertime 
watering easier in poultry houses. 

Part of the Dixon hatchery good 
poultry management education pro- 
gram calls for sanitary water and 
utensils, and the farmers in this 
district are responding very well. 
Many farmers in this section of 
Illinois have electricity on their 
farms and have their poultry houses 
wired. In such instances electric 
water fountains are very practical 
and economical. 

Illinois is also a great hog and 
corn country. The Dixon hatchery 
carries a full line of hog feed, too, 
and finds that the line sells very 
well. Farmers are especially inter- 
ested in any feeding program which 
will bring quick gains and they lis- 
ten eagerly when it is pointed out 
that the right hog feeding program 
saves many bushels of corn. Num- 
erous poultry feed customers also 
raise hogs and thus the Dixon firm 
is in a position to make hog feed 
sales to many of the customers it 
serves so well on poultry needs. 

The Dixon hatchery, in co-opera- 
tion with a feed manufacturer 
stages one feed clinic meeting per 
year and this event always attracts 
many farmers. Mr. Paulsen reports 
that at such meetings it is possible 
to disseminate a lot of valuable 
feed information to customers which 
would.-otherwise take much time 
on an iidividual basis. Farmers 
“who. come to such a feed meeting 
are all interested in learning more 
about better feeding and will ab- 
sorb more of this feed knowledge 
when in the mood for it. 


Oy 


AN INTENSIVE poultry man- 
agement education program 
instituted by the Dixon Hatch- 


ery, Dixon, Ill., has resulted in 
closer contects with customers 
and increased feed sales ac- 
cording to C. Paulsen, owner. 
Exterior view of hatchery is 
shown above. 


Mr. Paulsen looks forward to a 
continued good business for the 
feed division of his business in 
peacetime. He says that farmers 
who have seen what good feeding 
will do during wartime, will con- 
tinue to use such practices to a 
large extent in postwar. 


Control Officials 


Issue Year Book 


The 1945 year book of the Association 
of American Feed Control Officials is off 
the press and copies are now available at 
$1 each from L.. E. Bopst, secretary, College 
Park, Md. The new book contains names 
of officers, committees and investigators 
of the association, a complete report of the 
annual convention including the resolutions 
adopted; lists of tentative and official defi- 
nitions of feedingstuffs; an article ori the 
simplification of feed tax payments and a 
summary of feed tax legislation in the 
various states; the names and addresses 
of feed control officials of all the states; 


and much more useful information. 


@ F. H. PRESTON, Fairbury, Neb., owner 
of the Sur-Gain Feed Mills, has purchased 
the Lea elevator and flour mill. 


FEED 1/4 
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HATCH BUILDING MATERIAL s 
7639 S, E. Foster Road 
PORTLAND, OREGON 


February 19, 1944. 


General mi 
Western i218, 
Portland 


3 Oregon 


full information about 
available Larro dealerships: 
_ write to the nearest office of 


GENERAL MILLS 


Larro Feed 


ROIT MINNEAPOLIS KANSAS CITY. 
SAN FRANCISCO 
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SUNSET 1303 
on 
Gentlemen: 
We would like to express our feelings, in a persona] 
Way, for the Splendid Support your company has 8iven 
our organization in Selling your feeds, <a 
We especially like the way your direct-by-mei) adver- 
: tising ties in with the nétional advertising program ey 
4 and we are happy to be identified as & Larro dealer. os 
| Your representative has been very helpful in his fiela a 
service work and Close Cooperation in Supplying 
valuable help to the feeder, thru your booklets on 
manégement of herds and flocks, Our customers fee} 
| they have received a definite Service from your company oe 
Yours truly, 


The Quality 


T is an axiom of sound business 
4 that competition must be met 
with quality. 

The feed industry is once again 
in a highly competitive state—the 
honeymoon of unlimited demand 
for any and all kinds of feed is 
over. Competition is, in itself, a 
healthy thing, and all are familiar 
with the old bromide that “compe- 
tition is the life of trade.” Feed 
manufacturers are today vigorous 
competitors for consumer favor, rep- 
resented by his buying dollars, and 
that favor is won by giving him the 
most dollar value for his money. 

We can summarize three methods 
used in meeting competition: 

1. Cutting the price and cutting 
the quality. This method is a fooler, 
as it gives the consumer less, not 
more, for his money. Those who 
like a quick demise may use this 
method of committing business sui- 
cide. 

2. Cutting the price and maintain- 
ing the quality. This method gives 
the consumer more value for his 
money but starts you on that sure 
down-hill ride to eventual commer- 
cial failure. 

3. Maintaining the price but im- 
proving the quality. This method, 
meeting competition with quality, 
gives the consumer still more value 
for his money and is the only true 
way to success and progress in any 
industry. 

Every feed manufacturer has his 
hat in the ring and has entered the 
highly competitive game of serving 
the feeders of America with “most 
for his money.” Which of these 
methods of meeting competition are 
feed manufacturers going to follow. 
My own company will follow the 
method of meeting competition with 
quality. All feed manufacturers of 
experience and common sense will 
follow that method. 

Picture, therefore, in the long 
post-war era to come, the big ma- 
jority of feed manufacturers striv- 
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Price but 


only true way to success 


by WALTER N. JONES | 


ing, straining, competing with each 
other to turn out the highest quality 
feeds, of the highest possible result 
values in order that their products 


THIS interesting address on 
“Meeting Competition with 
Quality" was delivered by 
Walter N. Jones, vice presi- 
dent, Vitality Mills, Inc., at 
the annual meeting of the 
American Dehydrators associa- 


tion held Dec. 12, 1944 at the - 


Stevens hotel, Chicago. 


will give the consumer the greatest 
dollar value for his money. That is 
a good picture of your feed manu- 
facturer market now and in the 
future. 

Grantéd, therefore, that the only 
sound program ahead for feed 
manufacturers is the constant and 
everlasting improvement of the 
quality of their products — what 
does that mean to the members of 
the American Dehydrators associa- 
tion? Simply this—to sell quality, 
the feed manufacturer has to buy 
quality. He will want quality, from 
every ingredient manufacturer that 
supplies him—he will be constantly 
more particular and buy on more 


rigid specifications. That is not a 
forecast, it is a fact—and as such 
it should be given heavy considera- 
tion in contemplating future plans 
of your own industry, dehydrated 
alfalfa meals. 

Feed manufacturers have taken 
to dehydrated meals in a big way. 
The opinions of five large feed man- 
ufacturers with whom I discussed 
this subject, could be summarized 
in these words—we are geared to 
dehydrated alfalfa meals, we must 
have them. We find these 17 per 
cent and 20 per cent dehydrated 
meals almost irreplacable in mak- 
ing quality mashes for chickens, 
turkeys and ducks and for pig-start- 
er feeds. We recognize the high 
nutrient values of dehydrated al- 
falfa meals—the carotene or vita- 
min A activity, the water-soluble - 
vitamins of the B-complex, the fat- 
soluble vitamins E and K. We are 
familiar with the important work 
done by Dr. Douglas Fairbanks at 
the Illinois station with pigs, where 
he found that alfalfa meals not only 
successfully replaced six synthetic 
B vitamins but also produced fur- 
ther favorable results. We do not 
overlook the protein values of de- 
hydrated meals although we do not 
buy them for protein. ‘The protein 
and fiber content interest us only 
as a rough guide to the other fac- 
tors. The green color factor is very 
important to us—it is also a rough 
guide to nutrient value, and more 
important, it is something we want 
for itself. It is quite true that the 
popular demand is for mashes nice- 
ly tinged with green and we know 
of no other way to get it than with 
sharply green-colored dehydrated 
meals. 

Our purchasing agents find that 
the hardest item they have to buy 
is dehydrated alfalfa meals. They 
find here the widest variation of 
quality and the least standardiza- 
tion. What we are buying in dehy- 
drated meals is essentially caro- 
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tene and color, and of course, the water- 
soluble B vitamins, although in practice we 
take the B vitamins for granted and con- 
centrate attention on carotene and color. 
So, while we are after carotene and color, 
you offer it to us as so much minimum 
protein and maximum fiber, in accordance 
with the only standard that I know of, the 
definitions of the Association of American 
Feed Control Officials. I realize that these 
two factors of carotene and color are very 
elusive but if that is what your customers 
want to buy, then that fact sets up the 
major problem of, and a challenge to your 
industry. 

Next we have the problem of the formu- 
lation of our feeds. In our finished pro- 
ducts we have our own standards for vita- 
min A or carotene content, and color, along 


with, of course, all the other nutrient speci- 
fications. Also we strive for uniformity of 
nutritive efficiency, color and general ap- 
pearance. With dehydrated meals vary- 
ing in vitamin A activity from 30-40,000 
units to 200,000 and over, per pound, what 
level are we going to figure them at? Re- 
gardless of what figures we use we cannot 
change formulas for each car of dehy- 
drated meal. So we strike an average and 
our finished feeds will vary over or under 
as our arrivals of dehydrated meals vary 
up or down in carotene content. So we ask 
this question—would it not be possible to 
set some standard for carotene content of 
17 per cent dehydrated meal and one for 
20 per cent dehydrated leaf meal to estab- 
lish a minimum content, even though you 
set the standard low enough at first- to 


FOR MIXERS PLANNING 
SPRING CHICK MASHES 


‘Sterling Mash Concentrate 412% 


Here's the easy way to cash in on the big spring 
chick market. Build your own chick mashes under 
our trade name or yours using Sterling Mash Concen- 
trate as a basis. All ingredients premixed; thorough 
blending assured. Complete in vitamins, proteins, 
minerals. No other ingredients needed except grain. 
and millfeeds. Registration papers, bags and tags 
provided plus advertising and sales help. Take 
advantage of this complete service. Get full details 


now. 


NORTHRUP, 


DEPENDABLE 
SINCE 1884 


Minneapolis 


e560 


KING & CO. 


encompass the bulk of the crop? As time 
goes on and knowledge and methods im- 
prove, the standard could be raised. 

As feed manufacturers, we realize you 
have a difficult problem to face in improv- 
ing qualities and setting standards of caro- 
tene content and color. Nevertheless, those 
two factors are items the feed industry 
wants to buy and I believe is perfectly 
willing to pay for. Much can be gained in 
impreving the general average quality of 
dehydrated meals by fully utilizing all 
present knowledge having to do with time 
of cutting, methods of harvesting, preven- 
tion of sun-wilt, drying methods and stor- 
age conditions. Control tests and blend- 


ing might be useful for uniformity and | 


standardization. 


The problem of retention and stabilizing 
of carotene or vitamin A values is one in 
which we all have a prime interest—it is 
one in which you as alfalfa dehydrators 
have a vital interest. For that reason it 
might be well for you as an industry to 
give leadership and support to some basic 
research projects, in cooperation with ex- 
isting federal and state research labora- 
tories. This association also could give 
leadership to an educational program, de- 
veloping the values and uses of dehy- 
drated alfalfa meals, strictly as a self- 
interest project looking toward potential 
market development. 

Let me state that any feed manufacturer 
who went through the corn shortage pe- 
tiods of the last two years has had his 
attention focused on dehydrated meals and 
the carotene content of dehydrated meals 
such as never before. The poultry and 
livestock industries will have their up and 
down trends, but the feed manufacturing 
industry is as sound as an athlete and has 
by no means reached the zenith of its 
development. Quality feed manufacturers 
are geared to your products—they must 
have them and there are today no satis- 
factory substitutes. Competition you will 
have—between yourselves and from other 
directions—and I believe that you will 
meet that competition with quality. 

@ ARTHUR A. ANDERSON, Fort Collins, 
Colo., has purchased the Hackett & Irein 
grain and coal business. 


@ LARSON SEED CoO., Princeton, Ill., has 
purchased the Princeton Elevator & Coal 
Co. plant and will use the elevator in the 
certified seed business. 


@ J. P. PARKS, Kansas City feed jobber, 
has announced the arrival of an eight 
pound daughter, Janice Louise, born Dec. 
7 at Research hospital. 


JOINS CHASE BAG 

Arthur A. Brame, Greensboro, N. C., has 
been appointed to the sales staff of the 
Chase Bag company’s Philadelphia office 
according to an announcement by George 
E. Connell, sales manager of that office. 
Mr. Brame will represent the firm in North 
and South Caroling where he is well 
known through his work with the textile 
industry prior to joining Chase. He will 
continue to make his headquarters in 
Greensboro. 
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COD LIVER & FEEDING OLS 
MAXIMUM DOUBLE PROTECTION IN BOTH VITAMINS A & D 
With Added Vitamins A and 

Cod Oils FEEDING OILS 


“G.P. Super" 490D-1000A 800D-2000A 
3000A 2000A 400D-2000A 800D-4000A 
800D 400D  400D-3000A 85D-400A 


Famous Family 


1945 


AS CURRENT AS 1945 


We Make Our Business to: 
Keep abreast of your needs with a complete line of vitamin oils, 
conforming to government standards and limitations. A range of 
Vitamin D from 85 to 800 units per gram, plus Vitamin A as needed 
to supplement your particular formula. Each oil is a completely 
ss . balanced product, furnishing both Vitamins A and D. 


AS SOLID AS TRADITION 


ause We Make it Our Business to: 
Maintain a constant supply from a reliable source. America’s oldest 
and largest cod-fisheries, Gorton-Pew Fisheries Co. produces, tests 
and guarantees its famous “family” of vitamin oils. 


Write today for Bulletin entitled “How To 
Meet Vitamin A and D Requirements For Poultry 
Under Today's Conditions With Gorton’s Oils”. 


“G. P. Super” and “G. P.” Cod 


Feeding Oils. 

Here are Cod Liver Oils stan- 

dardized in potency in accor- In accordance with the defini- 

dance with the Feed Control tion for blended oils adopted 

Official definition. by Feed Control Officials. 


: _ complete line of VITAMIN OILS produced, tested, and 
i by GORTON-PEW: FISHERIES, of Gloucester, Mass. 


an MILK ST., BOSTON, MASS. 
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—new retail 


(Continued from page 48) 


paints and painting supplies are stocked 
ceiling-high on shelves along one end_ of 
the sales room. And.besides this, an at- 
tractive garden seed department, consist- 
ing of shelves, counter, and a display rack, 
occupies one corner of the room. 

With 21 employes on the payroll, this 
new feed store further points the way to 
the ultimate goal of feed stores.everywhere 
emerging from the darkened days of pio- 
neer establishments to the brightly fluor- 
escent-lighted modern feed stores of the 


new day where genuine friendship is ac- © 


centuated by attractive surroundings. 

@ C. G. HULLMAN & SON, Clarinda, Iowa, 

have purchased the E. A. Harris grain, 

feed and coal business. 


@ EMIL A. STAKE, Chicago, Ill., treasurer 
of the Chicago Board of Trade, died Dec. 


19. 

@ UNITED GRAIN & FEED CO., Winches- 
ter, Ind., has been incorporated by James 
Grant, C. C. Barnes and Ernest Thornburg. 


os 
CHASE OPENS NEW OFFICE 

The Chase Bag Co. has announced the 
opening of a new sales and service office 
at 806 Central building, Wichita, Kan., for 
the purpose of serving the Kansas and 
North Central Oklahoma territories. 

J. D. Furry, who has been associated 
with Chase for 24 years, is being trans- 
ferred from his position as sales manager 
at Kansas City to manage the new office. 
Mr. Furry is widely known among feed 
manufacturers and flour millers in the 
southwest and is an authority on feed and 
flour bags and their handling. 


of views in this respect? 


WwW: have made arrangements with three companies 
(all leaders in their respective fields) to dis- 
tribute their products throughout the feed industry of the 
Mid-Eastern territory, and we are now planning to acquire 
the representation of several other concerns in order to 
COMPLETE A WINNING HAND. We solicit the lines of 
those progressive organizations which are forward look- 
ing and which would appreciate the services of a live wire 
representative to expand the business of their eastern 
territories. Might we ask YOU to consider an exchange 


GEORGE S. RAIRIGH 


MARVLAND FEED 


Leo T. Murphy Heads 
Dehydrators Group 


Leo T. Murphy, Allied Mills, Inc., Omaha, 
Neb., was elected president of the Amer- 
ican Dehydrators association, succeeding 
R. E. Nye, Denver Alfalfa Milling & Pro- 
ducts Co., St. Louis, Mo., at the third an- 
nual meeting of the group held Dec. 12 at 
the Sievens hotel, Chicago, Ill. 

W. J Small, W. J. Small Co., Inc., Neo- 
deshc, Kans., was elected vice president; 
B. W. Hilgarde, Western Alfalfa Meal Co., 
Belleville, Ill., was named treasurer; and 
E. P. MacNicol, Chicago, was re-elected 
secretary. 

The following were elected to the cecal 
of directors: (for three years)—K. C. Serva- 


tius, Pecos Valley Alfalfa Mills, Charleston, . 


Mo; Roger P. Johnson, Elk Valley Alfalfa 
Mills, Independence, Kas.; and John Caple, 
A. B. Caple Co., Toledo, Ohio; (for two 
years'—N. B. Waldo, Waldo Alfalfa Mill- 
ing Co., Inc., El Reno, Okla., Frank Par- 
man, Hayward, Inc., Oak Harbor, Ohio; 
and Mr Murphy (for one year)—D. E. 
Merrick, Central Mills, Inc., Dunbridge, 
Ohio; Mr. Nye, and Mr. Small. 

With more than 75 millers and distribu- 
tors of alfalfa meal present, this was by 
far the association’s outstanding annual 
session. Featured speakers were Waiter 
N. Jones, vice president, Vitality Mills, Inc., 
Chicago, ‘Ill. and Dr. Harry W. Titus, tech- 
nical counselor for Limestone Products 
Corp., Newton, N. J. 

»-Oa the recommendation of the retiring 
board of directors, the association unani- 
mously adopted a resolution to survey 
the possibilities of developing an educa- 
tional, promotional, and research program 
to promote new uses of alfalfa meal and 
increase its use in the ‘ield of animal 
nutrihion. 


M. B. Karr Organizes 


New Feed Concern . 


Michael B.- Karr, Columbus, Ohio, has 
announced the organization of the Karr 
Feed Service Co., with offices located at 
16 East Broad street, Columbus. 

The new company will offer nutritional, 
analytical and formula services to the ani- 
mal feed manufacturer and will represent 
the following concerns in the state of Ohio: 
Schenley Distilleries, Inc.; Sperti, Inc.; 
White Laboratories, Inc.; and Goulard & 
Olena. 

Mr. Karr, who has been calling on the 
feed trade in New York, New Jersey, and 
Pennsylvania, is a‘graduate of the school 
of agriculture at Ohio State university and 
has also completed a course in animal 
husbandry at Cornell university. 


@ JAY MARTIN, Marathon Wis., has pur- 
chased the Boyd Milling Co. business from 
A. H. Schuster. Abe Meyer continues as 
manager. 

@ FARMERS CO-OP ELEVATOR CoO., Ro- 
seau, Minn., held open house recently to 
celebrate opening of the company’s new 
feed mill and mixing plant. 
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ARE YOU USING 
. .. the scientific source of Vitamin D for poultry mashes 


BASIC IMPORTANCE of Vitamin D in “D”-Activated Animal Sterol—was developed through 
pro 


erly balanced poultry ration is universally recog 
nized by nutritionists, feed manufacturers, and sealer 
raisers. It is an essential ingredient for sound growth, 
high egg production, good shell texture and hatch- 
ability. 
Du Pont “Delsterol” offers the feed manufacturer a 


more than 10 years’ research and has been thoroughly 
proved by feeding to some of America’s finest flocks. 


“Delsterol” is always dependable—always available. 
It is highly concentrated and exceptionally stable. It 
does not congeal in cold weather nor impart “off” 


peadaced, chempically consoled; sad lab. 
j oratory-tested source of Vitamin D in dry powder form For further information about this important source 
permitting thorough dispersion throughout the feed. of Vitamin D, write to E. I. du Pont de Nemours & Co. 
“Delsterol”—Du Pont’s registered trade mark for its (Inc.), Organic Chemicals Dept., Wilmington 98, Del. 


5. pat OFF 


, BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
\ 


Look for “Delsterol’”’ Advertisements 

Advertisements on “Delsterol” appear throughout 
. the year in Country Gentleman, Poultry Tribune, 

American Poultry Journal, Everybody’s” Poultry 

Magazine, Nulaid News, Washcoegg, San Diego 
ee Poultry Journal, Turkey World, Hatchery Tribune, 
Successful Farming, American Agriculturist, New 
England Homestead, Ohio Farmer, Pennsylvania 
Farmer, Michigan Farmer, Oregon Farmer. Pacific 
Rural Press, Washington Farmer. 


DELSTEROL 


ANIMAL STEROL—THE PAT. OFF, 
SOURCE OF VITAMIN D : 


THAT HAS GAINED 


THE FEED BAG — January, 1945 59 


BUILD BETTER BIRDS | 


SOME FEED DEALERS SEE VISIONS 


Some feed dealers are dreamers. They just oe gee what it 
would be like if all the best feeders of cattle, chickens, 
turkeys, hogs, horses, sheep, rabbits and goats in the county 
would come to their store. 

Other feed dealers put in Calf Manna. 


When they discover that the greatest milk cow that ever 
lived was raised on Calf Manna; and that the greatest liv- 
ing butterfat producer was raised on Calf Manna; and that 
two of the largest and most successful poultry breeders in 
America feed Gif Manna right along; when they discover 
that many of the country’s leading horse breeders have fed 
Calf Manna for years; and a large percentage of the top 
beef cattle in the country’s shows were fed Calf Manna, 
and that the highest price paid for dairy cattle in 1943 and 
1944 went for animals raised on Calf Manna — 


ay They know that the dealers that have secured that busi- 
@ ie: ness probably never would have had it unless they stocked 
and advertised and sold Calf Manna. : 


If you want the better accounts in 
territory, the big successful breeders and 
feeders of ani and fowls, don’t dream, 
don’t live on visions, look into Calf Manna. 


Send for Free Bulletin — “Common Sense 
Feeding of Livestock.” 
It tells you Why 
Albers Milling Calf Manna 
; De { Dept. J-1 
Name Addr 
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OR the first time in two years, 
dairy and poultry rations are 


beginning to look like their old 
familiar selves. Corn, after going 
through various degrees of scarcity 
ranging from “tight to nonexistent, 
is again moving and for the mo- 
ment about the only tight feed in- 
gredient is protein. 

We're over the hump for a time, 
with the exception of protein in- 
gredients. If the war runs for an- 
other two years, however, we will 
be in trouble again if the same fac- 
tors are allowed to operate that got 
us in trouble the first time. 

Boiled down, the No.-1 factor in 
the feed shortage during the past 
two years was the unprecedented 
demand for food both at home and 
abroad. In their intent to get this 
food, the government officials tied 
prices down at arbitrary levels 
where they could no longer serve 
as a balancing agent between sup- 
ply and demand, and as a result 
other factors entered the picture. 

When America first entered the 
war her granaries were bulging 
with corn and wheat and other 
grains. These supplies had been 
built up through the ever-normal 
granary program to a point where 
they hung over the price mechan- 
ism and the government was resort- 
ing to commodity loans and triple- 
A payments and other means to get 
cost of production to farmers. After 
hearing about surpluses for years, 
government officials, iheir ware- 
houses bulging, felt that there was 
more than enough feed. Realizing 
the need for meat and lard and milk 
and eggs, they adopted a policy of 
cheap feed and high-priced pork. 
Eventually they found, the experi- 
“ence of Joseph to the contrary, that 
full granaries, even with bountiful 
crops, will not carry a nation 
through two, let alone seven years, 
if that nation is the No. 1~-quarter- 
master for a world at war. 

First indication of trouble ahead, 
poo-poohed in many quazters, came 
from the Northeast, whith normally 
imports more than half of its feed 
grains. The turn was called two 
years and nine months ago by Wil- 
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are encouraging except for 
possible protein shortages 


by J. A. McCONNELL 
Chairman, Feed Industry Council 


liam I. Myers and Frank Pearson of 
Cornell university in an article in 
the magazine “Farm Economics” in 
which they predicted a shortage of 
both proteins and grains would de- 
velop within 12 or 18 months. 

The two professors were better 
prophets than they themselves. 
knew. The shortage dctually began 
to be felt within nine months and 
by December of that same year 
—almost two years ago—a meet- 
ing was held in Buffalo of some 50 
cooperative and educational lead- 
ers at which time figures were laid 
on the table showing that animal 
units to be fed had increased by 
more than 20 per cent over the pre- 
ceding 10-year average. Up 25,- 
000,000 to 35,000,000 the hog popu- 
lation was at a new high total of 
76,000,000. 

At that time the main concern 
was high protein feeds and a three- 
point program was adopted calling 
for cutting the average protein con- 
tent of dairy feeds, use of fewer 
formulas and help from WPB in se- 
curing materials for maintenance 
of over-worked processing and mill- 
ing machinery. Lack of processing’ 
facilities was termed the No. 1 bot- 
tleneck. 

True, high protein ingredients 


were being turned out at retord- 


breaking rates but there was a 
record-breaking number of live- 
stock to be fed. Furthermore, earlier 
that year OPA had placed a ceiling 
on soybean meal and linseed meal 
at $30.00 a ton, and cottonseed meal 
at $31.00 a ton, making these pro- 
tein ingredients shortly become 
cheaper than corn and as a result 
they had been fed at abnormally 
high rates. One of the announced 
purposes of these minimum prices 
had been to make cake and meal 
available to livestock producers at 
“reasonable prices.” | 


Such moves were apparently 
based on government figures, quot- 
ed in the September 1942 issue of 
the “Feed Situation” as indicating 
supplies of feed concentrates avail- 
able for the feeding year from Oct. 
1, 1942 to Sept. 30, 1943, as being 
“nine per cent greater than the 
previous year.”’ Even with livestock 
numbers increasing, the supply of 
feed concentrates including feed 
wheat per grain-consuming animal 
unit was “expected to be about as 
large as the year before, and 17 
per cent above the 1928-32 aver- 
age.” The article added: “With 
large supplies of oilcake, and meal 
and phosphates, the entire feed 
supply situation is as good if not 
better than a year ago, even after 
allowing for the large number of 
livestock to be fed."’ But, in response 
to both a patriotic appeal for more 
meat and lard for shipment abroad 
and to the economic appeal of sup- 
port prices under hogs and low ceil- 
ings on certain feed ingredients, 
mid-western farmers were adding 
to the hog population and turning 
feed into meat faster than the comp- 
tometers of Washington statisticians 
were turning out figures. Hardly 
had the September article got na- 
tion-wide distribution before short- 
ages began to pop up. 

In late December 1942 at a meet- 
ing of representative feed manufac- 
turers in Chicago, an investigating 
committee of college economists 
and nutritionists was set up to eval- 
uate the situation and by Jan. 8, 
1943, it reported to a group of gov- 
ernment officials in Washington 
that a 23 per cent increase in 12 
essential feed ingredients was 
needed. The committee also hinted 
at a corn shortage ahead. 

The protein situation rapidly be- 
came acute and in early February 
of 1943 the Feed Industry council, 
composed of representatives of feed 
manufacturers, feed dalers, farmer- 
owned cooperatives and nutrition- 


| 


ists, was set up for the purpose of keeping 
abreast of the feed situation and working 
with government agencies to develop pro- 
grams for the more efficient use of all 
feedstuffs. 

By middle February representatives, of 
the Feed Industry council were meeting in 
Washington with officials of the United 
States department of agriculture to work 
out an agreement on a voluntary protein 
conservation program, announced in a 
joint statement signed by the chairman of 
the Feed Industry council and Secretary of 
Agriculture Wickard. The statement recog- 
nized the shortage, and called for the pro- 
tein content of dairy feeds to be limited to 
16 per cent as fed to cows, a maximum of 
4 per cent animal protein in sow and pig 
feeds, and gave breeders and baby chicks 
first call on animal proteins available for 
poultry feeds. Government agencies and 
the council cooperated in an educational 
program to get the facts across. 

Things moved rapidly during those early 
spring days and hardly had the ink dried 
on a March statement by Dr. Pearson io 


the effect that “sooner or later’ the pres- . 


ent agricultural policy of paying high 
prices for livestock products and keeping 
down the price of grains “must be re- 
versed” than representatives of farmer co- 
operatives were telling government offi- 


cials on Mar. 5, 1943 that the $1 ceiling on 


-corn had resulted in the “fantastically 


paradoxical situation where there are over 
2,340,000,000 bushels of feed corn in stor- 
age and in elevators and not one bushel 
for sale in the market.” They blamed the 
situation on the government-fixed corn-hog 
ratio under which corn was bringing $1.50 
a bushel when fed to hogs and only $1 in 
the market. 

Efforts of this group, who strangely 
enough were the purchasers of corn rath- 
er than the sellers, to get the price ceiling 
raised so corn would move were of no im- 
médiate avail and on March 12 the OPA 
announced a permanent ceiling for corn on 
the basis of $1.02 a bushel for No. 2 yellow 
at Chicago, with certain escalator features 
that would permit the price to go to $1.07. 

At that time the customary corn-hog 
ratio of 11¥2-l (11% bushels of corn bring- 
ing the equivalent of 100 lbs. of pork) was 
18 to 1 and the result of this stimulas was 
hogs and more hogs. On April 10 the 
support price of hogs was raised from 
$13.25 to $13.75 but two days later an- 
nouncement was made that the ceiling on 
No. 2 yellow at Chicago would go to $1.07 
and that no further increases would be 
permitted during the year. 

With the exception of men at the work- 
ing level of government, few Washington 


Display Idea for Seed and GYeed 


The S. D. Whitaker Seed & Supply Co., Paola, Kans., has worked out a very good 
little display idea for seed and feed that is compact yet most attractive. Glass vials 
about one inch in diameter and some four to five inches long are used, each being 
filled with some seed or feed. A gummed label about an inch square with the name 
of the seed or feed typewritten on it, is pasted on the vial at the top, just below the 


metal screw cap. 


These vials are arranged in rows in wooden trays that fit into a standard glass 
display case. The trays are placed at an angle with the front lower than the rear 
thus affording a full view of the display. The vials are not fastened in the tray so 
it is an easy matter to remove them for closer examination by customers. 
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officials had recognized anything wrong 
with the program of cheap feed and high- 
er-priced pork and it was not until newly 
appointed War Food Administrator Chester 
Davis held his first press conference in 
mid-April that any ranking official had 
fully acknowledged the general feed short- 
age. Mr. Davis issued figures indicating 
a prospective feed shortage of 20 per cent 
in relation to livestock population and 
newsmen interpreted his statement as con- 
firming the reports of the protein shortage 
given to the United. States department of 
agriculture two months prevous by the 
Feed Industry council and the more recent 
reports of the council on the tight grain 
situation. 

From then on farm organizations, often 
aided by men at the working level of gov- 
ernment, poked and prodded for relief from 
the artificially placed ceilings that were 
freezing feed ingredients in the area of 
production but OPA stood pat and, despite 
a June report showing the indicated fall 
pig crop up 21 per cent over the preceding 
year to an all-time high spring and fall 
crop of 122,000,000 head, OPA administra- 
tor Prentiss Brown said on July 17 there 
would be no change in corn ceilings to 
telieve the tight feed situation. “The price 
of corn,” he said, “will remain at present 
levels . . . the support price of hogs has 
been fixed and will continue.” Even as late 
as Nov. 17, 1943 Brown's successor, Chester 
Bowles, said in a press release that there 
was enough feed available “for the next 
feeding year” and that the supply of all 
feed as compared with livestock numbers 
“is in very close balance.” He side-stepped 
the issue by saying that “however, the 
methods of utilizing these supplies is a 
function of the war food administration.” 
The next day—Nov. 18—newspapers re- 
ported corn practically unobtainable in 
the East. 

Meanwhile, although OPA refused to 
recognize the shortage, the Commodity 
Credit Corp. had reported that by May 31 
almost all of its stocks of corn had been 
sold and by July 1 it had sold all of the 
50,000,000 extra bushels of feed wheat it 
had been authorized just two weeks pre- 
viously to sell. Sales were described as 
“heavy” in feed-deficit areas. 

The accumulated carry-over used up, 
feedmen turned to Canada for barley and 
oats to help tide things over, and another 
problem popped up in getting boats and 
rail cars to transport the needed grain. So 
serious was the problem that the state of 
New York, through its emergency food 
commission, took action toward breaking 
the transportation bottleneck by getting 
more boats diverted for use in bringing in 
Canadian grain. 

By late 1943, despite favorable weather 
and a 3,000,000,000-bushel corn crop, the 
tight situation had spread throughout the 
feed-deficit areas in the Northeast and 
the governors of 10 states set up a North- 
eastern governors’ feed commttee to 
broaden the program for feed grains in- 
augurated by the emergency food com- 
mission. 

Finally on Dec. 6, 1943, after all govern- 
ment agencies had stoutly insisted it would 


(Continued on page 70) 
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pon'T KNOW 


DAY«. AND IF 
URE LOOK INTO 
LAVONNE DEAL! 
Ss AD 


THE FEED BUSINESS\ 


Yes, the new 1945 Flavonne formulas —latest triumph *Deslersanddealer-mixers find FLAVONNE 


RIBO-D a profitable item when sold by the 


of Dawe’s feed technicians—will help you build quality Gig mit 


feeds, meet competitive prices; and still make maximum _ fiavonne RiboD is distributed 
selling profits! Deliberately designed to produce more — house poiats from coast to 
tonnage for feed manufacturers under present conditions. ol 
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QUICKLY OBTAINABLE — 


through more than 70 ware- 
coast. Manufactured by Dawe’s 


DAWE’S PRODUCTS CO.,Dept. FB-7 
4800 South Richmond St., Chicago 32, Ill. 


Please send full information about your new 1945 plan for 
increasing our feed business. 


Your Name 


Name of Firm. 
Address. 
City & State 
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GUARANTEED BY THE MAKERS OF CL O-TRATE vitamin a and D PRODUCTS 


Ql W by is it important that breeding flocks 
be fed adequate amounts of riboflavin? 
Riboflavin is necessary to maintain the health 
and body weight of breeding flocks and to 
assure high egg production. In addition, 
sufficient riboflavin in the breeding diet will 
produce better results—eggs with 
higher hatchability and better | 
chicks.* 


3 What effect does the 


amount of riboflavin in a breed- 
ing hen’s diet have on the quality 


of the baby chicks hatched? The vigor ant ie alee 


livability of the chicks are directly influenced 
by the amount of riboflavin in the breeding 
hen’s diet. If the breeders have been fed insuf- 
ficient riboflavin, such chicks as are hatched 
may show decided evidences of this in the 
form of abnormalities and low vitality.* 


® Are the average riboflavin require- 
ments for poultry health and egg production 
adequate for breeding bens? No, breeding 
hens must be fed considerably more of this 
essential vitamin, as well as other necessary 
elements, to maintain body weight and to 
provide a ‘‘carry-over’’ of riboflavin 
through the egg into the body of 

the chick at hatching time.* 


How much ribo- 


flavin should be included per 
pound of mixed feed in a breeding 
mash? A breeding mash (all mash) should 
contain 1,300 micrograms of riboflavin per 
pound; a breeding mash fed with grain should 
include 2,100 micrograms of riboflavin per 
pound. These requirements can be fulfilled 
in most cases by using 10 pounds of LIVEX 
Natural Riboflavin Supplement per ton of 
breeding mash (all mash) and 20 pounds per 
ton of breeding mash fed with grain. 

*Ewing, W. Ray, Handbook of Poultry Nutrition 


SUPPLEMENT BREEDING DIETS WITH WHITE’S LIVEX 


LIVEX is one of the best xatural sources of riboflavin for poultry 
(and swine). Its vitamin values are obtained entirely from animal livers 
by a bacterial fermentation process which greatly increases the riboflavin 
potency. LIVEX is guaranteed to contain a minimum of 250 micrograms 
(gamma) of riboflavin per gram (113,400 per pound). It provides an 
easy, simple means for distributing riboflavin uniformly in feeds, and at 
low cost. Made to the exacting standards that govern the production of 
White's Pharmaceutical Products, LIVEX proves its quality by its results. 


9 3 
Whites 


FOR POULTRY AND SWINE FEEDS 


WHITE LABORATORIES, INC. 


NEW JERSEY 
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ONSISTENT newspaper ad- 
C vertising combined with per- 
sonal contacts, are the two 
factors that have been largely re- 
sponsible for boosting commercial 
feed sales at the S. W. Hayes hatch- 
ery, Bloomington, Ill., to an average 
of more than a carload a week, ac- 
cording to Scott W. Hayes, owner. 
“We believe in constantly keep- 
ing our name before the public,” 
said Mr. Hayes. “Therefore we have 
some kind of advertising practical- 
ly every day in the year in our 
local newspaper. We are quite par- 
tial to classified ads and use them 
constantly, alternating ads for feeds 
with those of the other lines we 
carry. We also are regular users of 
display space.” 

In addition to the business at 
Bloomington, two other hatcheries 
are operated by Mr. Hayes. One is 
located at Vandalia, Ill. and does 
both a retail and a wholesale busi- 
ness; the other at Centralia, Il., 
does an exclusive wholesale busi- 
ness. This hatchery is said to be 
the largest under one roof in the 
United States. The total output of 
the three hatcheries amounts to 
over 10,000,000 chicks annually. 

A full line of feeds, poultry sup- 
plies and poultry remedies are car- 
ried at the Bloomington and Van- 
dalia hatcheries. These same hatch- 
eries buy poultry and commercial 
eggs as well as hatching eggs. An 
extensive shipping business of baby 
chicks is done by all of the hatch- 
eries. 

Advertising is not limited to local 
papers. Farm and poultry papers 
are also used. Three advertising 
lists have been prepared for the 
extensive direct mailing program. 
A retail list is used to cover the 
immediate territory within driving 
distance of the hatcheries, and both 
a retail and a wholesale list is 
used for the entire United States. 

“Obviously, we do not expect to 
sell feeds in any territory except 
that within driving distance of the 
hatcheries,” said Mr. Hayes. “There- 
fore, our direct mail advertising 
does not include feeds. We mail 
many thousands of pieces each 
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plus consistent advertising 
boosts feed sales for hayes 


INTERIOR view of the Hayes 
Hatchery at Bloomington, Ill., 
showing the neat arrangement 
of merchandise and effective 
use of advertising display. Sev- 
era! well known brands of com- 
mercial feeds are handled. 


year advertising our chicks. We 
mail the same kind of literature to 
our immediate territory list as we 
do to our outside retail list. This 
does for chick advertising and we 
depend upon our newspaper ads to 
reach this same clientele so far as 
feeds are concerned. 

“We have sold feed ever since 
our hatchery was established in 
1919 and we have consistently tried 
to build up feed sales as a com- 
panion business with the hatchery 
business. Every customer in our 
immediate territory knows that we 
sell feeds as well as chicks,” he 
continued. 

“While newspaper advertising 
keeps our name before the public 
and brings in some new business, 
personal contacts with customers 
and prospective customers are also 
very effective. In the past, we used 
to do a great deal of personal soli- 
citation on the farms, which was 
very profitable. At present, we do 


not get the opportunity to carry on 
this activity. We do, however, make 
thousands of personal contacts in 
other ways. 

“For instance, we buy a great 
many hatching eggs. At present the 
flocks from which we buy eggs 
number more than 300,000 hens. 
Of course, many of these are too 
far away to be customers for feeds. 
However, a great many flocks are 
within driving distance. We exer- 
cise supervision over these flocks, 
doing our own culling and blood- 
testing. While we do not require 
these flock owners to use our feeds, 
as a matter of fact they do so be- 
cause of our frequent personal con- 
tacts with them. We not only con- 
tact them on the farms during the 
service and inspection activities, 
but also contact them once or twice 
a week either when they bring in 
their hatching eggs or when we 
call for them at the farms. Every 
contact offers us an opportunity to 
sell feeds. 

“Then, while we do not push 
the business very hard, we buy 
commercial eggs to the extent of 
about 8000 cases a year. We also 
buy live poultry to a total of 


. # > 
5 
i 


about $200,000 a year. So we have fre- 
quent contacts with these customers. 

“Of course,” he added, “our chick-buying 
customers in our immediate territory also 
provide personal contacts when coming in 
for chicks. As these chicks have to be fed, 
we have a great opportunity here agdin 
to stress our feeds.” 

The poultry services department is a 
great producer of feed business because 
of its personal contacts. Nine men, who 
are experts in poultry care, diseases and 
feeding, are members of the service de- 
partment. Two of these experts are sta- 
tioned at Vandalia, two at Bloomington 
and five at Centralia. All of them are 
graduates of the Dr. Salsbury school of 
poultry diseases at Charles City, Iowa. 
The hatcheries also have a state poultry 
inspection license from the Illinois college 


of agriculture and are life-time members 
of the American Poultry association as 
poultry inspectors. 

The services of these men are not free. 
A charge of four cents a head is made 
for pullorum blood tests, culling and 
mating. A small fee is also charged for the 
hundreds of calls that are made for diag- 
nosis and treatment of diseases and advice 
on care and feeding problems. Although 
the service men do not stress any particu- 
lar feed, the personal contacts they make 
and the consequent satisfaction they give 
customers brings in additional business to 
the Hayes’ hatcheries. 

“We also have a display every year at 
the McLean county 4-H club fair,” ex- 
plained Mr. Hayes.” Here we display 
feeds, poultry supplies, chicks, etc. As we 
furnish many 4-H club members with baby 
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You will find extra profit and extra security in handling Conkeys— 
have an Ace for every hole . . . and better service for your trade. 


— Sell "em Feeds 


— Sell ‘em a Vitamin Product 
— Sell ‘em a top-notch Dog Food 
— Sell ‘em First Aid Products for 


Poultry 


If you would like to know more about the Con- 
keys Dealer Franchise for your territory, write us. 


The G. E. Conkey Co. 


6761 Broadway ® Cleveland 5, Ohio 


Mills: Cleveland, Ohio; Toledo, Ohio; 


Nebraska City, Nebr. 


“at PAYS TO FOLLOW THE Y-O WAY” 
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chicks for their poultry-growing projects, 
our exhibit brings lots of people to our ~ 
booth where we form personal contacts 
with them. Many of the premiums won by 
4-H club members are from our stock and 


HAYES “- CHICK 


EXTERIOR view of S. W. Hayes 
Hatchery, Bloomington, © Ill., 
showing modern front and at- 
tractive lettering. The business 
is operated on a strictly cash 
basis plan which has worked 
out very satisfactorily. 


this, of course, gives us a reputation which 
induces people to visit our booth. 

“Our window displays also attract the 
attention of feed buyers and we almost 
always have a battery of healthy, active 
baby chicks on display inside the store,” 
he added. 

“Of course, we have a considerable 
number of new customers who first visit 
our store for poultry supplies or poultry 
remedies, of which we carry a good stock. 
These customers also make desirable pros- 
pects for feed sales and our personal con- 
tacts thus formed result in new feed cus- 
tomers.” 

The Hayes hatchery at Bloomington is a 
two story building ‘35 by 90 feet. The hatch- 
ery and store are on the first floor, the 
second being used for general offices and 
storage. Adjoining this building is a ware- 
house 55 x 70 feet for feeds, supplies, etc. 

The business was established at Decatur, 
Ill, in 1919 and moved to Bloomington in 
1933. Several well known brands of com- 
mercial feeds are handled including poul- 
try, hog, dairy, steer, goat, dog and rabbit 
feeds. The two latter have had a big in- 
crease the past two or three years. 

“We have done an exclusively cash 
business right from the start,” said Mr. 
Hayes. “Undoubtedly we could have done 
more if we had offered credit. However, 
we have always felt that it is not the total 
amount of business that counts—it is the 
amount of business from which one realizes 
100 per cent of receipts. The only way we 
can realize 100 per cent is to do no credit 
business at all. 

“With 110,000 baby chicks being hatched 
daily during the hatching season, we are 
too busy to take care of charge accounts 
and to worry about collections: The chicks 
give us enough to worry about. Therefore 
we are well satisfied with our ‘cash only’ 


plan.” 

@ ELMER W. HOVE, St. Paul, Minn., has 
purchased the interest of Mr. Frieze in the 
Frieze & Hove Feed store. 


— 
@ GEORGE JENNINGS, Slater, Iowa, has 
been named to succeed A. J. Reinertson as 
manager of the H. L. Munn Co. elevator. 
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VITAMIN FEEDING 


EASY TO USE 


EASY TO MIN 


ADD TO POULTRY FEEDS OR SELL IN BULK 


Red Rooster is indeed the “Cock of the Walk” when 
it comes to fortifying poultry feeds. These natural 
vitamin oils assure top egg production, increase 
hatchability, develop sturdy bones and promote the 
general health of the stock. 


Join the vitamin parade now! Take advantage of 
the growing demand created by Red Rooster con- 
sumer advertising. As feeding supplements there 
are none better. Simple and easy to mix with feeds 
or to sell in bulk — and profitable, too! 


Distributed by WILBUR-ELLIS COMPANY <a> 
Red Rooster 430 California St., San Francisco 4, California 
Products 1206 Maple Ave., Los Angeles 15, California 

VITAMIN A & D AVAILABLE 
FEEDING OILS ‘ IN BULK 

VITAMIN A 
FEEDING OILS AND IN 

VITAMIN D 


FEEDING OILS 
SARDINE OIL 
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EW firms demonstrate the 
worthwhileness of a well-plan- 
ned, smooth-working promo- 
tional program as well as the Clay 
County Seed Co. of Spencer, Iowa. 

Fishing is the chief recreation of 
Bert Stukas, owner and manager 
of. the firm, and while he relaxes 
with a fishpole in his hand he usu- 
ally studies his promotional sche- 
dule, bolsters the weak spots, and 
gleans ideas for additions to the 
program. A diversion that allows 
one to muse over various features 
of his business gets the wholeheart- 
ed vote of Bert Stukas. 

Mr. Stukas employs a _ three- 
pronged attack in his promotional 
efforts. Newspaper advertising, 
radio commercials, and direct mail 
are the “big three” that have con- 
tributed to building up a trade that 
grossed over one quarter of a mil- 
lion dollars in 1943. With this en- 
viable record it’s no wonder that 
Bert Stukas is regarded as one of 
the most successful feed and seed 
retailers in Iowa. He operates two 
stores one at Spencer and the other 
at Sheldon. 

There is plenty of punch in Stu- 
kas’ promotions, but the biggest at- 
tribute of the program is probably 
the steady manner in which he fol- 
lows through. Mr. Stukas takes par- 
ticular pride in the spot announce- 
ments which he sponsors on Spenc- 
er's radio station KICB. These an- 
nouncements are carried the year 
around. There are three, one-minute 
commercials daily, one in the morn- 
ing, one before the noon news 
broadcast (an unusually good spot 
in these news-conscious days), and 
one at 7:00 in the evening. 

Radio advertising costs the com- 
pany only $13.40 a week and take 
it from Bert Stukas it’s worth every 
cent of it. He plays up the nation- 
ally advertised line of commercial 
feeds which he handles and says 
the program 
strengthened when he started using 
a peppy theme song furnished by 
the feed manufacturer. “People like 
their radio commercials candy- 
coated with happy tunes nowadays, 
and after I added a theme song 


was materially. 


employed by bert stukas 
packs plenty of punch 


much more interest was manifested 
in my radio series,” said Mr. Stukas. 

There is little doubt that the firm 
has added many new friends 
through the radio commercials with 
the feed and baby chick department 
benefitting especially from this form 
of advertising. 

Every year during January, Feb- 
ruary, March and April, 12,000 
pieces of direct mail are sent out 
to customers and prospective cus- 


tomers of the Clay County Seed © 


Co. The circulars are newspaper 
size and usually printed in two col- 
ors. Field seeds and baby chicks 
receive a generous portion of atten- 
tion in the sheet and a good deal 
of space is always devoted to pub- 
licizing the feed department. The 
circulars are made more interesting 
by means of various illustrations 
and the cost is only 1¥2 cents a 
piece. They have been of incalcul- 
able value in building up trade 
says Mr. Stukas. 


Brightest star in the Stukas pro- 
motional orbit, however, is the 
tried-and-true newspaper .advertis- 
ing which, through the years, has 
displayed its effectiveness many 
times. Ads are carried in Spencer's 
leading newspaper every day for a 
month at a time and then omitted 
for a few weeks. The ads run every 
day for about five months out of the 
year. One-item ads are frequently 
used and these have proved espe- 
cially beneficial. Copy in one ad- 
vertisement is then tied up entirely 
with, say, dog food or chick mash. 
Mr. Stukas keeps careful sales rec- 
ords on items advertised and if 
sales increases come after a series 
of ads on a certain product, he 
knows that his advertising has 
clicked with feed buyers. This has 
happened so many times Bert Stu- 
kas says emphatically, “Newspaper 
advertising, when it is carefully 
planned, pays big dividends, how- 
ever the hit-and-run type of adver- 
tising isn't very effective. If you 


CLAY County 
SEEDCa, 


A WELL-PLANNED promotion- 
al program is credited by Bert 
Stukas, operator of the Clay 
County Seed Co., Spencer, 
lowa, with building up a trade 

, that grosses over a quarter of 
million dollars a year. 


cannot afford to advertise in every 
edition of the newspaper, then play 
your campaign so that it will run 
certain months of the year, with ads 
carried in every issue during those 
months. The man who “blunder- 
busses” his advertising over a year 
won't get as good results as the 
merchant who keeps hammering 
away in every edition for a month 
at a time.” 

Posters, signs and window dis- 
plays also play their part in pro- 
moting feed and seed sales. “Hang- 
down signs” clinging to the fluores- 
cent fixtures call attention to the 
line of dog food. Mr. Stukas proudly 
flaunts the name of the brand of 
feed he carries on a huge-lettered 
sign on the side of his building. 
The majority of the many signs and 
posters used by the firm are painted 
by a local artist who does the work 
for $1.00 per sign. Mr. Stukas be- 
lieves in brightly colored posters 
and signs because they attract the 
most attention. A red, yellow and 
blue poster that featured egg pel- 
lets was so attractive, that passersby 
took the time to enter the store and 

(Continued on page 76) 
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Builds Weight—Maintains 
Health . . . at Low Cost! 


@ Let AGRISOL help you with your feed- 
ing problem . .. bring your livestock and 
poultry to market within the shortest pos- 
sible time! Feed it daily. Keep weight and 
health UP—see your feed bills go DOWN! 


Provides Proteins and Vitamins 
_ for Livestock and Poultry 


Through farm paper and radio advertising, 
thousarids of farmers are learning about 
AGRISOL—the new feed concentrate now 
available in commercial quantities throughout 
middle western and western farm areas. 
AGRISOL—distiller’s dried solubles—contains 
necessary proteins and vitamins . . . is known 
for its feeding efficiency and excellent results. 


Omaha 8, Nebraska g 
Omaha's New Industrial Alcohol Plant 


gw MAIL COUPON FOR FULL INFORMATION! 


Actual tests at university extension feeding 
stations show AGRISOL will increase average 
daily gains in your cattle, hogs. sheep and 
poultry; and cut feeding costs per hundred 
pounds of gain. Ask your feed dealer about 
feed containing AGRISOL .. . or mail coupon 
today for information on feeding formulas. 


FARM CROPS) =™Farm Crops Processing Corp.) Please send information 
PROCESSING @ (Dept. N.) Omaha 8, Nebraska 
CORPORATION S&NAME 


on AGRISOL 


m STREET OR R.F.D._ 


STATE 
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—feed prospects 
(Continued from page 62) 


never be done, the price ceiling on corn 
was raised 9 per cent a bushel, far short 
of the price that would be required tp 
bring to feed deficit areas the corn needed. 
Meanwhile, largely as a result of having 
to substitute oats and barley at about $55 
a ton for corn that was non-available at 
ceiling prices of $41 a ton, prices of dairy 
and poultry rations had risen about 30 
per cent in a period of 12 months. Statisti- 
cians figured it out that corn at $1.50 to 
$1.60 a bushel would have been as cheap 
as oats and barley at the prices then cur- 
rent. The increase in corn ceilings proved 
them right—feed price levels immediately 
dropped. 


The situation continued on a hand-to- 
mouth basis with corn getting scarcer and 
scarcer until June of this year when at 
last the nation hit the bottom of the corn 
bin and corn began disappearing entirely 
from poultry and dairy rations. 

Adjustment of the gap between feed 
supplies and feed demand was of course 
“inevitable” and in January of this year 
the Feed Industry council indicated three 
factors that would affect the adjustment: 

l. The rate of feeding which has been 
going on will slow down as the effects of 
the feed gap take hold. 

2. Reduction of livestock and poultry 
numbers will inevitably take place. 

3. The government, with its wartime 
powers, is in position to help close the gap 
by the use of domestic wheat and the im- 


PROFITABLE PROTEIN FOR YOUR MIXED FEEDS 


Swift’s Soy Bean Oil Meal is a 
profitable protein base for your 
livestock and poultry feed 
mixes. It also provides other 
important and nutritious in- 
gtedients to help balance your 


analysis. And it gives palata- 


bility a decided lift. 

Supplies of Swift’s Soy Bean 
Oil Meal are now available. But 
the demand is heavy and they 
may again be limited. You will 
be wise to place your order to- 


day for your full requirements. 


Mills at: Champaign, Hlinois Cairo, Illinois 
Des Moines,lowa Fostoria, Ohio Blytheville, Arkansas 
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portation of grains, proteins and molasses 
from abroad. 

All of these occurred to some extent. An 
educational culling program checked the 
increase in the number of layers and a 
teduction in the spring hatch resulted in a 
20 per cent reduction in the chickens 
raised. Pigs dropped 28 per cent. 

Large amounts of flour wheat were used 
for feed and a total of 100,000,000 bushels 
of oats and barley were imported from 
Canada and even a trickle of corn finally 
came in from Argentina. 

Possibly, more important than any of 
these, however, was the continued good 
seasons with the result that the nation 
had seven bountiful crop years. Last year’s 
corn crop of 3,000,000,000 bushels, added 
to other feed crops, brought United States 
feed crop production to 3 per cent above 
the preceding year’s high level and 23 
per cent above average. The reduction in 
livestock units, plus another record corn 
crop of 3,200,000,000 bushels, combined to 
establish confidence and re-establish the 
flow of corn. 

Two cardinal principles of economics 
were re-learned during the two years of 
scarce feed grains: 

l. The setting of feed prices at arbitrary 
levels and keeping them there invariably - 
leads to trouble. 

2. Prices and price relationships are the 
determining factor in what the farmer pro- 
duces. 

Too, it was learned that the cows and 
chickens can get along on corn substitutes 
and so can their owners if the prices for 
the milk and eggs are high enough. How- 
ever, once corn is available, it is the most 
efficient to use. Mixed feed prices have 
dropped 10 to 15 per cent with the loosen- 
ing of ingredients during the past three 
months. 

Finally, there is the lesson that Prof. 
Pearson summed up back jn February 
1943 when he wrote: “All consumers like 
low prices for the products they use but 
this general approval is short-lived. An 
inadequate supply of grain at low ceiling 
price is much more disturbing than an 
adequate supply at a high price.” 

Of course, at that time, the general 
public paid little heed to Pearson's words. 
There had been no shortage of cigarettes 
and cigars. Today, many a cigar smoker 
who finds his favorite five-center as non- 
existent as corn got to be and who either 
swears off or pays 18 cents for something 
not as good, just like the farmer who had 
to pay more for barley and other corn 
substitutes, can readily understand many 
of the ramifications of the feed situation 
that heretofore were all Greek to him. 

@ FRANCIS BRADY, Caledonia, Minn., 
has taken over the management of the 
P. W. Schlitz elevator. Mr. Brady is a 
former county agricultural agent. 

@ NORTHWESTERN ELEVATOR & MILL 
CO., Fredricktown, Ohio, sponsored a feed- 
er’s meeting the evening of Dec. 5. 

@ KIMBELL MILLING CO., Fort Worth, 
Tex., has purchased the Hamilton Cotton 
Oil mill at Hamilton, Tex. from the Termi- 
nal Oil Co. of Oklahoma City. 
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Read that again. Your eyes aren't 
- playing tricks on you. The revolu- 
al tionary new development feeders have 
— been looking forward to has hap- 
pened. Big savings in the cost of pro- 
ducing pork and poultry aren’t something for 

the future...your customers can have them, 
right now. 

Laboratory-controlled tests with new 1945 Mas- 
ter Mix Rations fortified with M-V actually showed 
a saving of 15c out of every dollar in growing 
chicks or broilers. And those tests were made 
against the best previous Master Mix rations— 
recognized as among the most efficient of feeds. 
And read—at the right—of the savings effected in 
producing pork. 

Your own customers’ savings may be more. 
They may be less. Conditions, stock, management 
vaty too much to make a definite promise. But one 
thing your customers can count on, one thing you 
can promise... they’ll pork 
faster, at lower cost, than with any Master Mix 
ration we’ve ever made before. Right now, sows 
should get the benefits of Methio-Vite during gesta- 
tion and lactation. Also, young pigs and breeding 
hens. It means extra profits for your customers, 
extra sales and profits for every Master Mix dealer. 


* Based on today’s ingredient prices. 


WHAT IS 


ical source, not 
i found, practical but also or 
| 


acids that | 
nutritive factor it is. 


Mot § 10, 20 years from 0w.. here TODAY! 


THAT FARMERS HAVE BEEN WAITING FOR 


Now! Master Mix Concentrates and Complete Feeds 
contain METHIO-VITE... produced gain at 15°% LOWER COST 
per pound than the best previous Master Mix Rations* 


ASTER 


MIX 


CONCENTRATES ond 
FEEDS 
: in 


CONTROLLED TEST SHOWS 20% LESS COST 
j PER POUND GAIN 


. New 1945 Master 
Mix Concentrates 
with Vite. 


1. No Methio-Vite in 
ration. 


Twice the gain per day...20% lower production cost with 
new Master Mix Concentrates, fortified with Methio-Vite. 
That’s what recent divided lot tests at the McMillen labora- 
tories showed when one group of pigs was fed a ration of 
corn, soybean oil meal, minerals and alfalfa—a similar group 
Master Mix Concentrates with M-V. All conditions of test, 
except feed, were identical. At the end of 16 weeks, pigs~ - 
receiving ordinary ration had gained an average of 77 
pounds, pigs receiving Master Mix ration with M-V an 
average of 159 pounds, 


New MASTER MIX 


Concentrates and Complete Feeds 
Now fortified with Methio-Vite 
Big advertising is telling your cus- 


tomers to look for M-V ( Methio-Vite ) 
on the tag. It identifies Master Mix 


Concentrates with M-V in your feed. 


McMILLEN FEED MILLS, DIVISION OF CENTRAL SOYA CO., 1NC., Fort Wayne 2, Indiona. Fastest-growing feed manufacturers in history... America’s largest producers of concentrates. 
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Now Time 


ITH the general increase in pros- 

perity that has prevailed during the 
past two years, bad debt losses under any 
kind of credit policy or administration have 
been virtually nil. As a result, there has 
developed, we believe, x general feeling 
of complacency and a tendency to remove 
normal restrictions. The volume of open 
account busir:ess on millers’ books today 
is certainly evidence of the increased ex- 
posure to credit losses. It thus appears 
that the milling industry is being lulled 
into a sense of false security; however, the 


to tighten up on 
credit practises 


day of reckoning is inevitably a2 apne 
ing. 

The vast majority of millers’ ition 
whether bakers, jobbers, grocers, or feed 
dealers, have prospered during the past 
two years, and should be able to finance 
their own inventories. It appears, how- 
ever, that many of them expect the sup- 


plier to continue to finance their business. _ 


NEW SALES 
ADVANTAGES 


for Sargent Dealers, with 


All-Mash Starter 


— sweetened with Omalass, a Dextrose Sugar feed —’” 


The famous, 


original Sargent Sweetened 


Starter formula, now enriched with 5 added 


starter advantages—yet no increase in price: 


MORE PROTEINS — providing all essential 


Amino Acids. 


MORE MINERALS—+to help build bone, body 


and feathers. 


MORE VITAMINS—including Vitamin D from 


D-Activated plant sterol. 


ADDED CONDITIONERS — for fast growth 


and development. 


DIGESTIVE ENZYMES—for better feed as- 


similation. 


ALL THESE 


added values at no in- 
crease in price. You can 
sell circles around your 
competitors with this 
stepped-up starter. Ask 
your Sargent represen- 
tative for the facts, or 
write for our dealer 
proposition today. 


SARGENT & CO. 


Des Moines—Algona, Ilowa—Monmouth, Ill.— Waverly, Mo. 


“BETTER SWITCH 


TO MULTIRICH" 


This practice is largely one of habit rather 
than one of necessity, and will continue to 
be so until some form of forceful action is 
taken. Many of these customers have tak- 
er advantage of suppliers’ credit policies 
to over-extend themselves, and are doing 
a volume of business which requires an 
investment in inventories and receivables 
far out of proportion to their own invest- 
ment in the -Eusiness. In this manner, they 
have reduced further the creditors’ margin 
of safety when inventory values fall and 
retrenchment is forced upon them. Under 


WATCH YOUR CREDIT 

At the start of another new year it 
may well behoove feed dealers. to 
review their credit practices and to 
take steps to guard against unneces- 
sary losses. This timely article on 
credit policies and practices is re- 
printed from a recent bulletin issued 
by the Millers’ National Federation. 


these circumstances, the miller and other 
creditors take nearly the full risk of loss 
from price decline and bad debts. 

When prices decline, sales and therefore 
income automatically drop. With this re- 
duction in the turnover of money, the 
miller’s customer, and in turn, his custom- 
ers, have less money to work with and 
inevitably the payments on accounts slow 
up materially. Thus, those customers who 
are now prompt may become slow, and 
those who are now slow will quite likely 
turn into losses. Recognition must also be 
given to the dangers involved in the ten- 
dency to build overhead as high as val- 
ume and gross profit permit. This ten- 
dency is accentuated by high tax rates. 
Experience has shown that when volume 
shrinks and income declines, overhead 
tends to remain high until forced down, 
of:en too late, by collapse. 

Now, before the turn comes, is the. psy- 
chological time for all business to get its 
credit house in order. Now is the time to 
restrict credit lines both in amount and 
time. This is particularly true in sales to 
feed dealers where the impact of falling 
prices is likely to be the greatest. 

By restricting credit terms, millers will 
not only be safeguarding their own posi- 
tion, but will be performing a very definite 
service to many of their customers who do 
not have the business acumen to foresee 
the dangers of extended inventory posi- 
tions. Such action may be the very means 
of preserving and keeping in business 
those who are now good customers. In 
addition to restricting credit terms, the 
miller must caution his customer against 
overexpansion, as well as warn him to 
take the necessary steps to adjust over- 
head costs. 

While many millers are cognizant in a 
general way of the vulnerability of their 
position and that of their customers, and 
have good intentions of taking and sug- 
gesting action before the danger point is 
reached, still they overlook the fact that 
economic reaction has a way of setting 
in before one becomes aware of it. There- 
fore, the prudent course to pursue is io 
take the necessary steps NOW before it 
is too late. 
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The full resources of materials, man- 
ufacturing and fine printing of 14 
textile bag. plants and 6 heavy duty 
paper bag plants—strategically 
located from coast to coast—are be- 
hind every Bemis contract. 


East Pepperell, Mass. 


: 
; 
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Electrical Power 


times have occasion to check 

electrical power. If the power 
is purchased from a central station 
it is usually well to know whether 
all of the power is received or util- 
ized. If you manufacture your own 
electric power, or a part of it, you 
will again want to know all of the 
facts particularly if the total annual 
amount is considerable. 

For this purpose the graphic watt- 
meter is the most widely used. ‘t 
measures loads and shows the loads 
graphically making the facts readi- 
ly understood. It assists in analyz- 
ing machinery. Thus if a grinder is 
giving trouble the graphic watt- 
meter will probably show just what 
is wrong and how the trouble can 
be eliminated. If a machine is used 
intermittently the graphic wattmeter 
shows when it is used, how often, 
and it shows the load at each using. 
It is by far the most versatile and 
useful of all electrical instruments. 

For instance, one large and weil 
known producer of feed plant pro- 
ducts effected a saving of over $10,- 
000 per year by making a thorough 
study of electrical power costs. It 
was found that a surprising per- 
centage of the power was lost in 
grounds. The power factors were 
not good and were improved. Indi- 
vidual motors were studied and ma- 
chine operation improved through- 
out the plant. 

Thus in one instance they were 
using a 25 h.p. motor to drive « 
shaking machine for salvaging feed 
from bags, tags, and string. It was 
found that the motor was entirely 
too large. They are now driving 
that machine with a 1 h.p. motor. 
Operating at full load this is much 
more efficient than a 25 h.p. motor 
pulling only 1 h.p. as your electri- 
cal tables will tell you at a glance. 

Operators of small feed plants 
may say, “That is all very well for 
the big plants. But we don’t use 
nearly that much power. We doubt 
whether it will pay us to buy a 
graphic wattmeter”. 

That, of course, is an important 
point. But in general the feed plant 
is indeed small that cannot afford to 


of feed plants some- 
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check-up often saves money 
for feed plant operators 


by F. W. MADISON 


do any checking up once in awhile. 
It may not pay you to buy a watt- 
meter, but if there is a testing engi- 
neer or specialist in your vicinity 
who is equipped with apparatus 
for such work, his charge for mak- 
ing the test and the possibility of 
more than saving the cost might be 
worth considering. If his charge 
would be $25 and if he could save 
you $100 per year as a result — 
would that be worth while? Your 
losses may be much higher than 
you think, particularly if you have 
no way in which to conduct an oc- 
casional test. 


Claims Universal Motors 
Are Not Efficient 

Salesmen will often glibly say, 
“Yes, you can plug this machine 
in on either direct or alternating 
current and it will run without giv- 
ing you any trouble”. But, the sales- 
man doesn't say anything about the 


_ efficiency of the motor. And besides, 


it is a fact that universal motors are 
less dependable than the better 
known and more used varieties. 

It is all right to buy a machine 
equipped with a motor of that type 
if the machine is used only occa- 
sionally. On a dictaphone, for in- 
stance, or on your wife's electric 
sweeper, or on any tool requiring 
but a very small fraction of a horse 
power, universal motors usually 
work satisfactorily and the cost of 
ihe power is not of great moment, 
but when it comes to larger sizes 
the manufacturers have not yet pro- 
duced a universal motor from ¥/2 h.p. 
and up that will stand the gaff of 
continuous operation. The trouble 
seems to be that the motor has to 
turn over so fast that it veritably 
burns itself out. So if you propose 
to use your machine more or less 
steadily it will very likely pay you 
to look into the matter of efficiency 


and select a motor that fits into your 
conditions. You will then save 
money in reduced power bills not 


to mention repair bills and annoy-. 


ances. 

A number of years ago the writer 
worked for a concern that put out 
a machine equipped with a univer- 
sal motor and it cost the company 
a great deal of money to learn that 
it would continue to operate at a 
loss as long as it stuck to the uni- 
versal motor. We “switched” mo- 
tors, as they say, and then a com- 
petitor dived right in and began 
using the universal motor in order 
to undersell our company. They 
succeeded in underselling—for a 
while—but today they, too, have 
abandoned the universal motor. 
What the writer is saying here is 
therefore “worth money”, or should 
be, to many a reader. 

The above is inspired largely by 
bulletin No. 58 published by the 
engineering experiment station of 
Ohio State university, Columbus, 
Ohio. It shows that universal mo- 
tors are decidedly inefficient. It 
says, “Maximum efficiency varies 
from 30 to 56 per cent, increasing 
with the size of the motor”. It also 
says, “Where almost continuous 
operation is desired and where 
starting currents can be materially 
increased, higher efficiencies should 
be provided”. It also comments on 
ball bearings vs plain bearings as 
follows: “Since loads are light, ball 
bearings do not offer much advan- 
tage over well-lubricated sleeve 
type bearings but do maintain a 
much more constant bearing friction 
for varying lubrication”. | 

That latter point is a good one to 
bear in mind. It is a point that this 
writer has never seen mentioned. 


It means that ball bearings are less. 


likely to be affected by different 
kinds of lubricant than are sleeve 
type bearings and the argument 
sounds logical. It is a good talking 
point for ball bearings. 
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THE RIBOFLAVIN 
THE SAME price! 


The price is the same, but the real cost is less, 
because the new, improved Curbay B-G con- 
tains almost twice as much riboflavin as 
before. In addition, you add to your feeds 
generous amounts of other elements which 
make feeds more productive of growth: pan- 
tothenic acid, biotin, vitamin Bg, nicotinic 
acid, pyridoxine and folic acid. 


Convenience in use, too, has been greatly 
enhanced by improvements in the physical 
characteristics of Curbay B-G. An improved 
manufacturing process retains the fine par- 
ticlé size which assures rapid mixing and 
uniform distribution throughout the feed. 
Yet at the same time, this new process greatly 
reduces dusting. 


A natural product of butyl alcohol fermen- 


tation, Curbay B-G is the most economical 
source of the B-complex factors — both those 
present in molasses and those produced in the 
fermentation. And now, with its much higher 
riboflavin content, you have an added econ- 
omy reason for using Curbay B-G instead of 
other more expensive natural riboflavin 
carriers. 


“Reference available on request. 


Synthetic riboflavin is good, but . . . don’t 
use it alone to replace natural riboflavin car- 
riers! That's the advice of one of the country's 
most prominent agricultural colleges. * 


Do use it along with a natural vitamin car- 
rier high in the other vitamins essential to 
rapid chick growth and high egg production. 
Use it along with CURBAY B-G! 


Many feed manufacturers are taking ad- 
vantage of the lowcostand current availability 
of the new Curbay B-G. They are using it to 
produce balanced feeds — feeds which mean 
faster chick growth and higher egg yields for 
the poultryman, which mean more repeat 
business and steadier profits for the feed 
maker. 


New, improved Curbay B-G comes in 
3-ply, 50-lb moisture-proof bags, where it 
retains all its valuable properties and strength 
until you are ready to use it. 


Write today for specifications and practical 
suggestions on reformulation to U. S. Indus- 
trial Chemicals, Inc., 60 East 42nd Street, 
New York 17, N. Y. 


The large spot in this unretouched 
photograph shows a pinch of the old 
Curbay B-G dropped upon a piece of 
paper. Note the size of the spot and 
the radiating dust. 


The small spot shows the same 
amount of the new, improved, Curbay 
B-G dropped from, the same height. 
Note the striking difference in the 
tendency to dust. 
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— promotion 
(Continued from page 68) 


offer commendatory words concerning the 
sign. 

Another firm belief of Stukas’ is that feed 
dealers should adopt a distinctive trade 
mark. Most of the signs on his trucks and 
the printing on his letterheads, statements, 
newspaper ads and other advertising ma- 
terial carry his trade mark, which is a 
standard pattern of two bags, one labeled 
“Seed”; the other “Feed”. 

When the Iowa merchant goes _ on his 
frequent hunting and fishing trips, the store 
is still in capable supervisory hands be- 
cause then Mrs. Stukas iakes over, and 
she has been an apt student of her hus- 


band in learning how to advise teed buy- 
ers how to get the most out of their pur- 
chases. 

The promotional job at the Clay County 
Seed Co. has been accomplished in a cool 
and deliberate manner. Plans are care- 
fully laid before they are begun so carry- 
ing them out is an easy working process. 
Promotions have worked wonders at bring- 
ing cash customers into the doors of the 
Clay County Seed Co., thanks to the ex- 
pertness with which the program has been 
developed by Bert Stukas. 

@ S. A. MEIER of the S. A. Meier Co., 
Wauwatosa, Wis., recently spent several 
weeks at Phoenix, Ariz. Mr. Meier repre- 
sents the Prater Pulverizer Co. in Wiscon- 
sin. 


Carbonate 


ALL 

ONE 
CAR 


Carbonate 


Clean, 


head 


control. 


MARBLEHEAD 


FEED 


SLEHEAD LINE COMPANES 


cricaeo 


@ No. 98 Pulverized Calcium 


Preferred by discriminating feed manu- 
facturers for its purity, uniformity, cons- 
tant analysis and economy. 


®@ lodized (K1) Calcium Carbonate 


Furnished with the exact amount of po- 
tassium iodide to meet your particular 
requirements. 


®@ lodized Manganesed Calcium 


Manganese skillfully added to the ido- 
dized calcium carbonate. - 


@ "E-Z Flow" 
pure 
Free from impurities and like all Marble- 
roducts under strict laboratory 


Profit Items for Resale 
- @ Mineral Base Formula No. 20 


An all-purpose mineral answering the 
needs of the most exacting feeder. 
Mineral Feed No. 1 Complex 
For those feeders who want a complete 
low-cost, result-producing product. 
Hard Lime Grit for P 

Comes in 4 sizes—Chick—Medium—Hen 
—Turkey Supplies Calcium for nutrition, 
firm bones and strong egg shells plus 
perfect grinding action in the gizzard. 


MARBLEHEAD LIME CO. 


160 N. La Salle St. 
WESTERN PLANT — Salt Lake City, Utah 


Calcium Carbonate 


limestone tunnel-mined. 


Mineral Feed Division 


Chicago 1, Ill. 


D. B. Wyrick 


James A. King 


Two new sales representatives, D. B. 
Wyricl: and James A. King, have been 
added to the force of the Limestone Pro- 
ducts Corp. of America, Newton, New Jer- 
sey, makers of calcite grit for poultry and 
calcit: flour sold as a feed ingredient... Mr. 
Wyrick is well known to the feed trade of 
the middle west having spent the last 10 
years with manufacturers of feeds and 
feed ingredients. Mr. King has likewise 
had experience in the feed manufacturing 
business and will step into his new work 
well grounded in fundamentals. 


Dr. Salsbury Staff 
Holds Conference 


More than 100 sales representatives, 
field managers and branch managers at- 
tended the annual sales and service con- _ 
ference of the Dr. Salsbury’s Laboratories 
held at the home office, Charles City, lowa 
during the week of Nov. 26 - Dec. 2. 

An important share of the week-long 
meeting was given over to general discus- 
sion of the educational program for deal- 
ers, together with the promotional assis- 
tance they will receive in conducting flock 
owner meetings, clinics and a more inten- 
sive program of personal guidance to the 
poultry raisers of their community. In- 
cluded in the material displayed to ac- 
complish this aim was a very comprehen- 
sive set of charts on poultry diseases which 
will be available to Dr. Salsbury dealers. 
Particular emphasis was also placed on 
Dr. Salsbury’s new drinking water medi- 
cine, Ren-O-Sal, which will have the sup- 
port of the largest advertising appropria- 
tion ever placed on a single poultry 
medicine. 

During the meeting H. G. Bos, general 
sales manager of Dr. Salsbury’s Labora- 
tories announced the appointment of sev- 
eral district sales managers for the United 
States. They are: V. Helgen, eastern Mid- 
west states; Sam Lander, Southeastern 
states; W. H. Hazen, East Central and New 
England states; A. H. Jeannoutot, western 
Midwest states; L. L. Sauer, Southwestern 
states; F. E. Gilbert, Pacific coast area; 
and §. Thornton, central Midwest states. 

@ ORVAL GEIST, Hennessey, Okla., has 
been appointed manager of the Farmers 
elevator to ‘ill the vacancy caused by the 
death of Forest Grim. 
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INSIDE THE EGG- An important part 
of the embryo’s nutrition is supplied 
through Vitamin A and other essential 
nutrients stored in the yolk. 


AT HATCHING TIME-If the breeding 
ration of the parent hen is rich in Vita- 
min A, the chick gets the amounts it 
needs for successful hatching and nor- 
mal growth and development until 
ready for the starting ration. 


GROWING UP-Chicks hatched from 
eggs laid by hens on low Vitamin A 
diets need much more Vitamin A in 


~ 


NOPCO 


REG. U. PAT. OFF,. 


better eggs. 


their starting mash than chicks that 
have been hatched from eggs laid by 
hens on an adequate Vitamin A diet. 


AT THE PRODUCTIVE AGE - Ample 
Vitamin A in the growing mash helps 
get the pullet off to a favorable start 
in egg production and to finish its 
proper growth. 


In the laying mash, Vitamin A helps 
pullets and hens to produce more and 


OFFSETTING VITAMIN A LOSSES 
IN FEEDS- Because of substantial 
losses of carotene (pro-Vitamin A) in 
feed ingredients through storage and 
other conditions, authorities advise off- 
setting these losses by adding to feed 
liberal amounts of fish liver oil Vita- 
min A—the rue Vitamin A. 


“NOPCO XxX *—GUARANTEED 
VITAMIN A PLUS VITAMIN D... 
helps feeds meet the maximum require- 
ments of poultry of all ages for Vita- 
mins A and D. Supplies guaranteed 


amounts of Vitamins A and D needed 
for healthy, thriving flocks and top 
production. 


No Huntinc Arounp. “Nopco XX” 
is available in an abundant, uninter- 
rupted supply. Write for Vitamin A 
Data Sheet #V A34 and prices. National 
Oil Products Co., Harrison, N. J.— 
specialists since 1926 in vitamins for 
poultry and animal feeding. 


IN ONE PRODUCT 


* Trademark of National Oil Products Co. 
Copyright 1944 National Oil Products Co. 


primes feed for Profit ! 
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@ IT IS just as necessary to supply phosphorus 
and calcium to the laying hen, as it is mash and 
grain. Both young and old hens need adequate 
supplies of these materials to keep in condition 
and provide for ample egg formation. 


Present day laying mashes and grain do not 
always contain sufficient phosphorus to meet 
these requirements. Shortages of high phos- 
phorus animal protein have made it necessary 
to replace these with large quantities of low 
phosphorus vegetable protein. This has made 
larger amounts of supplemental phosphorus 
necessary. 


Progressive manufacturers of feed and mineral 
compounds found the answer in MARQUETTE 


MARQUETTE 
ID 


I> HOSPHATE 


< Defivorinated Acidulated Calcium Phosphate > 


DEFLUORINATED PHOSPHATE. A phosphorus 
mineral supplement very low in fluorine, high in 
phosphorus, and economical to use. It's easy to 
step-up high phosphorus levels in your feed 
without the accompanying danger of high 
fluorine content. 


*DP meets all government and state require- 
ments of not over .3% fluorine. 


Defluorinated Phosphate Guaranteed Analysis 


Phosphorus (P) not less than 12.5% 
Calcium (Ca) not less than 28.5% 
_ Fluorine not more than .1% 


Contract now for your annual requirements. We will accept contracts at 
$34.25 a ton, net f.o.b. LaSalle, Illinois. Available stocks on hand for immediate 


shipment. Minimum car, 40 tons. 


THOMPSON-HAYWARD CHEMICAL COMPANY 


KANSAS CITY 8, MO. 


BRANCHES: DES MOINES HOUSTON CHICAGO 

MINNEAPOLIS DAVENPORT DALLAS OMAHA 

OKLAHOMA CITY NEW ORLEANS WICHITA DENVER 

SAN ANTONIO ST. LOUIS MEMPHIS TULSA (10) 


THE FEED BAG — January, 1945 


: = = = \ \ 
| 
| 


— wherry 

(Continued from page 46) 
shels. Since sorghum grains have nearly 
the same feeding value as corn they can 
replace much of the corn in the areas 
where they are grown making more corn 
available for other areas. 

Total production of the five major grain 
crops, together with sorghum grains and 
soybeans, is estimated to be 6.2 billion 
bushels, or 520 million bushels more than 
in 1943. This is for food, feed, distilling 
and industrial uses. It must be remem- 
bered, however, that the 1943 grain pro- 
duction was supplemented by nearly 500 
million bushels of wheat for feed from 
domestic and imported stocks and 100 
million bushels of imported oats and bar- 
ley. This is equivalent to about one bu- 
shel from these two sources to every 10 
bushels of the four common feed grains 
from domestic production. 

Total 1944 domestic production of oil 
seed crops is estimated to be about 8 per 
cent less than in 1943. The soybean crop 
is slightly under last year, as previously 
shown; cottonseed meal production will be 
up about 2 per cent over 1943 but linseed 
meal will be down about 50 per cent due 
to a drastic cut in flax acreage. 1944 pro- 
duction of flax was only 25,213,000 bu- 
shels as compared to 52,008,000 bushels in 
1943. Canadian production of flax is also 
greatly reduced. 

Total production of the five leading feed 
grains, as taken from the latest crop re- 
port is as follows: 


1944 Change from ‘43 

Corn 3,258,378,000 bu. up 6% 

“Wheat « 1,108,881,000 bu. up 30% 

Oats 1,192,254,000 bu. up 4% 

Barley 287,091,000 bu. down 11% 
Sorghum : 

Grains 159,781,000 bu. up 54% 


ly larger than a year ago. It is estimated, 
however, that one-fifth fewer chickens are 
being raised this year than last. Because 
fewer pullets were raised the number of 
layers this winter may be about 10 per 
cent smaller than last year. About 40 per 
cent fewer beef cattle were on feed this 
summer in the Corn Belt. This situation is 
expected to change during the winter with 
more cattle going on feed. 

Summing up next year's livestock pros- 
pects, J. B. Hutson, WFA director of pro- 
duction made the following statement in a 
talk given in Chicago on Oct. 24: “The 
number of grain-consuming animals on 
farms is expected to be lower by 10 to 15 
per cent on Jan. 1, 1945, as compared with 
last year, due primarily to downward ad- 
justment in hogs and poultry. The produc- 
tion of milk will need to be maintained 


fully equal to or slightly in excess of the 
1944 level. Because of present supplies of 
dehydrated eggs, egg production will prob- 
ably need to be adjusted back to or near 
the 1942 level. Large marketings of beef 
cattle will be needed—substantially larger 
than the record marketings of this season, 
particularly during the first half of the 
year. But it is doubtful if enough beef ~ 
cattle can be prepared for market or can 
be slaughtered with existing facilities to 
fully offset the reduced marketings of 
hogs.” 

The latest BAE report says that 13 to 15 
per cent more grain will be available per 
animal unit during the feeding year which © 
began Oct. 1, 1944, than was available 
during the previous feeding year. 

Food needs for the liberated nations con- 
tinues to be under the amounts anticipated 


Feed Grinding Equipment 


Production of corn in the leading states, 
as estimated on Nov. | is: 


1944 1943 
(Bushels) (Bushels) 
Ohio 144,286,000 174,042,000 
Indiana 176,244,000 210,406,000 
Illinois 419,934,000 426,600,000 
Wisconsin 116,536,000 108,924,000 
Minnesota 249,858,000 215,468,000 
lowa 618,357,000 640,740,000 
Missouri 172,060,000 139,810,000 
Nebraska 328,088,000 216,632,000 
Kansas 112,608,000 84,318,000 
Oklahoma 34,428,000 23,350,000 
Texas 67,136,000 88,416,000 
Michigan 59,565,000 52,904,000 
South Dakota 136,345,000 79,718,000 


Now for the extent that livestock num- 
bers have been reduced, here is the latest 
estimate: 

As stated before, the reduction has been 
greatest in the size of the pig crop, the 
number of chickens rasied and the num- 
ber of beef cattle on feed. The 1944 spring 
pig crop was reduced one-fourth and the 
fall pig crop one-third. Slaughter weights 
of hogs have dropped sharply this summer 
and by July the number of hogs slaugh- 
tered under federal inspection dropped be- 
low that of a year ago and continued be- 
low through August and September. 


~In mid-1944, the numbers of layers and . 
milk cows in the United States were slight- 
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Now when you need continuous full capacity production, 
you want to be sure that your grinding equipment can "take it" 
—without costly delays. You want good, dependable Jacobson 
service. 


Jacobson service is superbly demonstrated in the UNIVERSAL, 
“Americas Leading Hammermill."" Thousands of custom grinders 
as well as many of the world's largest millers have standardized 
on the UNIVERSAL becuse of its great capacity, adaptability, 
durability and low upkeep. 

; Prompt delivery of several sizes. 


Wire, write or call for full infor- 
mation. 


Jacobson Machine Works 
1074 Tenth Ave. S.E., Minneapolis 14 
Minnesota 


40 to 150 H.P. Engine: or Motor Drive. 
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so don't look for a big export market for 
meat, milk and eggs during the next two 
years. Large quantities of food already 
stockpiled in foreign countries will take 
care of most of the needs of liberated na- 
tions. 

A recent WFA release along this line 
states: “The primary solution for Europe's 
food problem is the full recovery of Eu- 
rope’s own food production. One favorable 
factor is that modern mechanized warfare 
usually does not devastate widespread 
areas but concentrates on seizing or de- 
fending key geographical positions, usual- 
ly cities. Even in hotly contested areas of 
North Africa farmers were able to harvest 
fairly good crops in 1942 and 1943. While 
much of Europe still remains to be liber- 
ated, the food needs in Italy, North Africa, 


EASY INSTALLATION 


cut through floors or ceilings. 


Duet 


HAMMERMILL 


PRODUCTION 
INCREASED with a 


DAY DUAL-CLONE 
DUST COLLECTOR 


Ih one actual and typical feed mill 
experience—production was increased 
from 4500 to 6000 Ibs. per hour on 
the same grinder by changing from a 
long cone dust collector to a DUAL- 
CLONE. Decreased back pressure did it. Why not get FULL 
Production from YOUR equipment! 

Patented DUAL-CLONE construction utilizes to the utmost 
the basic principles of cyclonic separation — assuring LOW 
RESISTANCE, HIGH SEPARATING EFFICIENCY, low mainte- 


nance cost, compact design, easy installation. 


is another advantage of the 
DUAL-CLONE. Its compact de- 
sign makes it easy to fit in with your equipment—no need to 


The DAY Bag Cleaner Unit can be operated with 


usually required for the same capacity — because of the low 
resistance of the DAY DUAL-CLONE. 


You'll find profitable reading in “DAY DUST CON- 
TROL in the Grain Industry”. Write for a copy. 


wi, The DAY Company 


818 Third Ave. N. E., Minneapolis 13, Minn. 
In Canada—The Day Company of Canada, Ltd. 


| 613 Melntyre Block, Winnipeg 


and France so far have not been as large 
as expected, and farmers are found to 
have maintained production surprisingly 
well while under Nazi domination.” 

Average egg production per hen con- 
tinues at an amazing clip. The average 
layer produced 132 eggs during the first 
10 months of 1944, as compared to 129 
eggs for the same period in 1943, and 119 
eggs for the 10 year average. The USDA 
poultry and egg report estimates that pro- 
duction for the entire year of 1944 wil] be 
a new record high of 144 eggs per hen, 
about two eggs more than 1943. They also 
estimate that total egg production for 1944 
will be about 4 per cent more than the 
tecord output of 1943. 

Although 24 per cent fewer chicks were 
started last spring the pullets began mov- 


a smaller motor than 


ing into laying houses earlier than a year 
ago. This resulted in 2 per cent more 
layers in farm flocks on Nov. 1 this year 
than Nov. 1, 1943, and 32 per cent above 
the 10-year average. 

The WFA says that 70 million layers 
should be culled out of flocks before Jan. 
1, 1945, but as yet no program for achieve- 
ing this result has been announced. For 
their own protection, however, poultrymen 
should cull out old, low-producing hens 
and bring laying flock numbers back to 
1942 levels by Jan. 1 if possible. 

WFA price supports have been extended 
to include 270 pound hogs . . . upped 
from 240 pounds. This support. for 270- 
pound animals will continue till June 30, 
1945, This change was made, says the 
WFA, because of the increased demand 
for pork and because of the better than 
expected corn crop. In other words, the 
corn crop makes it practicable to feed hogs 
to heavier weights. 

For another reason .. . feeding to 
heavier weights makes it possible to ex- 
tend the marketing period over a longer 
time and farmers won't have to rush their 
hogs to market to come within the 240 
pound limit. 

As we look back over the 1944 crop year 
we realize how fortunate we have been 
to have eight straight seasons with good 
growing conditions and abundant mois- 
ture. At least three of these years might 
be regarded as “bumper crop” years. Even 


the heroic efforts of farmers themselves . 


could not have achieved this miracle of 
food production had not conditions been 
right 


The Feed Industry council takes this 
opportunity to pay tribute to the farmers 
and feeders of the nation for the outstand- 
ing production job they have done and for 
the splendid manner in which they have 
responded to feed conservation and culling 
programs. The war is still in progress and 
the job isn't finished but we know that 
farmers and feeders can be counted on 
to make the necessary adjustments and to 
conserve the total feed supply. 

Feed manufacturers, distributors and 
dealers have also done their part to help 
bring about the amazing food production 
that has been attained during the past 
two years. Working together as a team, 
necessary adjustments have been made 
with the least hardship, and the greatest 
possible amount of food produced from 
available feed supplies. 

@ THORP FLOUR & FEED CO., Thorp, 
Wis., has installed a new feed grinder and 
mixer. 
— 
@ J. GUY PARK, Princeton, Ill., has been 
named manager of the Princeton Elevator 
& Coal Co.; recently purchased by the 
Larson Seed Co. 
@ RUSSELL RICKETT and his brother, Ed- 
ward, Mackinaw, Ill., have opened a new 
feed store and milling service in the Porter 
building. 
@ H. O. WALES, Johnson, Kan., has been 
named manager of the Johnson Co-op. 
Grain Co. to succeed Lawson Tucker, who 
resigned Jan. 1. 
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You Can Make An Ultra-Lifed Feed for Every Poultry and Livestock Need 


ULTRA-LIFE 


When Competition Hits You Hard 


Postwar days will tend to make competition in the 
feed business mighty tough. Only by making the high- 
est possible quality feed can one expect to survive. 
Ultra-Life has proved its outstanding quality in bygone 
years. Under the toughest feeding conditions known 
in history, Ultra-Life has taken up the slack and sup- 
plied essential vitamins and minerals which have been 
grossly lacking in many feeds. 

This fortification has kept the feeder satisfied because 
he has secured outstanding results under normal and 
abnormal conditions. And it has kept the feed manu- 
facturer in business — it has even helped many to 
increase their business up to 400% and more. 
Ultra-Life offers so many services that no thinking 
man in the feed business can afford not to inquire 


The Markitop Hog Manual about them. 

Pl These facts must not be overlooked. 

ee ee Write Ultra-Life for facts, proof and details on how 
hog fees. you can stay in business and make money. 


ULTRA- LIFE LABORATORIES, INC. 


EAST ST LOUIS: ILLINOIS Bearer, Colo Win.) Fort Work Texan: Royal Ock, Mich 
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Berger To 


T the request of numerous friends and 
members of the feed industry, Walter 
C. Berger has decided to remain in Wash- 
ington to continue his work as feed man- 
agement assistant to N. E. Dodd, chief of 
the AAA. Mr. Berger had made known his 
intentions to return to his own business in 
Des Moines at the first of the year, how- 
ever, he has now consented to remain on 
the job for the time being. 
The successful record of Mr. Berger and 
his close co-operation with Mr. Dodd indi- 


on job following 
shakeup in wfa 


cates that considerable progress can be 
made toward smoothing out difficulties be- 
tween the feed industry and the AAA. 

A wide shift in the organization of the 
war food administration was announced 
last month by Administrator Marvin Jones. 
The office of distribution and the office of 


FEEDS FOR ALL 
LIVESTOCK 


SEW THIS TAG 
ON EVERY BAG 


ENRICHED 


The manufacturer of this feed 
guarantees that it is fortified 


with 
IFCO BRAND 
VITAMIN D 


Irradiated Ergosterol 


Steenbock Process 
dispersed on Soybean oil 
meal carrier 
IFCO Brand, irradiated ergo- 
sterol, is an economical and 
effective source of Vitamin D 
for four-footed animals, but 
it is not an economical source 
of this vitamin for poultry 

feeding. 

Leading authorities in the 
field of animal nutrition agree 
that Vitamin D is an impor- 
tant factor’in the assimilation 
of calcium and phosphorus in 
four-footed animal ration. 
Calcium and phosphorus help 
to build a strong skeleton 
and aid growth, normal re- 
production and lactation. Ac- 
cording to available evidence 
for mammals this form of 
Vitamin D is equally as ef- 
fective as the Vitamin D in 
fish oils on an equal U.S.P. 
unit basis. 

Manufactured by 
IOWA FEED CO. 


Des Moines 9, lowa 
Form No. 10. 


FOR FURTHER FORTIFYING 


VITAMIN 


IFCO D-ACTIVATED PLANT STEROL 


Enrich Your Dairy Feeds Now 


“The only source of Vitamin D available to the 
cow in late winter is the feed... 

“The amount of milk produced is undoubtedly a 
more important drain on the vitamin-D supply 
than is the growth of the fetus. The butterfat 
produced by a dairy cow contains more or less 
vitamin D, roughly in proportion to the amount 
of vitamin D available to the cow. It is a drain 
on the available supply. When a cow in heavy 
milk flow receives only small amounts of vitamin 
D from outside sources (as is usual during the 
winter in northern regions), the butterfat that she 
produces draws heavily on the vitamin D re- 
serves stored in her body. 


ADD IFCO BRAND VITAMIN D 


For only three cents a bag, you can make more 
certain that your dairy feeds carry vital D. Put 
IFCO in the bag; attach this tag—do both a good 
nutritional and a good merchandising job. Write 


IOWA FEED CO. 


618-20 DES MOINES BLDG. 


(Irradiated Ergosterol) 


—Vitamin D Deficienc 


in Dairy Cattle 
Bulletin 372, South 


akota Agr. Exp. Sta. 


Stormy” 


DES MOINES 9, IOWA 


* 


production have been abolished, and three 
new offices have been created. 

J. B. Hutson, president of the Commodity 
Credit Corp., has been named special ad- 
visor to James F. Byrnes on farm reconver- 
sion problems while Frank Hancock, a for- 
mer member of congress from North Caro- 
lina, succeeds Mr. Hutson as head of the 
CCC. Prior to his appointment to CCC 
chief Mr. Hancock was serving as adminis- 
trator of the farm security administration, 
a post over which he will retain control. 

C. C. Farrington, has been named direc- 
tor of the office of basic commodities and 
also continues as a vice president of CCC. 
Lee Marshall has been named to head 
both the office of marketing services and 
the office of supply. He also becomes a 
vice president of CCC. D. A. FitzGerald, 
deputy director food production adminis- 
tration, has beef named special advisor to 
Marvin Jones. 

The new set-up at WFA provides for five 
staff agencies directly attached to the 
office of WFA administrator. They are: 
office of price; office of surplus property 
and conversion; office of transportation; 
office of water utilization; and national war 
board. 

Agencies which are now “independent 
program agencies” within the WFA are: 
(1) AAA; (2) CCC; (3) extension service; 
(4) farm security administration; (5) Fed- 
eral Crop Insurance Corp.; (6) office of 
basic commodities (new); (7) office of 
labor; (8) office of marketing services 
(new); (9) office of materials and facilities; © 
(10) office of supply (new); (11) soil con- 
servation service. 

A number of agencies have also been 
shifted around under the new offices. Here 
are some of the shifts of special interest to 
the feed trade: feed management and crop 
production now under AAA Administrator 
N. E. Dodd; inspection, grading and stan- 
dardization now under office of marketing 
services; grain standards act—office of 
marketing services; federal seed act — 
office of marketing services; grain division 
activities—office of basic commodities; oil- 
seeds division—office of basic commodities; 
dried peas, beans and vegetable seed— 
office of supply; grain products and pro- 
cessed food—office of supply; warehouse 
act—office of marketing - services; com- 
modity exchange act—office of marketing 
services. 

@ ALBERT WEISHOFF, 81, Rosendale, Wis., 
identified with the feed and milling busi- 
ness in this vicinity since 1885, died Dec. 11. 
NEW ALFALFA PLANT 

Harlow L. Schmidt, formerly of Milwau- 
kee, Wis., and R. C. Bryan, Osceola, Ark., 
have announced the organization of the 
Texas Alfalfa Milling Co. at Bryan, Tex. 
The new company, which will be operated 
as a partnership, has purchased the Texas 
plant of the Waldo Alfalfa Milling Co. near 
Bryan, where headquarters will be main- 
tained. Mr. Schmidt was formerly asso- 
ciated with the Heil Co. and the Arnold 
Dryer Co. of Milwaukee, where he was in 
charge of engineering on alfalfa dehydrat* 
ing equipment. Mr. Bryan has a large cot- 
ton plantation at Osceola where he also 
operates an alfalfa dehydrating plant. 
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La which is needed in such 
minute quantity as to be almost negligible in 
cost per ton of feed, is vital insurance because 
feeds which contain sufficient* Iodine prevent 
goiter and related troubles in all farm animals. 
In areas where troubles due to lack of Iodine are 
known to occur it is wise to add sufficient Iodine 


to the ration; in other areas a supplement of 
Iodine may be desirable as “safety first”. 

There is plenty of Iodine; enough to meet all 
requirements. 


Note: These facts are so well established 
that most feed manufacturers include suffi- 
cient Iodine in their products. This message 
is published merely as a friendly reminder. 


*Sufficient Iodine means at least the recom- 
mended minimum for farm animals...which is 
1% of lodized Salt (or equivalent) containing 
0.01% KI. 


Iodine Educational Bureau, Inc. 
75 BE. Wacker Drive, Chicago 1 ¢ 1280 Broadway, New York 5 
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@ In a recent meeting, one of the successful feed dealers 
in the East stood up and said, “The time is coming when 
every good feed dealer will have a deworming mash.” In 
these days of short labor supply and heavy poultry pro- 
duction it is self evident that this dealer was reflecting 


sentiment in line with the times. 
Why not look into the matter 


Controls Large 
ROUNDWO RM least find out what can 


(Ascaridia galli) be done along that line. 


Mash-Nic is a scientifically prepared 
compound, containing nicotine in 
special, shockless form, which affords 
easy and effective control of round- 
worm (Ascaridia galli) in chickens. It 
does not lose its strength with age—it 
is odorless, tasteless and non-volatile. 
Nicotine in Mash-Nic is inert until 
acted upon by juices of the intestine. 
The nicotine is then released and 
large roundworms eliminated. 


CONTAINS NICOTINE IN 
OORLESS « TASTELESS 


Mash-Nic will make for you a 
highly effective deworming mash 


Con! 


RPORATED, Louisville 2, Ky, 


D. J. BUNNELL 


D. J. Bunnell has resigned from the Cen- 
tral Soya Co., Inc., Fort Wayne, Ind., effec- 
tive Feb. 1, to assume the position of pres- 
ident and general manager for the Victory- 
Mills, Ltd. of Toronto, Canada. This is a 


-new operation that consists of both expel- 


ler and solvent units for processing soy- 
beans. 

Mr. Bunnell joined the Central Soya Co. 
as vice-president in 1937 and was elected 
to the board of directors in 1942. He has 
been in charge of oil sales and bean buy- 
ing for the company. 

Mr. Bunnell’s early business career was 
spent in the wholesale seed business. After 
graduating from Franklin college, he was 
employed by the Crawfordsville Seed Co., 
Crawfordsville, Ind., before he joined Al- 
lied Mills to take charge of their western 
seed operations at Omaha, Neb. Later, 
he was put in complete charge of the seed 
division of Allied Mills. i 

During the present war period he served 
on the processor's contract committee in 
Washington, helping government officials 
work out the conditions under which soy- 
beans have been processed and handled. 
He is a director of the National Soybean 
Processors’ association; chairman of the 
association's oil trading rules committee; 
and a member of the Mid-West Fais & Oil 
club, serving as its president in 1942-43. 
He is also a member of the Chicago Board 
of Trade, the New York Produce Exchange, 
the American Soybean association and the 
National Farm Chemurgic council. 

@ CARL ROTHER, Maitland, Mo., has pur- 
chased the Farmers Coal & Grain Co. 
formerly operated by Ray Davis and his 
son Edwin. 

@ ROBERT L. IMMELL, Kingston, Ohio, 
who operated elevators at Kingston and 
Yellow Bud, died recently at a Columbus 
hospital. 
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{EXPRESSED AS ALKALOID)... 2.50% 
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U.S. Pat. No 2,033,495 
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—number of eggs 


(Continued from page 22) 


pounds of total feed in one year, while a 
6¥2-pound hen would require 107 pounds 
of feed to do the same job. Or to put it in 
another way, the 107 pounds of feed con- 
sumed by the 6¥2-pound hen laying 210 
eggs would be sufficienf for a 4¥%2-pound 
hen laying 322 eggs. 

These figures make it very evident that 
the cost of feeding a hen is not a constant 
thing. It varies for different hens according 
to body weight and the number of eggs 
laid, but even under the best of conditions 
more than half the total feed is used mere- 
ly to support life and provide for normal 
activity. A four-pound hen laying no eggs 
would still require 57 pounds of feed dur- 
ing the year, and at the other extreme 
might be a seven-pound hen laying 350 
eggs, with a requirement of 131 pounds. 

A flock of five-pound hens, laying at the 
trate of 50 per cent, will-eat about 25 
pounds per 100 hens per day. If we ac- 
cept this feed consumption as an average 
figure, and assume for the sake of sim- 
plicity that it does not vary greatly with 
egg production, we can quickly calculate 
the feed cost of a dozen eggs, or the num- 
ber of eggs required to pay the feed bill, 
for any given cost of feed and any given 
selling price of eggs. 

For example, if we divide the cost of 100 
pounds of ration (half grain and half 
mash) by the selling price of a dozen eggs, 
and multiply the resulting figure by three, 
we will have the daily egg yield, in per 
cent, necessary to pay the feed bill. Thus 
for a feed cost of $3.60 a hundred and-an 
egg price of 36 cents, the division gives a 
figure of 10 which, multiplied by three, is 
30. In other words, 30 eggs a day from 
100 hens will be needed to pay for their 
feed when that feed is costing $3.60 a 
hundred and eggs are selling at 36 cents 
a dozen. The result can easily be checked 
as follows: 25 pounds of feed at 3.6 cents 
a pound will cost 90 cents, and 30 eggs 
sold at 3 cents each will bring 90 cents. 

The same formula will apply to any feed 
cost and any egg price, provided one is 
willing to accept the feed intake figure of 
25 pounds a day for each 100 hens. Since 
the result obtained in each instance is the 
number of eggs required to pay the feed 
bill, it follows that the feed cost of a dozen 
eggs under the specified conditions is ex- 
actly the selling price of the eggs. If pro- 
duction is higher than the indicated figure, 
the feed cost per dozen will be lowered, 
but if production is Jess than the calculated 
figure, the feed cost will be more than 
the selling price. The formula makes no 
allowance for other costs such as labor, 
interest, taxes, and other overhead items. 

By reversing the calculation, one can 
quickly arrive at the maximum price of 
feed or the minimum price of eggs which 
will enable the flock owner to break even 
on his feed bill for any given rate of egg 
production. For example, assume a daily 
egg yield of 36 per cent and an egg price 
of 30 cents. What is the maximum price 
which one can pay for feed and still break 


even in the sense that the egg money will . 


just pay for the feed? The calculation is 
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then 36/3 = 12, and 12 x 30c = $3.60, the 
required answer. If grain, to be fed equal 
parts with mash, is worth $2.00 a hundred, 
one could pay as much as $5.20 a hundred 
for mash before the average cost of the 


entire ration would exceed $3.60. 


If the flock is laying at a rate of 45 per 
cent, the calculation becomes 45/3 = 15, 
and 15 x 30c = $4.50. If grain is worth 
$2.00, as before, the maximum price one 
could pay for mash and still have the egg 
money pay the feed bill, would be $7.00 a 
hundred. To check this figure, proceed as 
follows: If 100 pounds of mash costs $7.00 
and 100 pounds of grain costs $2.00, and 
they are fed in equal parts, the average 
cost of 100 pounds of ration is $4.50. The 
cost of 25 pounds, which 100 hens would 
consume daily, would then be one-fourth 


MINERAL. 


—Jacts for 


FEED MEN 


of this, or $1.124%2. At a 45 per cent rate of 
lay, there would be 45 eggs (three dozen 
and nine eggs) to sell at 30c a dozen or 
2¥%2 cents.each. At this price the 45 eggs 
would sell for $1.12¥%2, or just enough to 
pay the feed bill. 

Similarly, if one knows that feed is to 
cost, say, $3.60 a hundred, and the flock is 
laying at a rate of 36 per cent, 36/3=12, 
and $3.60/12=30c, Then 30 cents is the 
minimum price at which eggs must sell to 
pay the feed bill. 

Perhaps these prices are all too high for 
a given flock at a particular time, but the 
calculations are the same for any price 
combination. Suppose that eggs are bring- 
ing 24 cents and egg mash is costing $3.75, 
with grain worth $2.25. Then the average 
feed cost for the ration is $3.00 a hundred; 


... By HERMAN NAGEL 


-MINERALIZING PROBLEM 


IN POULTRY AND LIVESTOCK RATIONS 


Feed makers from all sections of the country report that “Formu- 
la B” solves this problem easily and accurately. Incorporated 
‘in the feed (without pre-mixing) at time of manufacture, it meets 
the mineralizing need with 100% soluble, quickly available 
phosphates—furnishes full cobalt, manganese and iodine pro- 
tection—as well as effective amounts of zinc and boron! Goes 


all through the feed, bringing unfailing mineral enrichment in 
one simple, trouble-free operation. 


Remember, too, that “Formula B”, salt and Calcium Carbonate 
—in 1-1-8 ration—gives you 4/2 ton complete, well-balanced 
Mineral Feed, with real savings in labor, time, storage space. 


Whether your need is in mineralizing or Mineral Feed mixing, 
it will pay you to investigate “Formula B” at once. Contact your 
distributor or write today for full information and prices. 


The HERMAN NAGEL Co., 53 West Jackson Blvd., 
Chicago 4, Illinois 


Formula 
The ORIGINAL 
MINERAL CONCENTRATE 
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and the yield necessary to pay the feed 
bill is $3.00/.24 x 3, or 37¥%2 per cent. If 
the flock is laying at the rate of 47¥%2 per 
cent, the margin over feed cost is repre- 
sented by 10 eggs, or 20 cents daily for 
each 100 hens. When the spread gets too 
small, or better, before it gets too small, 
the careful flock owner will cull out and 
dispose of enough non-layers in his flock 
to raise the percentage lay of the remain- 
der to a profitable point. 

@ JOHN R. LEVY, 70, Marshalltown, Iowa, 
widely known grain dealer, died Dec. 12. 

@ FARMERS FEED & SUPPLY CO., East 
Troy, Wis., has been organized by William 

and Carlos Platz and Carroll Schwartz. 


THE WHITEST GRANITE 
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Novins Leaves Borden 
To Start Own Firm 


Louis Novins, New York, has announced 
his resignation as manager of the Borden 
Co. poultry feed department, and organiza- 
tion of the Novins Co.with headquarters 
in the New York Produce Exchange. 

The new concern, which will be headed 
by Mr. Novins will be primarily engaged 
in the sale and distribution of vitamin sup- 
plements and feed ingredients. Plans are 
also being made for development of a full 
line of specialty items for all domesticated 
farm animals. 

Mr. Novins first entered the feed busi- 
ness in 1929 with T. C. Fox & Sons, New- 


GRIT OF THEM ALL.. 


T. AIRY, N.C. 


field, N. J., where he helped develop a 
specialty feed department for that firm. In 
1930 he joined the Kraft Cheese Co., where 
he was employed until 1936 when he 
joined the Borden Co. 


Boucher To Manage 


Milwaukee Branch 


Joe Boucher, pictured herewith, is the 
new manager of the Russell-Miller Milling 
Co. branch in Milwaukee, Wis. Mr. Bouch- 
er, who has been in 
the feed business for 
more than a score 
of years, succeeded 
Ralph. Strathey as 
manager several 
months ago. Prior to 
his association with 
Russell-Miller in Sep- 
tember, 1937, Mr. 
Boucher worked for 
the Albert Dickinson 
Co. for 17 years and 
tovered northern 
Wisconsin and Upper 
Michigan. Before assuming the manage- 
ment of the Milwaukee branch, Mr. Bouch- 
er served in similar capacity at Russell- 
Miller's Waseca, Minn., and Oshkosh, Wis., 
branches. . 


Joe Boucher 


of coming events 


Farmers Grain Dealers Associa- 
tion of Iowa, Hotel Fort Des — 
‘Moines, Des Moines, Iowa 


Indiana Grain & Feed Dealers As- © 
sociation, Columbia Club, In- 
dianapolis, Ind. ...... Jan. 22-23 


Colorado Grain, Milling & Feed 
Dealers Association, Shirley 
Savoy Hotel, Denver, Colo. 


Institute of American Poultry In- 
dustries, Fact Finding Confer- 
ence, Municipal Auditorium, 
Kansas City, Mo.. .(Cancelled) 


Farmers Grain Dealers Associa- 
tion of Illinois, Hotel Pere Mar- 
quette, Peoria, Ill....... Feb. 6-7 


Farmers Grain Dealers Associa- 
tion of North Dakota, Hotel 
Metropole, Fargo, N. D.. .Feb. 6-8 


Ohio Farmers Grain Dealers Asso- 
ciation, Secor Hotel, Toledo, 

Illinois Grain Dealers Association; 
Pere Marquette Hotel, Peoria, 

Central Retail Feed Association, 
Hotel Schroeder, Milwaukee, 
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Ewing Quits Nopco 
To Head New Firm 


W. R. Ewing, who is widely known in 
feed circles, has resigned as Pacific coast 
.’ sales manager for the Nopco vitamin divi- 
sion to establish his own business and 
market his own brands. 

The new company which Mr. Ewing 
heads will be known as the Ray Ewing 


W. R. EWING 


Co., P. O. Box 248, South Pasadena, Calif. 
Besides acting as manufacturers sales 
agents the ‘company will specialize in dry 
vitamin and amino acid supplements. How- 
ever, a complete line of vitamin A and D 
oils will be available and Mr. Ewing will 
also offer his services as a consulting feed 
nutritionist. 

Mr. Ewing pioneered and sold the first 
drum of fortified vitamin oil on the Pacific 
coast for the National Oil Products Co. in 
1928. He was advanced from salesman to 
Pacific coast sales manager; and in 1938 
was transferred to the home office at Har- 


rison, N. J., as agriculture department sales . 


manager for the United States and Can- 
ada. In 1943, he was promoted to Pacific 
coast sales manager for the entire vitamin 
division consisting of the agricultural de- 
partment, special markets and vitex de- 
partments. 

Ray's contribution to the poultry and 
feed industry is a 1250-page book, “Hand- 
book of Poultry Nutrition,” which is the 
standard textbook on this subject and 
widely used as a reference book by the 
feed industry. 

@ B. M. GRAIN, Decatur, Ill., has been 
named assistant sales manager of the 
western division of the A. E. Staley. Manu- 
facturing Co. according to H. T. Morris, 


manager of the company’s feed division. 


@ BERT W. SELF, Crowell, Tex., owner of 
the Self Grain Co. was elected a director 

. of the Texas Grain & Feed Dealers asso- 
ciation by the board of directors to fill out 
the unexpired term of James J. Fite, de- 
ceased. 
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PLAN CONVENTION 
The 52nd annual convention of the Illi- 

nois Grain Dealers association will be held 
May 15-16 at the Pere Marquette hotel, 
Peoria, Ill., according to an announcement 
by W. E. Culbertson, Delavan, secretary of 
the association. 

@ NABER MILL, Alexandria, Ind. has 
been purchased by the Madison County 
Farm Bureau association. The mill had 
been operated for 40 years by Charles F. 
Naber. 

@ WALTER BROOKS, Heron Lake, Minn., 
has purchased the O. E. Neusch feed store 
at Manyaska and also the Manyaska ele- 
vator operated by Mr. Neusch for over 30 
years. 


gressive firm. 


@ R. B. BREWER, Oklahoma City, Okla, 
has purchased the Bob Gooch feed store 
at Pauls Valley, Okla. 
WIN SECOND “E” RENEWAL 

A second renewal of the army-navy “E” 
award “for meritorious service on the pro- 
duction front” has been won by the 


‘mechanical division of General Mills, Inc., 


Minneapolis, Minn., according to word re- 
ceived by Harry A. Bullis, president, from 
Admircl C. C. Bloch, chairman of the navy 
board cf production awards. The original 
“E” award was presented to the mechani- 
cal division workers on Nov. 23, 1943, two 
years after the company went into produc- 
tion of naval ordnance and the first re- 
newal star was added to the flag June 2, 
1944. 


Profitable Dealer Franchise 
Now Offered... Investigate 


We offer you a complete line of supplements and concen- 
trates . . . with a consistently high standard of quality 
maintained by a modern research and testing laboratory 
. . . from a central source of supply, in the heart of 
America's best grain and soybean production area .. . 
backed by consistent advertising in farm papers and radio. 


You'll deal direct with the principals of this friendly, pro- 


(MILLFEEDS AND FLOUR AVAILABLE IN MIXED SHIPMENTS) 
Write today to 


SCHULTZ, ea & CO. 


BEARDSTOWN 


ILLINOIS 
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Poultry Conference 
Set For Feb. 5-6 


Dr. Cliff D. Carpenter, Chicago, executive 
manager of the Institute of American Poul- 
try Industries, has announced that the imsti- 
tute will hold its 16th annual meeting and 
fact finding conference Feb. 5-6 at the 
Little Theatre in the municipal auditorium, 
Kansas City, Mo. 

This will be the first fact finding confer- 
ence held since 1942. Dr. Carpenter said 
the conference is being re-instituted be- 
cause of the many problems which face 
the processor and allied interests in the 
poultry field of food production. 

Special emphasis will be given such 
basic problems as: surpluses, improved 
merchandising, cutting production costs, 


quality improvement, and labor relations. 
_ One of the featured speakers will be Rob- 
ert Kier, lowa farmer and state senator, 
who will speak on farmer-processor rela- 
tionships. 


@ WALTER McCUTCHAN, Nelson, Neb., 
has succeeded Madison Sage as manager 
o' the Farmers Union elevator 
—-—* 
NEW CHASE SALESMAN 

Homer O. Wilson has been appointed to 
the sales staff of the Chase Bag Co, at 
Minneapolis, according to J. R. Hale, man- 
ager of that office. Mr. Wilson who has 
been with the army air corp flight instruc- 
tors school since 1942 was recently dis- 
charged when the air cadet program was 
curtailed. Prior to that time he had been 
selling paper bags. 


Almost 


HEADQUARTERS 


. . - for Grain and Seed House Equipment. Ordering is simplified when 
you come to "Headquarters'’. Choose from a broad line moisture testers, 
germinators, grain handling equipment, trucks, respirators, blowers, etc. 
All meet Government standards whenever such are established . . . 
made of finest materials . . . rigidly inspected. Write for FREE Catalog 


No. 144. 


CALL-A-PHONE SAVES TIME 
Inter-office communication system. Speeds 
production. You contact one or up to five 
persons while they remain at their work. 
Personnel can contact you. Its value has 
been proven by its long list of satisfied users. 
Master stations only $34.00. Sub-stations, 
each $12.50. 


DUPOR RESPIRATOR 


The No. 66 Dupor Respirator provides low 
cost protection from dust. Has two large 
felt filter pads 5/16 inch thick, securing 
double capacity and a clear entrance aper- 
ture 7'/2 square inches. Made of soft, high 
grade rubber. Weight 4 ounces. Price $1.65. 
Will fit any face. 


651 BROOKS BUILDING 


STEINLITE MOISTURE TESTER 
The Steinlite one minute moisture tester is 
fast, accurate, easy to use. Economical to 
operate. It operates on the radio frequency 
impedance principle. Calibrated against 
official oven methods. There are more Stein- 
lites in operation than all other makes of 
electric moisture testers combined. 


L 
HANDY FLOUR SCOOP 


This handy flour scoop is made of blue plan- 
ished steel. The handle, centered instead of 
at the end, distributes the weight evenly 
and makes the handling of materials easier 
and handier. It is available in four different 
sizes, 8, 10, 12 and 14 inch lengths. 


CHICAGO 6, ILLINOIS 


RALPH C. HOLDER 


Central Soya Co. officials have an- 
nounced that Ralph C. Holder, head of 
the biological laboratory, will also head 
the nutritional-educational department of 
the company, replacing Lyman Peck whose 
resignation was recently accepted. 

Mr. Holder is well known in biological 
and nutritional circles having formerly 
been engaged in poultry investigations for 
the United States department of agricul- 
ture, bureau of chemistry, where he did 
some of the first work that was done on 
soybean oilmeal. 

He also acted as research chemist for 
the Collis Products Co. and was manager 
of the nutrition department of the Albert 
Dickinson Co. for 10 years before joining 
the Martin Ild Corp. of Boston, Mass., as 
research director. 

Lyman Peck, who recently resigned from 
the Central Soya Co., is known chiefly for 
his educational work in the nutritional 
field. He recently completed serving on the 
nutrition committee of the American Feed 
Manufacturers association and acted as 
chairman for the group for the year 1943- 
44. Mr. Peck's plans for the immediate 
future have not been announced. 

Coincidental with the announcement of 
Mr. Holder's promotion, came the news 
that W. L. Soldner has been appointed 
assistant director of the biological labora- 
tory. Mr. Soldner is a graduate of Purdue 
university where he majored in chemistry. 
He has been with the Central Soya Co. 
since 1937, 

@ ROTH & PETERSON, Cambridge, Minn., 
have purchased the Braham Roller Mills 
and property from Albert and Harry Hal- 
lin, who have retired. ; 


@ HARLAN FEED & SEED CO., Harlan, 
Iowa, formerly known as the Broderson 
Feed & Implement Co., recently held a 
grand opening in its new location on East 
Market street. 


THE FEED BAG — January, 1945 


4 
4 
: 3 $400 TRADE 


The recent action of the War Production Board 
in revoking the Riboflavin allocation order,* 
clearly reflects another triumph of the chem- 
ical industry—the commercial development 
and production of pure Riboflavin in increas- 
ing quantities. 
Stocks of Merck Riboflavin are plentiful; 
shipments are being made promptly; prices are 


Other Merck Productsfor the Feed Industry 


RIBOFLAVIN MIXTURE 


This product was developed for those 
manufacturers of feeds and supplements 


Make MERCK your 
headquarters for 


One gram of riboflavin per ounce o 
Merck Riboflavin Mixture blends well, 9.00 
distributes evenly, and has a guaranteed 8.00 
riboflavin content of 1,000,000 micro- ee 
grams per ounce. (1,000,000 micro- 7.00 
grams = 1,000 milligrams = 1 gram.) e It is practical to use 6.00 
not necessary. 
It is low in price 
Also: CHOLINE CHLORIDE + NIACIN 
MANGANESE SULFATE - POTASSIUM IODIDE e It is the pure vitamin itself 3.08 
POTASSIUM IODIDE MIXTURE ave 
1.00 
| 


MERCK & CO., Inc. Man 


the lowest in history. . 
Write us for further information and assist- 


ance. 


*Schedule 2, General Allocation Order M-300, covering 
Riboflavin, was revoked on June 20 by the War Production 
Board. It is no longer necessary to include the end-use 
certificate, nor to place orders by the 15th of the month 
preceding shipment. 


How fhe price level of Merck 
Riboflavin declined with increased 
production and use. (Prices per gram) 


1939 1940 1942 1943 
4AM. WAY JA JAM. JULY Jan JULY JAM. JULY JAM JULY 


ufacturing Chemists RAHWAY, N.J. 


New York, N.Y. - Philadelphia, Pa. + St. Louis, Mo. > Elkton, Va. + Chicago, Ill. - Los Angeles, Cal. 
In Canada: MERCK & CO., Ltd., Montreal and Toronto 
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Speed the Victory 
with War Bonds 
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CAMELSHELL GIVES POULTRY 
SHELLPOWER AT ITS BEST! 


THE BAG! 


YOUR GUARANTEE of 
HIGHEST QUALITY | 


Economical 97% Pure 
Safe (Tested—Proven) Less Waste 
Effective Available Now 


a DEALERS: Stock Camelshell—it's easier to sell, 
simplifies stocking and storage, saves the poultryman money. 


Remember, CAMELSHELL, is complete in itself. 


MANUFACTURERS: CAMELINE CAL- 
CIUM FLOUR is the ideal calcium 
carbonate (97% pure) for mixing 
in poultry and livestock feeds. 
Note the chemical analysis. In- 
vestigate its high quality and eco- 
nomical prices. 


Chemical Analysis Cameline Calcite 


Calcium Carbonate .......... 97.15% 
Magnesium Carbonate ....... 79%, 
Trace Minerals .............. 56%, 


GUARANTEED 


WRITE TODAY FOR SAMPLES AND PRICES! 


Uf REPLACES 


TOWSON, BALTIMORE MARYLAND 


FEEDS . 


[] | would also like details 


of your retail dealer 


will build a formula to 
suit my. needs. 


IF YOU MIX YOUR OWN 
NVESTIGATE 


an e€onomical, reliable 
source of vitamins A, D, and G for 
you to mix in your own brand of 
poultry mashes. These are the essen- 
tial vitamins that increase hatchability, promote faster growth, 
aid egg production, increase disease resistance, cut flock mor- 
tality. When adding Vita-Fier it is not necessary to add skim milk, 
cheese whey, cod liver oil, riboflavin or other vitamin supplement. 
Guaranteed potency. Mail coupon for complete information. 


VITALITY MILLS, Dept. 1 
Board of Trade, Chicago 4, Illinois 
Please send FREE copy of Vita-Fier booklet 


[] | mix my own feeds. 

on how your Nutrition- 


— tried 


(Continued from page 35) 


with the best commercial mixes available 
as feed, and proper sanitary measures, the 
health question will pretty much take care 
of itself. 

Henderson is located on the south bank 
of the Ohio river, 142 miles southwest of 
Louisville. It is well served by both rail- 
way and river commerce. It is within easy 
reach of both coal mining territory and 
fine livestock regions. Camp Breckenridge 
has now absorbed a good many hundreds 
of acres where in former years fine herds 
of purebred cattle grazed. But this pari of 
Kentucky is still noted for its interest in 
fine stock and poultry. The hills around 
the city are also famous for their natural 
beauty and their history. : 

Audubon State park is located near th 
Kentucky entrance to the magnificent 
bridge that connects Henderson wiih 
Evansville, Ind. This park is dedicated to 
the memory of John James Audubon, fa- 
mous bird naturalist, and is constructed as 


. a refuge for all birds native to this part of 


the nation.. Audubon spent a good many 
years of his life in Henderson, wandering 
over these hills in his study of bird life. 
Henderson has long been a shipping 
cenier for corn and tobacco grown along 
the Ohio valley nearby. Of late years 
there has been a decided drift toward live- 
stock and poultry breeding in this part of 
Kentucky with special interest in purebred 
stock. Many hill places have been removed 
from cultivation and allowed to grow up 
in their native bluegrass for pasturage. 
More and better livestock is produced each 
year on these places. Mr. Seiler takes 
justifiable pride in all this, for no small 
part of the credit is due to his untiring ef- 
forts to spread the gospel of proper care 
and feeding of livestock and poultry. 
@ JOHN F. SCHAMBURG, Staplehurst, 
Neb., has been appointed manager of the 
Staplehurst Grain Co. 


@ W. A. CROZIER, Nashville, Tenn., has 
purchased the Athens Cash Feed store, 
Athens, Ohio, from C. E. Atkinson. 


—— 
® GILBERT STOLLER, Custer, S. D., has 
purchased .he Custer Feed store from 
John Newburg. 
@ LIBERTY MILLS ELEVATOR, Liberty 
Mills, Ind., has been purchased by Glen 
Keaffaber and Russell Dailey. Mr. Keaf- 
faber was formerly manager of the Liberty 
Mills plant and Mr. Dailey was an assis- 
tant manager of the Syler Elevator ct 
North Manchester, Ind. 

NYSTROM NAMED SUPERINTENDENT 

George Nystrom of Portland, Ore., has 
been appointed superintendent of the 
Chase Bag company’s St. Louis plant ac- 
cording to an announcement by P. S. Forth- 
mann, St. Louis manager. Mr. Nystrom 
has been with the Chase organization 
since 1930 and superintendent of the tex- 
tile department at the Portland plant since 
1939. The Chase St. Louis plant, which 
was recently enlarged, is one of the com- 
pany’s largest fabricators of feed bags. 
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AUSTIN W. CARPENTER 


Do you underestimate the intelligence 
of your farmer customers? 

This question is prompted by a visit the 
writer had recently with a dairy farmer 
customer of a New York state feed dealer 
—a farmer whose volume of purchases is 
big and whose ability and disposition to 
pay is excellent. Here is what he told me. 

“After five years of continuous trading 
with the Blank feed store, I changed my 
place of buying feed last fall, because I 
felt the management had insulted my in- 
telligence.” 

Then this farmer went on to explain 
several changes in business policies insti- 
tuted by this dealer during the war emer- 


Austin W. Carpenter is a member of 
the New York State Emergency Food 
commission and executive director of the 
Eastern Federation of Feed Merchants. 
His opinions, as expressed in this column, 
are his own and are not necessarily 


shared by the publishers of The Feed Bag. 


gency. He didn’t like these policy changes 
because he thought they always favored 
the dealer and worked to his disadvantage. 
He was insistent that policy changes should 
only be made when they work to the mu- 
tual advantage of both supplier and pur- 
chaser. With emphasis the farmer said, 
“but the thing that really made me angry 
was the attitude of the dealer in placing 
the blame for these changes on the war 
emergency. He thought I believed him, 
but I didn't, because it didn’t make sense. 
This dealer was simply taking advantage 
of the war situation to selfishly benefit 
himself.” 

Most retailers will be quick to assert 
that this related experience hasn't hap- 
pened in their businesses—nevertheless it 
may be good sense to check up on this 
factor. Run over your list of customers 
and discover how many have quit trading 
with you since Pearl Harbor. 

Generally speaking, farmers don't like 
“policy changes.” They like to go on doing 
business month after month—year after 
year—as they have been in the habit of 
doing it. A business policy change that 
affects them or changes their business 
routine is disturbing. Mental resistance 
immediately develops. They analyze the 
“change” carefully and thoroughly. They 
spot its lack of sincerity. If the reasons 
advanced for the changes are not genuine 


they quickly recognize the sham. They ~ 


may not verbally tell the dealer about 
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their negative reaction, but “the quit trad- 
ing there” practice speaks louder than 
words. 

Competition is going to be so keen in 
the next few years, that no dealer can 
afford to encourage customer casualties 
because of business policy changes that 
do not genuinely work to the mutual ad- 
vantage of both seller and buyer. Don’t 
discount the ability of your farmer cus- 
tomers to discover the real reasons behind 
policy changes you make in your business. 

By necessity most farmers are early 
morning risers. The early morning radio 
broadcasts keep them up to the minute on 
national, state aad local news. Generally 
speaking, they have the lowdown on war 
news, government regulations, and eco- 
nomic trends, hours in advance of trades- 


as a feed-booster." 


Farm Feed Division 


E. F. DREW & CO., INC. 
Factory and Laboratory, Boonton, N. J. 


Every poultry raiser knows the importance 
of Vitamins in a feed. No feed manufac- 
turer dares to minimize the necessity of 
including health-promoting vitamins. The 
question is . . . what vitamin carrier should 
be used? Many feed manufacturers choose 
VITAND A and D Feeding Oils. VITAND 
is standardized and guaranteed to furnish 
the required potencies of A and D Vitamins 
for all types of feed. Easy, inexpensive to 
use... it's "a business-builder as well 


men from whom they buy. Keep this fact 
firmly in mind when you approach the 
formulation and announcement of business 
policy changes. 


ee 


@ B. R. POOLEY, Portland, Ore., has been 
appointed sales manager of the feed de- 
partment of the Crown Mills of Portland, 
succeeding Arthur Mills, who has retired 
because of ill health. 

@ ALBERT C. THIEL, Slinger, Wis., well 
known Wisconsin feed dealer, recently re- 
ceived word of the marriage of his son, 
T/Sgt. Frederic A. Theil, to Cpl. Maida 
Gyllies of Sydney, Australia. The bride- 
groom has been stationed in Australia for 
the past year and his bride in a member 
of the Australian coast guard. 


AOAC} 1000 A 
AOAC) 2000 A 
AOAC) 3000 A 
AOAG) 4000 A 
AOAC) 2000 A 
AGAC) 4000 A 
AOAC) 400A 


Write for FREEi.. 
BOOKLET Téday 
Get Full Details about VITAND 


BOSTON NEW YORK CHICAGO and what it can do for you. 
Chamber ofCommerce 15 East 26th Street Palmolive Bldg. Only a few drops mean so 
Bldg. Zgne 10 Zone 10 Zone 11 much in each bag of*feed. 


VITAMIN A and D FEEDING OIL 
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“The Plone” 
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The W. J. Small Sales Co. 


Fairfax District 


KANSAS CITY, KANSAS 


DEHYDRATED 
ALFALFA MEAL 


Distributers For 
Minnesota, North Dakota, 


ALSO DISTRIBUTORS OF 


ARMOUR’S 


MEAT SCRAPS 


NOPCO Cod Liver OILS 
 MANAMAR 


AND 


OMALASS 


For information 
WRITE TO 


MANEY BROTHERS 
& ELEVATOR CO. 


MINNEAPOLIS, MINN. 


Getting Pleasure Out Of Work 


Willie enjoys his work 
training hunting dogs from 
the time they are puppies. 
Our greatest pleasure is the satisfac- 
tion we take in a job well done. When 
you—our customers—are well pleased 
then even the tedious details of 
business during war times become 
sources of pleasure, pride and joy! We 
are striving to please now... as al- 
Ways ... and we appreciate each op- 
portunity to serve you. 


INTERSTATE MILLING CO. 


CAIRO, ILLINOIS 


SALES AGENT: 
ASHCRAFT-WILEINSON COMPANY 
ya, ATLANTA, GEORGIA 


CHARLESTON, &. C. 
JACKSONVILLE, FLA. JACKSON, MISS. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


COMPLICATIONS 

Garageman (to doctor-motorist): “It's a 
very serious case, Doc. I'm afraid I'll 
have to call in a brake specialist for con- 
sultation.” 

* 
- NO ARGUMENT 

Friend: “How do you like your change 
from salesman to policeman?” 

New Policeman: “Fine! The pay is regu- 
lar and the hours are satisfactory. But 
what I like best is that the customer is 
always wrong.” 

* * * 
STORMY WEATHER 

Boarder: “Ah, your steak is like the 
weather madam—rather raw.” 

Landlady: “Indeed! By the way, your 
board is like the weather too—unsettled.” 


* * * 


THAT’S DIFFERENT 
Recruit: “How far is it from here to the 
army camp?” 
Native: “About five miles as the crow 
flies.” 
Recruit: “How far is it if the crow has 
to walk and carry a rifle?” 


* * * 


The best evidence that one has a fine 
command of language is his ability to 
keep his mouth shut. 


* 


SWEET AND LOW 
“I want a pair of red shoes, the low, 
flat kind with wedge heels,” said the tall 
blonde to the shoe salesman. 
“To go with what?” asked the sales- 
man. 
“A short lieutenant,” said the blonde. 
* * 


WELCOME CHANGE 


A soldier recently transferred to a car- § 


rier pigeon outfit was busy cleaning out 
the cage. He sang as he worked. A pass- 
ing captain.commented, “Good heavens, 
don't tell me you enjoy doing that.” “Sir”, 
he replied, “before I came here I was in 
the cavalry.” 
* * * 
SIGNS OF PROGRESS 
For centuries it has been the custom in 
Arabia for the man to ride the family 
donkey while the woman, carrying the 
household goods walked behind. Now the 
woman is emancipated. She walks in 
front. There may be land mines. 
* 
SAFETY FIRST 
Their cars having collided, Jotk and 
Pat were surveying the situation. Jock 
offered Pat a drink from his bottle. Pat 
drank and Jock returned the bottle to his 
pocket. 
“Thank ye,” said Pat, “but aren't ye 
going to have a bit of a nip yourself?” 
“Aye,” replied Jock, “but not until the 
police have been here.” 
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WELL BUILT 
“About this girl you want to marry; 
has she good connections?” asked a 
proud mother. 
“Well, she never came apart when I 
was with her,” replied the sailor. 


* * * 


Happiness is like jam — you can't 
spread even a little without getting some 
on yourself. 


WISE PRECAUTIONS 

Jim: “They tell me Jones has a right 
good voice. Is he cultivating it?” 

Joe: “I can't say about the cultivating 
but I know he irrigates it frequently.” 

* * 
TEACHING IS FUN 

Jerry: “Mary's a smart girl. It only took 
me 10 lessons to teach her how to swim.” 

Harry: “Why the little flirt. I taught her 
in six.” 

COVERING UP 

A colored porter in a hotel was asked 
why rich men usually give him small tips, 
while poor men are liberal. — 

“Well, suh, boss, Ah don't know, ‘cept * 
the rich man don't want nobody to know 
he’s rich, and the po’ man don’t want 
nobody to know. he’s po’.” 


- @ Why take chances on other 
m seed when O&M holds better 


IN SEED CORN 


(field, ensilage, sweet or 
garden, hybrid field, flint, pop 
corn) and seed oats, since 1912, 
O & M has the finest list of 
varieties ever offered. \ 


@ Buy your seed more care- 
fully. Buy with confidence. 
Learn more about these highly 
respected lines. Write for a 
free copy of the new O&M 
catalog on prices on any 


crops in prospect? Those who 
buy O &M Seed year after year 
insist that there’s far more in 
a bushel of that dependable 
seed than in any other. So 
many say it has no equal — 
that it must be so! Thousands 
will accept no substitute. 


rowers 


quantity from a bushel 


Green Springs, Ohio 


e930 
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As we enter this year of 1945 we, in the 
Minneapolis market, feel we have much to which 
we can look forward. We trust that we can 
continue our pleasant business relations with our 
many friends. But our greatest hope for the 
New Year is that before January, 1946, Peace 
will again descend upon the World and our loved 
ones will once more be home. To all our friends 


we say may you enjoy a Happy and Prosperous 
New Year. 


BUNGE ELEVATOR CORP. 
Grain — Any Grade, Quantity or Time 


CARGILL, INCORPORATED 
Grain—Feeds—Seeds—Fertilizer 


EXCELSIOR MILLING CO. 
Camel Wheat Mixed Feed 


WAYNE FISH & COMPANY 
Representing Manufacturers of Feed Ingredients 


J. A. FORREST COMPANY 
Wholesale Flour and Feed Merchants 


HIAWATHA GRAIN CO. 
Grain and Screenings 


R. R. HOWELL CO. 
Mill Machinery and Supplies 


T. E. IBBERSON CO. 
Specialists in Feed Mill & Grain Elevator Construction 


MIDLAND HAY & FEED CO. 
Mill Feed and Ground Grain 


NORTH EAST FEED MILL CO. 
Feeds and Feed Ingredients nH 


RELIANCE FEED CO. 
Mill Feed Jobbers 


A. L. STANCHFIELD CO. 
Feeds—"Stand by Stan" 


VAN DUSEN HARRINGTON CO. 
Grain Merchants 


MINNEAPOLIS 


THE PRIMARY MARKET FOR FEED, GRAIN AND MACHINERY 


e994 e 
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— war orders 

(Continued from page 39) 
that hog producers meet the goal of 57,- 
500,000 spring pigs. I concerned about 
the prospect of a pig crop next spring 
smaller than last spring. We shall need 
more hogs than it now appears will ‘be 
marketed next fall and winter. The feed 
grain supplies available will feed more 
hogs than would be produced from next 
spring's pig crop, according to present 
indications. I am asking all WFA agencies 
with field staffs to make every effort to let 
farmers know that we shall need addi- 

tional pigs.” 


Order Bans Conventions 
Attended By More Than 50 


Organizations planning to hold conven- 
tions, conferences, trade shows or group 
meetings after Feb. 1 “will have to show 


how the war effort would suffer if the 


meetings were not held,” Col. J. Monroe 
Johnson, chairman of the war committee 
on conventions announced Jan. 11. 

Organizations planning group meetings 
to be attended by more than 50 persons 
must file an application with the commit- 
tee. Information required by the commit- 
tee includes: 

Whether the planned meeting is a con- 
vention, conference, trade show, or govern- 
ment meeting; the date and location of the 
proposed meeting and name of hotels or 
other facilities that will be used; atten- 
dance planned; previous frequency of 
meetings; location and attendance of last 


previous meeting; average attendance at 
similar meetings before the war and dur- 
ing the war; from what area those attend- 
ing are drawn; what steps have already 
been taken to curtail attendance; why the 
objectives of the meeting cannot be at- 
tained through “Conventions by Mail”; 
why a group of 50 or less to whom powers 
are delegated cannot transact the neces- 
sary affairs of the organization and in 
what way and to what extent the war ef- 
fort would suffer if meetings were not held. 

Other decisions reached by the commit- 
tee include: 


(1) Industrial, business, labor, fraternal, 
professional, religious, civic, social and 
governmental organizations are included 
among those requiring permits. 

(2) The issuance of a special permit to 
hold meetings of more than 50 does not 
guarantee transportation or hotel facilities 
or imply priorities for their use. 

(3) The general exemption from the need 
for applying for special permits for meet- 
ings of less than 50 does not mean that 
the committee approved the holding of 
such meetings. It was emphasized that 
meetings of any size that directly or in- 
directly constitute a strain on transporta- 
tion, housing facilities or other critical situ- 
ciions should be canceled immediately. 

Application forms will be available at all 
ODT regional and district offices, at most 
hotels, convention bureaus and from the 
national ODT office in Washington, D. C. 

All applications should be sent directly 
to Secretary Clare, Room 7321 Interstate 
Commerce Commission building, Washing- 


ton 25, D. C. where they will be reviewed 
by the committee. 


WFA To Stockpile Corn 
As Emergency Reserve 


The war food administration has an- 
nounced it will offer to buy 50,000,000 
bushels of yellow corn from farmers, the 
corn to be held in farm cribs and delivered 
to WFA during the summer months at 
applicable ceiling prices for corn grading 
No. 3 or better, and at market prices for 
corn grading below No. 3. This stockpile 
is being set up as an emergency reserve 
against future needs. 

The corn will be purchased in farm stor- 
age prior to March 15 in areas where 
farmers have a surplus above local needs, 
the corn to be delivered on or before 
Sept. 30. Corn to be purchased will be 
inspected and purchase contracts nego- 


‘tiated by county committees of the agri- 


cultural adjustment agency for the account 
of the Commodity Credit Corp. Contracts 
will be made for corn which now grades 
No. 3 or better except for moisture content. 

A down payment equal to the govern- 
ment loan value per bushel for the quan- 
tity purchased will be made to farmers 
when contracts are signed. Upon delivery 
of the corn, farmers will be paid the 
applicable delivery price less the down 
payment. All corn purchased must be 
delivered on 30 days’ notice by the CCC. 
Or at the time contracts are signed farmers 
may indicate a preferable prior delivery 
month when WFA will arrange to accept 
delivery if practical to do so. 


than ever are buying low-cost 


In these days of high feed prices more farmers 


Use more meat protein in your own mixed feeds 


Armour's 50% Meat and Bone Scraps . 


Armour's 65% Special Steamed Bone Meal 


For prompt shipments write to Animal Feed Department, 


ARMOUR and Company 
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Set Flat Price Ceiling 
Of $18 On Live Cattle 


A flat price ceiling on live cattle of $18 a 
hundred-weight, Chicago basis, was an- 
nounced in Washington, Jan. 10 by Stabili- 
zation Director Vinson. The measure, which 
had been strongly opposed by cattlemen 
and farm area senators will take effect Jan. 
29. The new over-all ceiling covering 
calves as well as cattle, will be lowered 
to $17.50 on July 2. 

Vinson also directed: 

1. The Defense Supplies Corp. to in- 
crease subsidy payments on choice beef 
from $1 to $2 a hundredweight, and on 
good beef from $1.45 to $1.95 a hundred- 
weight, Chicago basis. The subsidy pay- 
ment on choice cattle will be cut by 50c 
July 2. 

2. OPA and the war food administration 
to increase the price of the present stabili- 


zation range for choice cattle by $1 and 


for good cattle by 50c a hundred pounds, 
live weight, over the entire country. On 
July 2 the maximum and minimum of the 
stabilization range for choice cattle will be 
reduced by 50c a hundred pounds. 

3. OPA and WFA to issue a regualtion 
“making it an OPA violation for a slaugh- 
terer to pay more, on the average—grade 
and yield considered—than the maximum 
prices of the stabilization range of cattle 
purchased and slaughtered over a month 
period. This provision does not include 
calves. 

4. WFA to delegate authority to OPA to 
issue an order establishing the maximum 


perecntage of good and choice cattle that 
any slaughterer may kill or deliver over a 
month's time. 

“The purpose of the directive,” the an- 
nouncement said, “is to make it possible 
for OPA to secure more effective control 
of live cattle prices and continue to protect 
the consumer against any increase in the 
price of meat.” 

At the same time, the announcement 
added, any substantial reduction in live 
cattle prices “will be prevented.” 

The stabilization range, set up a year 
ago, fixes a spread of prices for various 
grades of cattle. Slaughterers who exceed 
the range forfeit all or part of the subsidy, 
depending upon the extent to which the 
range is exceeded. 


1944 Oilmeal Distribution 
Over 5.5 Million Tons 


Reports received by the war food ad- 
ministration in connection with administra- 
tion of WFO No. 9 indicate that slightly 
more than 5.5 million tons of the four prin- 
cipal oilseed meals (soybeans, cottonseed, 
linseed, and peanut) were distributed 
throughout the United States during 1944. 
This quantity compares with 4.8 million 
tons distributed during 1942. Data on 1943 
distributions are not available for com- 
parison. 

Of the total quantity distributed during 
1944, soybean cake and meal accounted 
for approximately 58 per cent, cottonseed 
cake and meal about 26 per cent, linseed 
cake and meal about 15 per cent, and pea- 


nut cake and meal 1 per cent. Processors’ 
direct distribution accounted for about 78 
per cent of the total 1944 distribution. 
About 22 per cent was distributed at the 
direction of the war food administration 
from stocks controlled under the set-aside 
orders (WFO 9), and from Commodity 
Credit Corp. soybean meal produced in 
southern mills from northern-grown soy- 
beans. 

WFA reported that distribution of oilseed 
meals was largest in absolute quantity in . 
each of the first three months of 1944, with 
distribution at the peak last year in Janu- 
ary. Month-to-month variations have re- 
flected seasonal factors in crushing opera- 
tions and livestock requirements. States in 
the North and South Central regions re- 
ceived largest quantities during the year; 
smallest quantities weré received in the 
South Atlantic region. 

Preliminary estimates of processors’ dis- 
tribution and WFA allocations of oilseed 
meals for the month of December are in- 
dicated at about 456,000 tons, a slight in- 
crease over the total distribution in No- 
vember, and the largest quantity dis- 
tributed in any month since April. The in- 
crease is of seasonal nature, WFA said. 
Further increases are anticipated in the en- 
suing few months, as crushing operations 
increase and as winter feeding of livestock 
becomes general. 

@ FRED GALOW, Naperville, Ill., has tak- 
en over the duties of manager of the Crom- 
er Feed & Supply store located at 123 West 
Jefferson avenue. 


Frankly. .. 


For 1945 


1944 had its problems 
But Top Quality Was Always Maintained 


‘Shellbuilder 


1, The same top quality--triple screened pure 
reef oyster shell in hen, pullet and chick sizes. 
2. Largest package assortment on the market-- 
100 Ib. new burlaps; 100 lb. or 80 Ib. multi- 
wall tape sewn papers; 50 lb. papers, 25 lb. 


papers. 


3, Order now while we can make prompt 


shipment. 


Write, ’Phone or Wire! 
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FOREIGN RELATIONS 

The Russian recognition of the Polish government in Lublin 
has thrown a monkey-wrench into Russian, British and American 
relationships. The President refuses to discuss the matter but 
says that soon the “big three” will get together again. While 
the official family may not view this latest event with alarm 
there can be little doubt that the country generally is greatly 
concerned. British and American governments still support the 
Polish government in exile, so the present situation makes for 
a division between master minds of the United Nations. Yet a 
war is still to be won. 

Comes now a prominent Belgian, Paul Van Zeeland, and advo- 
cates a close economic cooperation between Belgium, France, 
Holland and Britain. It appears likely that some such group of 
nations will be organized, with Denmark, Norway and Sweden 
added. Much good could result from such a lineup. Through it 


(Continued from page 25) 


all, however, we see the organization of Europe into spheres of 


influence. Just where your Uncle Sam fits into that picture re- 
mains to be seen. 
WORK OR FIGHT! 

Bills have just been introduced covering this subject. It is a 
threat of course, to men 18-45 to get out of non-essential jobs and 
into war work. Draft boards would have responsibility to enforce. 
Such a law constitutes a direct threat to all professional sports 
and right now the big league owners, baseball and football, are 
worried, Seems reasonable that a man who can play baseball 
or football can find some spot in the war effort, even if he is 
4-F. Frankie Sinkowitch, Detroit Lions, was in this class, but 
what a footballer! Broken arches are no liability at a desk job. 


THE PEOPLE SHOULD HAVE FACTS 

Getting authentic facts affecting the home front and the battle 
front is almost impossible in Washington. For some strange 
unexplained reason those who have the facts are pledged to 
secrecy and there is always that “hush-hush” atmosphere. It 
would seem that we are engaged in a private war of some kind 
—at least that’s the attitude. A few days ago Sumner Welles 
said the people are entitled to know all about our dealings on 
the intefnational front. Fred Crawford, of N.A.M., recently re- 
turned from Europe, said that the truth about the war is being 
kept a secret. There is a feeling that this is a matter vital to 
the war effort and might possibly result in serious repercussions 
—at home and abroad. We can take it, so let's have the facts, 
good or bad. Remember the Shae march as falteringly as 
the blind, 


FARM-RETAIL PRICE SPREADS 

The bureau of agricultural economics (Dec.) reports the farm- 
ers’ share of the consumer's dollar spent for farm food products 
tose to 54 cents in November 1944. This share has ranged from 
52 to 54 cents during the last 17 months. Government payments 
to food marketing agencies in 1944 have averaged about 3 per 
cent of the retail cost of farm food products to consumers. The 
report goes on to say, however, that: “This 3 per cent does not 
come out of the consumer's food dollar but is paid from federal 
funds.” It should have added that while it does not come out of 
the consumer's food dollar he nevertheless pays for it with his 
tax dollar. And that’s the way the cost of living index is kept 


down, OPA noiwithstanding. Some day the public will realize- 


what this subsidy business is actually doing. It is bad economics. 
SOCIAL SECURITY 

This subject will be a prominent one on the legislative pro- 
gram. It is expected that hearings will soon begin on the Wag- 
ner-Murray-Dingell bill. A very broad program is anticipated 
with taxes on both employer and employe as high as 6 per cent 
each. The base would be enlarged to cover groups excluded 
now and benefits would range from old age, to hospitalization 
and disability insurance. Everybody is for social security cover- 
age, but when the cost of it is suggested all are silent. Congress 
must approach the problem from that angle. Today social se- 
curity funds are spent by the treasury as quickly as they are 
collected; no real trust fund has been established and the only 
evidence that the money has been collected are government 
1.0.U.’s. Some day the government will have to borrow more 
money to pay benefits to those entitled to them, under the 
social security act. It’s a vicious cycle. 
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Depend Upon WERTHAN 


for Emergency SERVICE 


F exp MANUFACTURERS, faced 
with the problem of constantly shift- 
ing formulas and consequently 


changed guarantees as to ingredients 


and analysis, will find . . . 


Werthan's sudden emergency serv- 
ice is made to order to help them 
meet their packaging requirements 
without delaying the flow of feed 
for food to the farms and feeding 
lots. 


Ask Werthan specialists for sugges- 
tions as to redesigning your bags 
for "duration labelling." 


Depend upon Werthan for sudden 
shipments of bags, with or without 
changes in design, whenever you are 
faced with any packaging emer- 
gency. 


Werthan pledges the full coopera- 
tion of its entire organization to help 
the feed industry meets its wartime 
obligations. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE e TENN. 
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these trips have been discontinued for the 
time being. Another effective promotion 
that has been halted temporarily are the 
farmer's meetings that used to be held at 
the mill at regular intervals. Most farmers 
are too busy and too short-handed nowa- 
days to be enticed away from their homes 
for an evening and of course in these days 
of rationing it is quite a difficult matter to 
round up enough food for the customary 
refreshments. However, it is safe to pre- 
dict that as soon as things take a turn for 
the better the farm meetings will be re- 
vived with renewed interest. 

The Holland Mill also does a good busi- 


ness in dog food, but strange as it seems 
the bulk of these sales are concentrated 
in the hunting season. “As soon as the 
war is over this is one department that 
we are going to expand,” says Mr. Meyer. 
“I don't see any reason why we can't keep 
our dog food sales at/a high level all 
through the year. The way it is now we 
do a brisk business during the hunting sea- 
son and the rest of the year it seems as 
though table scraps have to do for old 
Spot. Hunting is serious business in the 
hills and there should be a good market 
all year around for commercial dog food.” 

The Holland Mill does considerable di- 
rect mail advertising and also uses space 
in the nearby Huntingburg newspapers. 
But as one would suspect from the nature 
of their business, quite a bit of the adver- 


— All are better when made with milk than 
feeds made without it. 


Dry Skim Milk 
and 

Dry Buttermilk 
are 


They warrant your use of them in critical feeds. 
Consult our Feed Service 


MERICAN DRY MILK INSTITUTE, INC. | 
LA SALLE STREET, CHECAGO 


tising matter sent them by their manufac- 
turers goes out via the pockets of their 
customers. They keep this material stacked 
about in convenient spots. 


. Accommodating service might well head 


the list of reasons for the success of this 
business. Most customers of the Holland 
Mill have become friends of Mr. Wellman 
and Mr. Meyer. It really wouldn't matter 
whether a request for favor here had to 
do with the feed business, nor would it 
matter whether such request came from an 
old customer or a newcomer, it would be 
freely attended to. 

They find this works both ways. While 
they try at all times to give each customer 
exactly what he wants, if they are unable 
to fill his order to the item, he will usually 
take what they can give him. After 28 
years on this spot, it is a fair assumption 
that the service has “had to be good to 
get where it is”. 


Colorado Feed Men 
To Meet Jan. 24 


The annual convention of the Colorado 
Grain, Milling and Feed Dealers Associa- 
tion will be held Jan. 24 at the Shirley 
Savoy hotel, Denver, Colo., according to 
an announcement by Lloyd Case, secre- 
tary, Montrose. 

Two of the outstanding speakers at the 
convention will be J. L. Welch, president 
of the National Grain & Feed Dealers asso- 
ciation, and Dr. Elvin C. Stakman, chief of 
the plant pathology department at the 
University of Minnesota. 

President L. L. Yowell of Holyoke will 
appoint committees to act on matters of 
importance, and a consultation period will 
be held with OPA officials to answer ques- 
tions and iron out some of the difficulties 


encountered by members of the association. 


@ MONTGOMERY S. MILLER, 58, Marion, 
Ohio, manager of the Marion Grain & 
Supply Co., died Dec. 12. 

@ UHLMANN GRAIN CO., Kansas City, 
Mo., has purchased the Carpenter Grain 
Co. elevator at Hampton, Neb. from H. G. 
Carpenter. 


CEILING 
prices 


“GREAT IDEA OF YOURS, BIDDLEBUP,-NOW EVERYBODY 
NOTICES OUR POSTED CEILING PRICES!" 
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Less Work - More Profit! 


With present help-shortage and uncertainties 
in getting ingredients, both dealers and feeders 
— the advantage of handling and feed- 


- WISCONSIN EGG MAKER 
FOUR MASH 


Ready-to-sell 
Ready-to-feed 


Quick turnover 
Less work 
More profits 


MASH 


NORTHERN MILLING CO. 


Since 1883 


WAUSAU WISCONSIN 


© More and more feed mixers are using 
REX Wheat Germ Oil in breeding 


rations. 


@ More and more breeders are using 


REX Wheat Germ Oil in breeding 
live stock. 


@ More and more Veterinarians are 
recommending REX Wheat Germ 
Oil in correcting breeding disorders. 


@ Year, after year, after year the 
TRUTH is being proved by expe- 


rience. 


Any feed mixer desiring to 
make a trial of REX Wheat 
Germ Oil in a controlled expe- 
riment can have sufficient oil, 
without charge, for such a test. 


VioBin Corporation 


Monticello Illinois 


goes your customers’ egg production . . . up go your profits when you sell DOUGH- 
BOY Egg Mash. All DOUGHBOY feeds are laboratory tested, uniform in quality. 


That’s why they have been famous in Wisconsin for over 50 years. 


DOUGHBOY MILLS, 
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First of all, we wish to thank our friends 
who sent us so many beautiful Christmas 
and New Year cards. and splendid calen- 
dars. We especially appreciate the calen- 
dars and cards featuring lovely women. 
Makes us think there still are a lot of 
young fellows in the feed industry. 

We hope it was a typographical error 
which changed Cliff to “Clipp” Carpenter 
on the program of the Midwest Feed 
Manufacturers’convention at KansasCity. 
Cliff, who directs the Institute of Amer- 
ican Poultry Industries at Chicago, is ac- 


customed to trouble with his name. To 
some he is “Carp” and to others “Seedy”, 
because his initials are C. D. A. G. 
“Chick” Philips, vice president of Allied 
Mills, Chicago, has sometimes introduced 
him explaining that a Cliff is a “Little 
Bluff”. 

Before we continue with our nonsense, 
let us pay due tribute to Maurice Johnson, 
Kansas City representative of Feedstuffs 
and the Northwestern Miller, for his in- 
genious planning and able handling’ of 
the Midwest convention. Maurie served 
as secretary-treasurer of the association 
during the past year and his work has 
been greatly appreciated by all the 
membership. 

Casey Jones of Clifton, Ill., representa- 
tive of National Distillers Products Corp., 


BOY! OH BOY! 
YBETTER THAN 
\ 4 TONIC! 


Be Ready For 
Early Season Sales 


Authorities say hog mange and lice 
are on the increase. Help farmer 
customers fight these profit-stealers 
with KRITTER KOTE—the improved 
hog oil and insecticide. Get a stock 
on hand for late winter and early 


spring sales. Specify KRITTER KOTE. 


W. H. BARBER CO. 


3650 S. Homan Ave., Chicago, 32 
825 Thornton Street S. E., Minneapolis, 14 


SELL FLY PROTECTION ~~; 
Stock Up Now on> 


KRITTER-SPRAY 


was unfortunate to have his automobile 
stolen from a parking lot near the Phillips 
hotel at Kansas City. The car was re- 
covered by police two days later but not 
before Casey and his boss, C. W. Devers 
of Muncy, Ind., both lost several pounds 
from worry. 

Oscar Straube of Kansas City, only re- 
tired capitalist among our friends, was 
host at dinner to some of the notables at- 
tending the convention. Dinner was at 
the Kansas City club of which Oscar is 
president and the beef was the best we 
have eaten in several years. 

All food served at Kansas City was 
not of equal excellence. In fact, we be- 
lieve it was what he ate at the luncheon 
which prompted Ray B. Bowden of Wash- 
ington, D. C., executive vice president of 
the Grain & Feed Dealers National asso- 
ciation, to discuss the history of food from 
prehistoric days to the present in his 
after-luncheon address to the convention. 
Ray's talk was enlightening but we would. 
be satisfied just to go back to the days 
before the present war for our food. 

For examples of changes, consider the 
city of Kansas City and the man, Tom 
Sexton of the J. T. Sexton Co. in that city. 
Time was when Kansas City was one of 
the wide open, rumpus raisin’ cities of 
the country and Tom was just that type 
of a fellow. Today, Kansas City turns 
out the lights long before many smaller 
cities of the Middle West and Tom al- 
ways goes home long before the lights 
are out. 

For another change, consider the cock- 
tail parties of the Kansas City Feed club 
this year as compared to a year ago. 
Last year, there were cocktails. 

J. P. “Jerry” Parks of the J. P. Parks Co., 
Kansas City, is always the same except 
when you get him talking about his 
youngster. Jerry is really doing a good 
job as chairman of the jobbers’ committee 
of the Grain & Feed Dealers National 
association. 

“Fancy pants” of the bag industry, be- 
cause his firm has so long specialized in 
bag prints which are made into dresses 
and unmentionables throughout the rural 
areas of the Southwest, is Richard “Dick” 
Peek of the Percy Kent Bag Co., Kansas 
City. You may not believe us but no fair 
peeking. 

As Fibber McGee says: May your ‘45 
always be loaded — with happiness, 
health and plenty of business. — D.K.S. 


@ A. M. LEWIS, Purdy, Mo., has opened 
a feed store across the street from his 
grocery store. 
UNION SPECIAL BOOKLET 

A new 12-page bulletin has just been 
issued by the Union Special Machine Co., 
Chicago, Ill., describing their complete line 
of filled bag closing machines for produc- 
ing sewed closures on all sizes of paper 
and fabric bags. The bulletin, designated 
as No. 200, describes stitch types, sewing 
heads, table type, column type various 
types of closures, etc. as well as pictures 
of typical installations. Copies may be 
obtained by writing the Union Special Ma- 


“chine Co., 400 N. Franklin street, Chicago 


10, Mil. 
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Sell BLUE RIBBON SPECIAL 
CONDENSED BUTTERMILK 
. hogs, poultry and turkeys. 
PLAIN CONDENSED BUTTERMILK 
FORTIFIED PIG MILK: with VITAMINS D and 
© FORTIFIED CHICK MILK with VITAMINS D and G 
All product fectured in our 
own plants, located throughout 
the Middle West ... Write us 
today for full information and 
prices... Address Department B 


MERCHANTS CREAMERY 


CINCINNATI, OHIO 


MOLASSES 


telegraph, telephone or write 
our nearest office for prices. 


PACIFIC MOLASSES 


NEW YORK SAN FRANCISCO 
120 Wall St. (Zone 5) 215 Market St. (Zone 5) 


NEW ORLEANS 
1505 Masonic Temple Bldg. (Zone 12) 
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chech please 


IF YOU DON'T SEE WHAT YOU 
WANT—WIRE US. WE CAN DO 
YOU SOME GOOD. 


ROASTED MALT CEREAL eee 
Here is a product originally intended for 
human consumption purposes; made from 
choicest Grain obtainable. Tasty to live- 
stock, dry, high in NFE. $39 per ton Mil- 
waukee. Hurry if at all interested. 


DEHYDRATED SOYAVINE MEAL 
Here is good color product, high in vitamin 
A immediate or delayed shipment going 
fast. Mighty nice for mashes. 


POWDERED BUTTERMILK 
Can give good service on ton lot shipments 
direct from creamery to you. Also skim- 
milk powder $8.40 cwt. Shipping point. 


La Budde Feed & Grain Co. 


MILWAUKEE, WIS. 


BLUE 
RIBBON 
a 
| 


GRAIN 
COMMISSION 


AND 
MERCHANTS 


Consignments Solicited 
BARLEY — RYE 


BRANCH OFFICES 
AT 
AMES, IA. 
ALGONA, IA. 
SAC CITY, IA. 
SIOUX FALLS 


W. M. BELL 


COMPANY 


ESTABLISHED 1897 


Milwaukee-Cedar Rapids, la. 


PHONE — MILWAUKEE 
DALY 5135 


Phone — Cedar Rapids 4163 


The place of honor“on The Feed Bag 
birthday page this month goes to Harold 
(Hal) L. McGeorge, vice president and sec- 
retary of the Royal-Stafolife Mills, Mem- 
phis, Tenn. 

Mr. McGeorge, who observes his birth- 
day Feb. 4, is a native of Virginia but at 
an early age his family moved to Colum- 
bus, Miss. He was graduated from Missis- 
sippi State college in 1908 and started his 
business career as a feed inspector for the 
state of Mississippi. He joined the Royal- 
Stafolife Mills as sales manager in 1917 
and through his activities in trade associa- 
tion work has come to be one of the best 
known feed men in the South. 

Mr. McGeorge is a past president of the 
American Feed Manufacturers association 
and the Memphis Merchants Exchange and 
has held many other honorary offices in 
both civic and trade circles. He is mar- 
tied and has a son, Hal, jr., in the navy 
and a married daughter, Elizabeth, living 
in Memphis. His hobbies are golf and 
swapping for bird dogs. Other members 
of the trade who celebrate birthdays next 
month are: 

FEBRUARY 2 

Gustav O. E. Ackerman, Oyster Shell 
Products Corp, New Rochelle, N. Y.; H. A. 
Nonnweiler, Capital Flour Mills, Inc., 
Minneapolis, Minn.; Charles O. Puffer, 
Beaumont & Hohman, Inc., Kansas City, 
Mo.; Otto F. Yanisch, Hubbard Milling Co., 
Mankato, Minn. (In army). 

FEBRUARY 3 
’ W. R. Embleton, Saunders Mills, Inc., 
Toledo, Ohio. 

FEBRUARY 4 

Geo. H. Garbutt, Merchants Creamery 
Co., Cincinnati, Ohio; C. A. Johnson, 
Land O'Lakes Creameries, Inc., Minnea- 
polis, Minn.; H. L. McGeorge, Royal Stafo- 
life Mills, Memphis, Tenn.; A. H. Roffers, 
Midland Coop. Wholesale, Minneapolis, 
Minn. 

FEBRUARY 5 

W. E. Mullin, Mullin & Dillon Co., Min- 
neapolis, Minn.; Louis Novins, Novins Co., 
Inc., New York, N. Y. 

FEBRUARY 6 

Vera M. Matthews, Fredman Bag Co., 
Milwaukee, Wis.; B. E. Stolpe, Des Moines, 
Iowa. 

FEBRUARY 7 

K. J. Maltas, A. E. Staley Mfg. Co., De- 
catur, Ill; Richard Teweles, L. Teweles 
Seed Co., Milwaukee, Wis. 

FEBRUARY 9 

Frank S. Sheets, Sheets Elevator Co., 

Cleveland, Ohio. 
FEBRUARY 10 

R. H. Lang, L. L. Olds Seed Co., Madi- 
son, Wis.; F. M. Rosekrans, New Century 
Co., Chicago, Ill. 

FEBRUARY 11 

Carl B. Hedrick, General Distributing 
Co., Inc., Newton, Kans.; Fred M. Seed, 
Cargill, Inc., Minneapolis, Minn. 

FEBRUARY 12 

Tom G. Dyer, Russell-Miller Mlg. Co., 

Minneapolis, Minn.; H. R. Harmer, Hub- 


H. L. McGEORGE 


bard Milling Co., Mankato, Minn.; Charles 
Kenney, OPA, Washington, D. C. 
FEBRUARY 13 

M. E. Cook, Pillsbury Feed Mills, Clin- 
ton, Iowa. 

FEBRUARY 14 

I. D. Russell, I. D. Russell Co., Kansas 
City, Mo. 

FEBRUARY 15 

John M. Palmer, Chemical Feed Pro- 
ducts Co., Chicago, III. 

FEBRUARY 16 
H. F. Pugh, Heil Co., Milwaukee, Wis. 
FEBRUARY 18 

A. F. O. Germann, Nutritional Research 
Associates, Inc., South Whitley, Ind.; A. H. 
Mendonca, F. E. Booth Co., Inc., San 
Francisco, Calif. 
FEBRUARY 19 

A. V. Jay. National Oil Products Co., 
Harrison, N. J. 

FEBRUARY 20 

Phil W. Tobias, Simmonds & Simmonds, 

Inc., Chicago, Ill. 
FEBRUARY 21 

Jacob H. Stewart, Kingston, N. Y. 

(Blatchford Calf Meal Co.) 
FEBRUARY 22 

Gordon Philpott, Purina Mills, St. Louis, 
Mo.; J. Walter Rice, Milwaukee, Wis; 
J. S. Stewart, Farmers Elevator Co., Clar- 
ion, Iowa. 

FEBRUARY 23 

Geo. H. Reinders, Reinders Bros., Elm 
Grove, Wis.; J. R. Wall, California Packing 
Corp., San Francisco, Calif. 

FEBRUARY 24 

Ben E. Rawnsley, Fort Thomas, Ky. 

Michigan Salt Co. 
FEBRUARY 25 

Donald J. Burke, George H. Lee Co., 
Omaha, Nebr.; Charles F. Kieser, Borden 
Co., New York, N. Y. 

FEBRUARY 26 : 

F. A. McLellon, Co-op. GLF Mills, Inc. 
Buffalo, N. Y. 

FEBRUARY 27 

Col. J. Walter Keller, Pratt Food Co., 
Philadelphia, Pa. (In Army); C. L. Ostrom, 
Morton Salt Co., Chicago, Ill.; J. P. Parks, 
J. P. Parks Co., Kansas City Mo.; George 
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A. Shields, New ee Co., Chicago, Ill. 


FEBRUARY 28 

Roy I. Campbell, Milwaukee, Wis; 
C. Q. Dunlap, Courteen Seed Co., Mil- 
waukee, Wis; Fred B. Merrill, Ralston 
Purina Co., Minneapolis, Minn. W. C. 
Nichols, Northwestern Miller, Minneapolis, 
Minn.; Philip R. Park, Philip R. Park, Inc., 
San Pedro, Calif. 


FEBRUARY 29 
E. C. Dreyer. Commission Co., 
St. Louis, Mo.-- 


ccc Totals 
Over 5 Billions 


Financial operations ‘of the Commodity 
Credit Corp.—including loans to farmers, 
purchases of farm products, and other agri- 
cultural price-support programs—totaled 
$5,058,000,000 during the 1944 fiscal year. 
Total for the ee year was $3,506,- 
000,000. 


Operations were broadened in 1943-44 
in an accelerated program of farm produc- 
tion and price support to meet wartime 
military and civilian requirements for food 
and fiber. Farm production during this 
period was an all-time high record. 


The corporation’s 1944 annual report 
shows a wartime total of more than $9,000,- 
000,000 of CCC financing for all purposes 
through June 30, 1944, by comparison with 
less than $3,000,000,000 of CCC loans and 
purchases during the entire period of its 
prewar operations dating back to 1933. 

The wartime total includes the financing 

of $5,000,000,000 of commodities purchased 
for lend-lease and related account. The 
corporation is reimbursed by the lend-lease 
administration for these expenditures. 
- Estimated cost of the 1943-44 farm price- 
support program—including equalization 
payments to producers and processors— 
was $350,000,000. Including direct pay- 
ments to dairymen—to boost the produc- 
tion of milk and butterfat—the estimated 
cost of the 1944-45 programs is about 
$750,000,000. 

Large programs operated by CCC dur- 
ing the 1944 fiscal year included (1) loans 
to cotton growers, (2) payments ito dairy 
farmers to increase the production of milk 
and butterfat, (3) purchase and sales of 
feed wheat to maintain the production of 
meats, milk, and other livestock products, 
and (4) price-support and equalization 
payments to maintain the production of 
vegetable oils for food and industrial uses. 

The corporation bought and sold 1943 
and 1944 domestic wool at ceiling prices 
to maintain production and the income of 
wool producers, it bought and managed 
the 1944 Caribbean sugar crops so as to 
prevent a rise in prices to consumers, and 
it made price-support and equalization 
payments to stimulate the production and 
processing of canning crops. 

Price-support and stabilization programs 
also were applicable to dry beans and 
peas, sugar beets and sugarcane, potatoes 
and sweet potatoes, dried fruits, vege- 
tables for fresh consumption, apples for 
processing, and hay and pasture seed. 
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NO-MILK CALF FOOD 


Builds Profits Now 


and in 


The Postwar Period 


NO-MILK CALF FOOD builds 
repeat sales, because it raises 
sturdy calves without a drop 
of milk after the 4th day, sav- 
ing valuable milk and many 
dollars for dairy farmers. 


Used by three generations of 
dairy farmers. 


CONTAINS 


Write for samples and circulars. 
IRRADIATED YEAST 


Made in the Heart of America’s Dairyland 
SINCE 1885 


MIHILLS' 


NATIONAL FOOD Co. 


FOND DU LAC, “WISCONSIN 
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OYSTER SHELL FLOUR 


99 25/100 PURE CALCIUM CARBONATE 


This big blue pilot 
wheel on every bag 
of Pilot Brand Oys- 
ter ye gel is the sym- 
bol of purity. 


FOR FEED MIXERS 


Packed in 100-pound paper bags 


Orders for 3, 5, or 10 tons may be combined in mixed car 
with PILOT BRAND OYSTER SHELL 


OYSTER SHELL PRODUCTS CORPORATION 


Pershing Square Bldg. 3615 Olive St. 
NEW ROCHELLE, N. Y. ST. LOUIS, MO. 


Save money and extend 
production with 
uniform Florida High-Protein 
Cane Molasses which offers 


you these big advantages: 


l Exceptionally high in amides and 
* amino acids and with approximate- 
ly three times as much crude protein 
as average cane molasses. 


2 Rich and well balanced content of 
* Vitamins os B,, and B, as well as 
Vitamins C, E (fertility ‘teeta, 22 

(Biotin), P-P (Niacin), and Panto- 

thenic Acid. 


3 High content of digestible carbo- 

* hydrates in form of various sugars 
and polysaccharides, including the very 
nutritious pectin and soluble gums. 


SUPPLY AVAILABLE for shipment in accordance with W. P. B. regulations 


Aoquiries NITED STATES SUGAR CORPORATION 


CLEWISTON, FLORIDA 


Solicited 


4 Many minerals and elements essen- 

"tial to animal health including 
iron, calcium, phosphorus, magnesium, 
potassium, sodium, chlorine, sulphur, 
manganese and copper. 


5 Uniformly high quality, plus other 

* advantages of dealing direct with 
producer as we market only our own 
production. 


6.: Ideally located to serve customers 
in the Southeastern territory. 


— alfalfa 


(Continued trom page 20) 


search programs cost money. It is true 
that no one producer of alfalfa meal can 
afford to pay the cost of an effective pro- 
gram nor can 10 or a dozen of the pro- 
ducers afford the cost. But if the majority 
of producers combine and share the cost 


in proportion to the quantity of alfalfa 
meal they sell, they can easily afford it 
—in fact, I wonder if they can afford not 
to have such a program. 


The educational- part of the program 
should consist of advertising and the pub- 
lication and distribution of suitable bulle- 


tins. 


The research part of the program should 
deal with: (1) the actual manufacture of 
alfalfa products and their improvement, 
(2) the use of those products in the feed- 
ing of livestock and poultry, and (3) the 
growing of alfalfa. Some of the objectives 
of the research part of the program might 
well be: 

1.To decrease the cost of dehydration. 

2.To shorten the time of dehydration 
and sun-curing without reducing the 
nutritive value of the final product. 

3. To stabilize the vitamin A, possibly by 
blanching with steam or chemicals, or 
by treating with harmless chemicals 
which would serve as antioxidants or 
as coating agents. 

4.To devise methods of milling that will 
yield more uniform and desirable pro- 
ducts, especially from the standpoints 
of particle size and composition. 

5.In general, to improve methods of 
manufacture and reduce manufactur- 
ing costs. 

6.To determine the distribution of the 
amino acids in alfalfa products and 
the effect of dehydration and sun-cur- 
ing on the value of the protein. 

7.To determine the optimum quantities 
of alfalfa meal to use in mixed feeds 
for poultry, swine, dairy cattle, horses, 

and dogs. 

8. To obtain more information about the 
variation of the content of the different 
vitamins in alfalfa meal and the causes 
of the variation. 

9.To obtain more information about the 
variation of the content of the several 
mineral elements in alfalfa meal and’ 
the causes of the variation. : 

10.To increase the yield of alfalfa per 
acre. 

1l.To learn more about the plant-nutri- 
ents required by alfalfa. 

12. To learn more about the effect of the 
use of lime and fertilizer on the yield, 
composition, and nutritive value of 
alfalfa. 

@ ARTHUR LINSTROM, Spicer, Minn., has. 
succeeded Henry Thorvig as manager of 
the Green Lake Grain & Seed Co., branch 
of the C. Roe Grain Co. of Crookston. 
@ CAMPBELL & CO. ELEVATOR, Angola, 
Ind., has been purchased by the Steuben 
County Farm Bureau Co-operative. Camp- 
bell & Co. will continue to operate the 
up-town feed store with Sam J. Morrison 
in charge. 
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CHARLES VAN HORSSEN 


The appointment of Charles Van Hors- 
sen as vice president of the central divi- 
sion of General Mills, Inc. has been an- 
nounced by Harry A. Bullis, president of 
the company. 

Mr. Van Horssen has a broad back- 
‘ground in veterinary science and prac- 
tical crop and livestock production. His 
specialty has been poultry diseases and 
breeding. For many years he raised and 
showed pure-bred hogs and chickens and 
it was his interest in poultry nutrition that 
led him to enter the commercial feed 
business in 1924. 

He joined General Mills in 1928 as assis- 
tant manager of the Minneapolis feed de- 
partment and in April 1929, was placed in 
charge. In 1937 he was made director of 
feed operations for the central division of 
the company with headquarters in Chica- 
go. Mr. Van Horssen will continue his 
present duties and also will remain a 
member of the divisional executive com- 
mittee. 

@ LOWELL DEYOUNG CO., Woodinville, 
Wash., has installed a new mixer in the 
feed plant. 


@ N. G. BENNETT, McComb, Ohio, has 
purchased the Raabe Bros. elevators lo- 
cated.at Ottawa, Vaughnsville, Rimer, Fort 


Jennings and Cloverdale, Ohio. Mr. Ben-’ 


nett also owns two elevators at Columbus 
Grove. . 
NEW BROKERAGE FIRM 
“$. D. Horton and R. M. Earl, who for 
several years have represented the Thomp- 
son-Hayward Chemical Co. in the Minne- 
sota territory, resigned Dec. 1, to organize 
their own brokerage firm to deal in agri- 
cultural and industrial supplies. The new 
firm is known as the Horton-Earl Co., with 
main offices in Minneapolis and will serve 
feed stores, hatcheries, creameries and 
similar farm supply outlets. 
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How Start 
The New Year Right 


we'@e not offering widespread advice on how to get off to 

a good start in 1945. We’re just talking to FEED MANU- 

FACTURERS, and our suggestion is to get acquainted 

with NADRISOL DRIED DISTILLERS SOLUBLES. 

The many progressive manufacturers who already use this 

valuable and economical ingredient know that’s good advice 
for ANY time of year. 


More and more feed mixers depend on NADRISOL 
DRIED DISTILLERS SOLUBLES as a rich source of the 
all-important B-G vitamin content. This ingredient is high 
in protein and contains a substantial amount of yeast. These 
vital nutritional factors make Nadrisol Solubles especially 
valuable for poultry growing and laying mashes, turkey 
feeds, swine and livestock rations. 


In repeated tests Dried Distillers Solubles have proven their 
value. As a result, many authorities include them in their 
recommended rations for poultry and livestock 


So again we say, if you have not already done so, be sure 
to get acquainted with Nadrisol Dried Distillers Solubles. 
This ingredient and the popular Produlac Dried are aiding 
many feed mixers to supply productive feeds. And don’t 
fail to include Nadrisol Solubles or Produlac Dried when 
you register your feeds for 1945. 


FOOD FIGHTS FOR FREEDOM 


RODULA DRI 


GRAINS WITH SOLUBLE DRIED DISTILLERS SOLUBLES 
P00 


NATIONAL DISTILLERS PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION + 120 BROADWAY + NEW YORK 
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Immediate 
Delivery! 


Buy in 31, Years! 


@ LIGHT WT. BUT FULL 600 LB. CAP. 
e@ FOR BAGS, BOXES, CARTONS, ETC. 


NOW! “Handee Andy" trucks are available immediately for all 
purposes around plant or store—in receiving rooms, on delivery 
routes, between departments—in shops, hatcheries, grain elevators 
and the like. Full size, first quality trucks, not a wartime makeshift. 
Weighs only 28 Ibs. Easily handled. A rubber tired wheel truck 
with these specifications that you can get NOW is very unusual at 
these prices. 44" ht., 20" steel axle, |" tube steel: frame, 14" nose. 
FREE! for short time only—roller bearings in wheels without extra 
cost. Money back guarantee. Order today from 


THE HANDEES CO., Dept. 6, Bloomington, Illinois 


Lots of 3, $11.95 
Single, $12.95 


Terms 1% 10 days, un- 
rated firms, cash with 
order. Shipped F.O.B. 
AA-5 Priority on your 
order will insure imme- 
diate delivery. 


FOR YOUR BREEDING MASH 


Assure Chick Vitality with 
Sufficient! Vitamin 


WHITCOD gives you 3000 A units—all from pure 
Cod Liver Oil, and at NO EXTRA COST! 


Today poultrymen and turkeymen want chicks and poults that have the vitality to live, grow 
strong, and develop rapidly. They want chicks and poults that are free from any vitamin deficiency. 

Get your chicks and poults off to a good start. Use WHITCOD “SPECIAL” —a pure Cod Liver 
Oil, Fortified, in your breeder mashes. WHITCOD “SPECIAL” is a high quality oil with a 
guaranteed content of 3,000 Vitamin A and 400 Vitamin D units. 3 ; 

It will pay you to investigate WHITCOD today. Write for our prices and full details. 

For general poultry mashes we also have a pure Cod Liver Oil fortified, that has a guaranteed 
content of 400 Vitamin D and 2,000 Vitamin A units. Prices and samples on each or both of these 
oils will be supplied on request. 


WHITCOD 


A PURE COD LIVER OIL, FORTIFIED 
Produced under our U. S. and Canadian Patents 


WHITMOYER LABORATORIES, Inc. 
Dept. Bi, MYERSTOWN, PENNA. 


Branch Plants: Western Representative: George C. Spriestersbach 
Rockland, Maine — Yarmouth, Nova Scotia 303 Phoenix Bidg., Minneapolis, Minn. 


Christen To Direct 
Educational Work 


F. E. Christen, Fort Wayne, Indiana, has 
been appointed director of educational 
service for Allied Mills, Inc., according to 
am announcement by A. G. Philips, vice- 
president in charge of sales. 

Mr. Christen is a graduate of Purdue 
university school of agriculture, where he 


F. E. Christen 


specialized in poul- . 
try and animal hus- 
bandry. After serv- 
ing as county agri- 
cultural agent in 
Adams county, Indi- 
ana, he became af 
filiated with the Al- 
lied Mills’ organiza- 
tion more than 15 
years ago. He served 
as assistant district 
sales manager in the 
Atlantic seaboard 
district from 1934 to 


1937. Since that time he has been a mem- | 
ber of the advertising and sales promotion 
department, specializing in the preparation 
of educational slide films, feeding pro- 
grams and literature, and conducting edu- 


cational meetings. 


As director of educational service, with 
headquarters at Fort Wayne, Mr. Christen 
will supervise the company’s extensive 
educational work, co-ordinate feeding pro- 
grams, and help disseminate the findings 
of the research division and demonstration 


‘farm. Other appointments to this depart- 


ment are to be announced soon, according 
to Mr. Philips, who states that educational 
service work will be greatly expanded in 
the Allied Mills’ post-war program. 


@ EDWIN AYLWARD, Sullivan, Ill. is 
erecting a new feed mill and supply store 
on West Jackson street. 


@ FARMERS CO-OP. ELEVATOR CO., 
Harlontown, Iowa, has purchased the T. O. 
Thoyson feed business. 

@ GEORGE W. EASTMAN ELEVATOR, 
Elkton, Minn., was destroyed by fire on 
Dec. 4. 


BARREL, YOU'RE HIDING 
OUR CEILING PRICE LIST!" 
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@ HOWARD SNYDER, has purchased the 

S§ SP d. feed mill at Longmont, Colo., formerly 
cade ee 4 known as the Anderson Feed mill and 

; now being operated as the St. Vrain Val- 

ley Milling Co. 


JEROME KREUNEN KILLED 


S/Sgt. Jerome Kreunen, former manager 
of the Northern Milling company’s feed 
store at Birnawood, Wis., was killed in 
action Nov. 28 in Germany according to 
a telegram received by his wife from the 
war department. In addition to his wife 
he is survived by his parents and two 
brothers, Earl and Curtis. His father, Henry 
Kreunen, was for many years manager of 
the Cedar Grove Co-op. Exchange at 
Cedar Grove, Wis. 


BEST CORN) 
'VE EVER 
PLANTED 


Loading loose feeds into customer's trucks is made easy at the Heinhold Feed mill, 
Kouts, Ind., by this arrangement of wooden chutes constructed by Matt Heinold, 
proprietor. One chute, shown in the picture above, connects directly with the 
hammer mill while the other connecis with the upper bins into which the feed 
mixers pour their grists. This arrangement not only makes loading easy but is 
also a big timesaver. 


@ H. H. SCHWEITZER, Biggsville, Ill, has @ R. E. GIEL, Madison, Wis., has pur- 
purchased the local grain elevator from chased the Mayville Feed Mill property at 


E. R. Downis. Mayville, Wis. from the Chas. Mann estate. 
@ JAMES M. PEARCY, Peru, Ind., proprie- HEADS GRAIN CLUB Please send me 


ior of the Peru Feed & Implement Co. re- Roy J. Huettman, St. Louis, Mo., was 


cently purchased the Kingan Co. building elected president of the St. Louis Grain WISCONSIN HYBRIDS 


occupied by the Checkerboard Feed store. club at the annual dinner meeting and 


election of officers held Dec. 12 at the 
@ A. A. BART, Fort Worth, Tex., vice Hotel Statler. George L. Kelley was named Producer s L 1s t 


president and purchasing agent of Uni- vice president and W. B. Christian was 

versal Mills, died unexpectedly Dec. 10. elected secretary-treasurer. John Brown, Advertising is creating demand 
Mr.’ ‘Hart was also an executive of the William Krause and Donald Walker were : : 
Stone-Hart Grain Co. ; admitted to membership. for this popular branded hybrid 
line. Dealers, you’ll need this 
producers’ list to order the 
WISCONSIN HYBRID varieties 


bred forsyour area. Write today. 


EVERY SACK TAGGED 


Your guarantee 
that WISCONSIN . 
i HYBRID Certified 
qj Seed has been 
field inspected, 
officially tested, 
tagged and sealed. 


HIGH.POTENCY CONCENTRATE 
MAKES BETTER FEEDS 


VyLACTOS is designed to supply feed mixers with a single, stable 
concentrate that provides necessary vitamins, and other vital elements. 
VyLACTOS is absolutely uniform in potency, .and positive in penn: 
Write today for attractive prices, and full details. na 


16 years of vitamin research and production guarantees dependability ©1944W AEA 


VyLACTOS LABORATORIES, Inc. AGRICULTURAL 
411 EAST GRAND AVE., DES MOINES 9, IOWA EXPERIMENT ASSOCIATION 


Agronomy Bldg. - Madison 6, Wisconsin 
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Help Wanied 


s 


HERE was a day when a simple state- 

ment of your needs in the help wanted 
section of your newspaper would bring a 
line of applicants waiting at your door 
when you arrived in the morning. Re- 
member? 

Today, more than a little extra thought 
is required to obtain good help. But there 
are ways to do it. 

Now, instead of a simple siatement of 
needs and a request for the job seeker to 
sell himself to you, you must sell the job 
to the prospective employe. The trick is 


ads require extra 
thought nowadays 


to think, while preparing the ad, from the 
applicant’s viewpoint—what you have to 
offer him, rather than from your own— 
what you want. 

Some resultful phrases are, “overtime 
pay”, “permament position”, “rapid ad- 
vancement”, ‘‘pleasant surroundings”, 
“post-war future”, “you'll like this work”. 

The help-wanted columns of your local 


URING the last half century, V-C 
scientific research and V-C cre- 
ative enterprise have constantly 
tested and developed new methods 
and new materials to bring more and 
more crop-producing power to the 
farms of increasing thousands of V-C 
customers. Today V-C Fertilizers 
contain 48% more plantfood than in 
1895. They are more economical ... 


FERTILIZERS 


more efficient. They are produced 
with one aim—to make farming a bet- 
ter-paying business. Today V-C Fer- 
tilizers are helping to grow Victory 
Crops. Tomorrow, when Victory is 
won, V-C experience and V-C mod- 
ern pioneering will continue to pro- 
vide a better and better V-C Fer- 
tilizer for every crop on every soil on 
every farm. 


VIRGINIA-CAROLINA CHEMICAL CORP., East St. Louis, IM. - Cincinnati, Ohio 


This Mark is Your Guarantee of: 


Quality 
Uniformity 


CLE Meal, 


FOR GRUEL FEEDING 
A superior meal to replace milk, steam 
cooked and remilled for added quality. 
Saves up to 50% on feeding costs. 


Look for 
the Crown 


| RYDE & COMPANY JE) 
on every Bag! 


e Economy 


Dependability 


FOR DRY FEEDING ~ 
Specially prepared from the same qual- 
ity ingredients as the meal and flaked 
into easily digested, crisp flake form. 
Look for 
the Crown 
on every Bag! 


5425 W. Roosevelt Rd. Chicago 50, Il. 


paper are not the only media you can use. 
Jack Mariam of the Mariam & Son Feed 
Co., St. Louis, has found that a canvass 
of present’ employes, neighbors and cus- 
tomers works successfully. Often the per- 
son will know of a friend or neighbor who 
can fill the job. Thus, you get the help 
you want without any advertising expense. 
And, as a rule, a high type of person will 
have a high type of friend to recommend. 

Another inexpensive method, sometimes 
overlooked, is a sign in your window or 
at your entrance. The North Market 
Feed & Seed Co., St. Louis, reports that 
75 per cent of their new help is obtained 
from people who stop in at the company 
office. A sign might not bring daily results 
but sooner or later it can caich the eye 
of just the person you seek. 

Display advertising in newspapers costs 
more than classified but it is seen by a 


‘lot more people. Many firms report good 


results from this method. 

Ads in out-of-town and weekly com- 
munity newspapers are often effective. 
Ralston-Purina Co., St. Louis, uses these 
papers with good results. 

Radio is good if you want io employ a 
large number of people. Radio time is 
usually expensive, but your local station 
may work out a way to run your ad in a 
spot announcement, on a group advertis- 
er program, or something of that sort. 

One firm reports having obtained good 
employes through watching the “Situations 
Wanted” column! 

Running more than one ad in an issue 
increases results and when you do this, 
arrange the starting word so that one ad 
appears. near the top of the column and 
the other near the bottom. 

Don't overlook your trade journal. Users 
of both display and classified help wanted 
advertising have reported fine resulis 
from this source. 

Your want ads must succeed in bringing 
not just help, but good help that can do 
the job and stay with you. One man makes 
an effective test of the applicant's willing- 
ness to work by inserting in his ad: “Apply 
to Mr. Jones at 7 am.” He finds that, 
though he gets fewer applicants, those 
who are willing to come in early are bet- 
ter workers and are really looking for a 
job and not just a soft berth. 


@ ORVILLE BADERTSCHER, Bluffton, Ind., 
has purchased the Clay Syler elevator at 
North Manchester. He was formerly man- 
ager of the Hoosier Grain & Supply Co. at 
Bluffton. 
@ AL HOFFMAN, Denver, Colo., has pur- 
chased the Weber Bros. Mill, Sutton, Neb., 
and plans extensive improvements and 
modernization of the feed grinding and 
mixing departments. 
COMMODITIES BOOKLET 

J. S. Bache & Co., members of the- New 
York Stock exchange, has published a 
295-page booklet entitled “Commodities”, 
containing statistics and information about 
contracts for the future delivery of 25 com- 
modities. Copies may be obtained by 
writing J. S. Bache & Co., 36 Wall street, 
New York City. 
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Animals Need Extra 


Vitamins In Winter 


Opportunities for livestock to acquire the 
necessary vitamin D or “sunshine vitamin” 
are considerably reduced with the coming 
of short and cloudy days, reports the de- 
partment of animal pathology and hygiene, 
University of Illinois college of agriculture. 
Farmers who wish to avoid rickets in pigs, 
calves, chicks and other young animals 
should see that this vitamin as well as 
calcium and phosphorus is supplied in the 
ration in proper form and amounts. 

When the ration of the young growing 
animal lacks vitamin D, there is partial or 
complete failure to mineralize the bones 
at the zones of growth, according to the 
department's report. Moderate deficiency 


may cause only retarded growth, while 
more marked deficiency results in stiffness, 
lameness, swollen joints and deformity ac- 
companied by unthriftiness. 

Extra vitamin D can be supplied in the 
form of fish liver oil, D-activated animal 
sterol or irradiated yeast. Four-footed ani- 
mals are capable of using any of these 
forms, while poultry require the fish oils 
or the activated animal sterol the depart- 
ment said. Aside from the concentrates, 
sun-cured legume hay and some types of 
fish meal are good sources of the vitamin, 
but other farm feeds are poor to just fair 
in this respect. For this reason, the con- 


centrates are often necessary. 


@ RALPH LOCKWOOD, Columbus, Ohio, 
has purchased the Fee Bros. Mill, Plain 
City, Ohio. 


Brokers 


CROW 


Carbonate. 


General Sales Offices 


Customers We're Proud To 


They're the kind of feed mixers who demand 
the best. In ‘Alden territory, most mixers of 
quality feeds insist on Alden Calcium 


IOWA LIMESTONE COMPANY 
MOINES, IOWA 


FEED 


INGREDIENTS 


LDEN 


CALCIUM CARBONATE 


Vl Grain & Flour Exchange 
BOSTON 


HANcock 3115 


ABOUT 


BUFFALO 
MAdison 2323 


3832 Bd. of Trade 


CHICAGO 
WABash 7322 


Vineland, N. J. 


Jacob Rubinoff Co. 


We Make Machinery More Efficient 


Efficiency, greater production, and lower costs all enter into 
IBBERSON plans for Feed Mills and Elevators. 

Write, for particulars. Consultation entails no obligation. 
You can write us in confidence. Send for our FREE book. . 


516 Hodgson Bidg. 
MINNEAPOLIS 
MA\n 5587 


COMMISSION COZ 


3 IN 
\ 
ALDER) 
AN 
| 
“LIS 
\ HArney 1011 
NEWSOM 
at N 
IBBERSON COMPANY | 
THE FEED BAG — January, 1945 | e109 © | 


— frozen 
(Continued from page 15) 


got to go through the morning mail.” 

So, the following week, in the ugual 
space praising the merits of the Hickory 
Grove Feed store’s products, appeared an 
announcement of the ‘Frozen Whoppers’ 
contest and a list of the prizes. Harvev 
Graham had also succeeded in selling the 
editor on running a feature story about 
the contest on the front page of the Bugle. 

The idea took like wildfire and three 
day’s later Lem’s mail looked like a mail- 
order house. Before the contest closed, 
more than 500 persons had entered the 
contest. 

It was difficult for the judges, nominated 
- from the members of the Hickory Grove 
Business Men’s committee, to select the 


One 24-inch Eriez Non-Electric 
Magnetic Separator 
installed in a 45° angle chute or hopper 
will remove the largest pieces of tramp 
iron as well as nails, bolts and nuts, tools, 
wire, steel inserts, rust particles from 5500 
Cubic Feet or about 95 Tons of grains, 
feed, alfalfa, oyster shells and fertilizers 

The operating cost is zero 


by MILL MUTUALS 
ress: 12 East Twelfth Street 


final winners. But they finally decided on 
one for first prize. It read: 

“When Ezra Burks proposed to Tillie 
Banks it was so cold that his words froze 
and dropped on the snow. Ten years later, 
when Ezra got on his high horse and 


threatened to divorce her, Tillie picked up ~ 


the words and showed them to the judge 
who made Ezra go back and keep his 
promises.” 

When the Bugle published the winner on 
the front page the following week; the 
readers clamored for more and the name 
of the Hickory Grove Feed store, sponsor 
of the contest, was on everybody's lips. 
The Bugle editor knew good copy when he 
saw it and announced that he would run 
a series of ‘Whoppers’ every week until 
the best entries were exhausted. 

When Lem observed the results of the 
contest and realized the publicity it was 


Staley 


Protein 


The Staley Sileonst NEVER GUESSES—He Knows! 


Tuis new plant we hope to start in production around April 
Ist. The increased capacity of Staley's top quality feeds will 
permit us to more nearly meet the demands of our customers. 


A. E. MFG. CO. 


DECATUR, ILLINOIS 


PAINESVILLE, OHIC 


bringing to the Hickory Grove Feed store, 
he promised Harvey Graham and Mickey 
the best dinner that Ma Jones could cook. 
To which Lem's wife agreed. 

And suddenly after inviting them, he 
said: 

“Graham, will you have copies of all of 
those ‘Frozen Whoppers’ made and send 
‘em express collect to Pop. That ought to 
cool him off for awhile.” 

To which Mickey and Harvey Graham 
agreed unanimously. 


Kansas Association 


Has New Secretary 


Orris E. Case, who has spent several 
years in the grain and feed business in 
southeastern Kansas, has been named full- 
time secretary of the Kansas Grain Feed 
& Seed Dealers association according to 
an announcement by J. F. Moyer, Dodge 
City, Kans. 

Effective Feb. 1, the headquarters of the 
association will be transferred to Hutchin- 
son, Kans., where Mr. Case will have 
offices in the Rorabaugh-Wiley building. 

Mr. Moyer, who has been serving as 
secretary of the organization, stated that 
the association work has grown too heavy 
for a part-time secretary and that a search 
has been under way for sometime for 
someone to take over the job on a full- 
time basis. He adds that both he and the 
executive board now feel they have found 
that person in Mr. Case. 


Announce Hilltop 
Poultry School 


Hilltop Laboratories, Minneapolis, Minn., 
has announced that its next poultry ser- 
vicemen’s training school will be held Jan. 
22-26 at the company’s class and labora- 
tory rooms, 718 Washington Avenue North, 
Minneapolis. 

_A new member of the Hilltop faculty 
this year is Donald Womacks, agricultural 
teacher and poultry specialist, who recent- 
ly joined Hilltop as full time assistant to 
Dr. B. F. Kaupp, laboratory chief. Other 
staff members include Goodwin Joss, chem- 
ist and A. K. Stephenson, instructor. 

Students are taught to caponize, vac- 
cinate, blood test and actually perform 
post mortem examinations on dead birds. 
They also learn to recognize each disease, 
including treatment and control with spe- 
cial emphasis on maintenance of health. 

This will be the last training school to 
be held before the 1945 hatching season 
gets under way according to Fred H. 
Moore, manager, and hatcherymen and 
feed dealers who are interested in attend- 
ing are urged to make reservations as 
early as possible. 

— 

@ OSCAR HILLERY, Shullsburg, Wis., has 
opened a feed mill in a building he Te- 
cently purchased at Gratiot. 

@ DAVID RODGERS, Wichita Falls, Tex., 
has purchased the interest of Mrs. J. J. Fite 
in the Pitman-Fite Grain Co., and the busi- 
ness will hereafter be operated as a part- 
nership under the name of the Pitman 
Grain Co. 
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GRUENDL 


Greater Capacities 


Controlled Feeder 


with the NEW 


“SUPERIOR” 
HIGH SPEED 


FEED 
GRINDER 


this Grinder 
with the Quick Change 
Screens and Permanent Magnet 


Here is a Grinder far ad- 
vanced in design to step 
up production of accu- 
rately ground feed to 
meet the demands of 
stock and poultry raisers. 


CRUSHER cd PULVERIZER CO. 


2915-17 North Market St., ST. LOUIS (6), MO. 


WISCONSIN CERTIFIED 


VICLAND OATS 


Developed by plant breeders of the 
University of Wisconsin and the 
U. S. Dept. of Agriculture . . . and 
average 50% increase in yield. High 
resistance to rusts and smuts, early 
maturity, high weight per bushel. 
Write for dealer prices. 


LOOK FOR THE BIG RED “W" 


L. L. OLDS Seed Co. 


Dept. 5 © Madison, Wis. 
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DEHYDRATED SOYAVINE MEAL 


11-14% protein $57.70 Milwaukee 
15-16% protein 61.70 Milwaukee 


DEHYDRATED PEAVINE MEAL 


15-16% protein $61.70 Milwaukee 
17-18% protein 64.70 Milwaukee 


CHECK THIS: Assays run on this meal at the 
time of production in most instances revealed 
a higher concentration of carotene than in 
alfalfa meals of corresponding protein. 


SPECIAL: We can load about !0 tons dried 
beet pulp in same car with dehydrated soyavine 
or peavine meals. Hurry if interested. 


FEED SUPPLIES, Inc. 


3328 W. Cameron Ave. 
North Milwaukee, Wis. 


Thanks To 
AMBURGO pure 
WHEAT GERM OIL 


Thanks to Amburgo Pure Wheat Germ Oil, many a manu- 
facturer is making a better feed at less cost. It is nature’s 
richest source of Vitamin E. With Amburgo Wheat Germ 
Oil you can be sure of the proper nutrition levels despite 
shortages and substitutes. 


AMBURGO PURE WHEAT GERM OIL 


Is cold-pressed from selected wheat by General Mills, Inc. Each lot 
is biologically tested to prove uniformly high potency. 


WRITE — WIRE — PHONE RITTENHOUSE 9866 
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Bumper 


OTAL farm production in 1944 was 
greater than any previous year’s har- 
vest and 33 per cent over the average of 
the pre-war years 1935-39, according to 
official data assembled by Corn Industries 
Research foundation. A corn crop of 3,- 
228,361,000 bushels, the largest in history, 
and a record wheat harvest of 1,078,647,000 
bushels were features of the tremendous 
production of all farm commodities. 
Achieved despite serious shortages of 
skilled labor and vital equipment, in a 


last year topped 
all-time record 


critical year when short crops would have 
jeopardized the war effort of America and 
her allies, this record harvest is appraised 
by the foundation as a home-front victory 
equal in importance to any of our eater 
triumphs abroad. 

The bumper corn crop was 35 per cent 
over the 1933-42 average of 2,369,000,000 


OUR 36th CROP 


An Unequalled Opportunity for Dealers: socautes 
where Jacques Proven Hybrid Seed Corn is not already adequately represented, there is 
an unequalled opportunity for aggressive dealers to build a stable, profitable business 
supported by a generous and proven merchandising and advertising program especially 
designed for the feed merchant. Write for details on a profitable Jacques dealership. 


FIVE-POINT QUALITY PROGRAM 


PROVEN VARIETIES, pretested for maturity, quality, stand-up 


under constant state supervision. 
@ VIGOROUS; J owned commercial Wright drier, has more years’ 
BVENLY GRADED; 
en tag on each 


Jacques 
Seed Co. 


acques 
Proven 


HYBRID SEED CORN 


Cargill, Incorporated Minneapolis 


bushels. The record wheat harvest was 
far ahead of last year’s 836,000,000 bu- 
shels and the 1933-42 average of 760,000,- 


000. It is estimated that 118,500,000,000 
Ibs. of milk were produced in 1944, against 
the 1933-42 average of 106,875,000,000 Ibs. 
Poultry flocks laid about 5,164,000,000 doz- 
en eggs in 1944, another record mark, ex- 
ceeding by 48 per cent the average of 
3,498,000,000 dozen for the 10 years end- 
ing in 1942. In pork, beef, and a long list 
of major commodities the year’s output 
was tremendous, in many instances the 
highest in history. 

Farmers had to contend not only with 
the absence of skilled labor but with 
unfavorable weather in many sections, 
worn out and largely irreplaceable ma- 
chinery and an acute scarcity of such sup- 
plies as lumber, tires, gasoline, various 
kinds of containers and some vital feed- 
stuffs. 

The Corn Industries Research foundation 
attributes this feat of production to several 
causes, important among which were the 
use of more fertilizer, the raising of food 
crops on many acres formerly fallow or 
idle or in pasture, and heavier yields per 
acre through application of better farming 
principles. Corn yields, for example, were 
increased by extensive use of hybrid seed. 
Other factors contributing to the bumper 
crops of 1944 were the farmer's natural in- 
centive to produce heavily when prices are 
high and the excellent morale of recruit 
farm workers, including thousands im- 
ported from Mexico, Jamaica, Barbadoes, 
the Bahamas and Newfoundland. 


Crops In Argentina 


Far Below Average 


Earlier reports of a substantial reduction 
in this year’s wheat and flaxseed crops in 
the Argentine are confirmed by the first 
official estimate which shows that produc- 
tion will not only be far below. last year 
but also below the average, according to 
the department of agriculture’s office of 
foreign agricultural relations. The smaller 
crops being harvested this season are at- 
tributed mainly to drought damage affect- 
ing both seedings and acreage yields. 

The first official estimate places the 
1944-45 wheat crop at 166,703,000 bushels. 
This compares with last season's crop of 
249,855,000 bushels and with the average 
of 256,568,000 bushels for the five-year 
period ending with 1942-43. The new flax- 
seed crop is placed at only 33,128,000 
bushels compared with 61,926,000 bushels 
in 1943-44 and with the average of 56,661,- 
000 bushels for the preceding five years. 


@ RANDOLPH MILLING CO., Baldwin, IIl., 


© has purchased the Dean Mill Co. at Ava, 
Il. 


FIRE HITS SUNLAND WAREHOUSE 

Fire which broke out in a warehouse 
building in Minneapolis, Jan. 2, destroyed 
all the stock of the Sunland Manufacturing 
Co., manufacturers and distributors of. 
wheat germ oil for livestock and poultry 
feeds. Albert Pacini, who heads the com- 
pany, said it would be at least a fortnight 
before shipments could be resumed. Dam- 
age was estimated at over $100,000. 
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Production Of Milk 
At Record Levels 


Milk production for December 1944 - 
March 1945 is expected to continue at a 
record rate, reflecting the highest unit re- 
turns (including production payments) ever 
received by dairy farmers, and ample 
feed supplies according to the United 
States department of agriculture. The 
over-all demand for dairy products prob- 
ably will show little change in the near 
future, and is expected to exceed avail- 
able supplies, particularly for butter, 
cheese, and evaporated milk. Prices of 
dairy products probably will remain at 
ceilings. 

A tentative 1945 milk production goal of 
120 billion pounds was recently suggested 
by war food administration. This goal 
could be reached with a slight increase-in 
production per cow in 1945 over the 1944 
_average. Favoring attainment of the goal 
are the expected further increase in num- 
ber of milk cows and larger feed grain 
supply per animal unit. However, other 
influential factors will include the produc- 
tion incentives and 1945 pasture conditions. 

The 9.1 billion pounds of milk produced 


on farms in October 1944 was the first out- 
put exceeding 9 billion pounds for any 
October, and was 4 per cent above output 
in October 1943 the department said. The 
seasonal decline from September was only 
3 per cent, the smallest seasonal drop ever 
reported for this period. This high level 
of production reflected many favorable 
factors, among which were high returns, 
fairly good weather, and ample feed sup- 
plies. Prices received by dairy farmers in 
mid-November were only slightly higher 
than in mid-October and were unchanged 
from November 1943. However, dairy-feed 
price relationships were more favorable 
for milk production on November 15, 1944, 
than on the same date of the previous 
year, mainly because of the increased 
dairy production payments. 


@ S. H. VILMONT, DeWitt, Iowa, has sold 
his coal, feed and seed business to Ernest 
Soenksen of DeWitt and Walter Klitzke of 
Monticello. 


@ JOHN WARREN, Council Bluffs, Iowa, 
who recently received an honorable dis- 


charge from the army, has opened a new 
feed store on Main street. 


The ALL-PURPOSE 
PHENOTHIAZINE 


en 


0 Mixed with feed for hogs, sheep, 


STARK & COMPANY 
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NOW FREEZING 


Made and Guaranteed by 


GRAFTON, WISCONSIN 


’ poultry @ Mixed with salt for sheep 
© Mixed with water for drenching 


sheep @ Bolets for sheep, 
for poultry. 
NO FASTING 
NO SHOCK 
ECONOMICAL 


For Sale by 
DEALER’S NAME 
HERE 


sheep, pellets 


DEALERS, STOCK UP 


ON FAST SELLING 


Anchor's 


new - all purpose 


Phenothiazine 


The sensational new worming 
product for all farm animals 


We also offer regular 
Phenothiazine, Sheep 
Bolets, Poultry Tablets 


Looking for a new product thet 
really sells? Here is a winner. 
Write for attractive proposition. 


ANCHOR SERUM CO. 
P. O. Box 1177 


Indianapolis 


The ALL-PURPOSE 


en PHENOTHIAZINE 


Mixed with feed for sheep 
D ’ poultry @ Mixed with salt sheep 
Mixed with water for drenching 
sheep @ Bolets for sheep, pellets 
for poultry. 
NO FASTING 
NO SHOCK 
ECONOMICAL 


For Sale by 
DEALER’S NAME 
HERE 


PES 
WORMS CY 
WITH A). N) 
FORH( 
SHEEP ANI 
POULTRY 
Low: 
é 
€ 
| PREMIER PEAT MOSS CORP. 535 Fifth Avenue, New York, N. Y. po 


SEA BOARD SALES 


Meadow & McKean Sts., Phila. 48, Pa. 


Add WOR-MOR to 


your poultry feed 
and 

increase 
your 


PROFIT! 


HERE’S HOW: 
One pound of Hilltop’s WOR-MOR Powder 
will treat 100 lbs. of feed—sufficient for 200 
birds. This treatment is wonderfully effi- 
cient in aiding the elimination of round 
and cecal worms. For individual treatment 
WOR-MOR Tablets are large and easy to 
handle. Hilltop’s K-M, used in the drinking 
water, acts as a tonic to birds run down 


with worms. 
WHY NOT? 

Feed Dealers are admirably situated to sell 
Hilltop’s Sanitation and Medicinal Products. 
Why not make these extra sales and age 
extra profits? Our line includes: K-M, an 
economical Tonic, Conditioner and Germi- 
cide; BRO-NO-MOR, for respiratory trou- 
bles; MOR-EEN, a preventive for intestinal 
troubles; LEDERLE and AMERICAN 
VACCINES and many other profitable items. 


Dealers: Write 0k for Particulars 


Mids to Poultry Health 


HILLTOP 


LABORATORIES 


POULTRY HEALTH 
PROGRAM 


718 Washington Ave. N. Minneapolis 1, Minn. 


S 
EZ 


VITAMIN AzD FEEDING OIL 
1000 A/100 A.O.A.C. D 


1000 A/400 A.O.A.C. D 
2000 A/400 A.O.A.C. D 


VITAMINE BRAND 
3000-400 OIL 


(A fortified Cod Liver Oil) 


— 


Reliable, economical, chick-tested 
sources of the so essential vitamins 


A& D. 


147-P Varick St., New York, N. Y.- 


PEDER DEVOLD ON COMPANY, INC. 


RED 


BRAND 
DIGESTER TANKAGE 


MEAT AND BONE SCRAPS 
BONE MEAL 


POST WAR PLANS? 


During the war our RED 
“"W" BRAND Feed Products 
have been held at the same 
high quality to which we 
are irrevocably committed. 

We shall take up, under 
peacetime conditions, where 
we left off. Quality will con- 
tinue to be our watchword. 
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The Extras Count 


by EMIL J. BLACKY 


Did you ever get that feeling— 

Just a glow you can't explain, 

When you licked a business prob- 
lem 

‘Cause you used some extra brain? 


Did you ever stick your chest out 
With an “I can lick ‘em all” 
When you get an extra order, 
‘Cause you made an extra call? 


Did you ever feel your heart beat 

With a light, ecstatic speed 

When you spent some time and 
money 

Just to help a friend in need? 


Did you ever feel your conscience, 
To you its praises shout, , 
As you sacrificed for fighting men, 
Things you could do without? 


Did you ever feel like someone 
Had waved a magic wand, 

And filled your soul with happiness 
When you bought an extra bond? 


Seems to us these little extra's 
Fre the things for which to strive, 
To forward peace and progress 
During nineteen forty-five. 


Says Argentina Is 
Good Feed Market 


It may interest readers of The Feed Bag 
to learn that there is a rapidly growing 
demand for commercial feeds in South 
American countries as well as here at 
home. 

Ernest Dawson Bell, feed dealer at Bue- 
nos Aires, Argentina, in sending in his 
subscription to The Feed Bag writes as 
follows: 

“I manufacture feeds based on formulas 
and methods used in your country and am 
selling larger amounts of feed every month 
... - You see out here it has always been 
the custom for each farmer to prepare his 
own feeds. Each one followed his own 
method or formula and most of them were, 
and are, feeding poorly prepared ones as 
well as feeds that do not produce maxi- 
mum growth and yield. Therefore the feed 
manufacturers here who prepare good 
quality feeds are beginning to be known 
and trusted .. . There is a big market here 
and cereals and other ingredients can be 
obtained at very reasonable costs.” 

—_eo——_ 
@ PAUL S. CLARK, Morrowville, Kans., 
former manager of the Shellabarger Mill 
& Elevator Co. elevator at Solomon, is the 
new manager of the elevator at Morrow- 
ville. 
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R. Kail To Manage 
Goodrich Bros. Co. 


P. E. Goodrich, president, Goodrich Bros. 
Co., Winchester, Ind., has announced his 
resignation from active management of the 
firm and the appoint- 
ment of Ralph Kail, 
Fort Wayne, Ind to 
succeed him as gen-” 
eral manager effec- 
tive Jan. 1, 1945. Mr. 
Goodrich has been 
an active figure in 
the agricultural in- 
dustry in Indiana for 
half a century. He is 
a past president of 
the National Grain 
Dealers association P. E. Goodrich 
and of the National 
Hay association, and has directed his com- 
pany’s growth since 1897. He will still 
continue as president and chairman of the 
board. No other changes are contemplated 
at present. 

Other members of the staff include Claud 
C. Barnes, executive vice president, who 
has been with the company 37 years; 

Leonard Isbister, 
manager of the grain 
department and buy- 
er of track grain; 
and M. E. Snapp, 
treasurer. 
Headquarters of 
Goodrich Bros. Co. 
are at Winchester, 
Ind., where the firm 
operates a large 
transfer elevator, 
farm supply busi- 
ness,.and an exten- 
sive wholesale feed 
and seed business. In addition, it owns 
and operates 23 elevators, feed stores and 
coal yards throughout central Indiana. 
Plans for construction of a new feed plant 
and expansion of feed distribution are well 
under way. 

Mr.. Kail comes to Goodrich Bros Co. 
with a wide experience in all phases of 
the feed industry. He was previously asso- 
ciated with McMillen Feed Mills, Fort 
Wayne, Ind as general plant manager. 

@ R. E. SCOTT, Manson, Iowa, former 
manager of the Farmers Elevator Co. at 
Marcus, is the new manager of the Fred 
M. Davis Grain Co. 
@ DICK FEDDERS, Sheldon, Iowa, formerly 
associated with the Dorsman Hatchery, has 
purchased the feed business from the 
Kleinwolterink Implement Co. 
NEW SALESMAN 

Herbert Pfiremmer has joined the sales 
staff of the North East Feed Mill Co., Min- 
neapolis, Minn., according to an announce- 
ment by company officials. Mr. Pfremmer, 
who will make his headquarters in Minne- 
apolis, will represent the North East Feed 
Mill Co. in southern Minnesota. For many 
years he traveled the state for the Dia- 
mond Crystal Salt Co. and during the past 
year he was connected with the Dawes 
Products Co. 
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MARIN SALES COMPANY 


| Jobbers Feed Stuffs — Manufacturers Representatives 


Chamber of Commerce 


327 So. LaSalle St. 
Buffalo 2, N. Y. 


Chicago 4, Ill. 


FEED GRAINS....FOR THE FEED TRADE 


MULLIN DILLON 


Reliable Grain Merchants 


Main Offices—Minneapolis 
Telephone Bridgeport 3114 


CAMEL 


WHEAT MIXED FEED 


for 


Poultry - Dairy Cows - Pigs 
EXCELSIOR MILLING COMPANY 


Minneapolis 2 Minnesota 


FOR FEED MIXING 


MOLASSES 
a 
ese 
‘ 


EXTRA ELEVATOR CAPACITY 
WITHOUT REBUILDING EXPENSE 


Handles La: 
WRITE FOR ™ Speeds Up E 
CAPACITY ¥* Prevents Dela 


Volume. 
ating 


ys. 
ANALYSIS Labor Utilized More Effectively. 
FORM No.76 #* You Serve Customers Better. 


Screw Conveyor Corporation 


CEREAL 


GRADING CO. 


MINNEAPOLIS 


GOOD 

CORN and OATS 

WISCONSIN TRADE 


TRY US 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities. 
Wire Us Your Offerings 


C.J. Martenis Grain Co. 


Produce Exchange @ New York City 


Gopher State 
Feed Co. 


M. J. AND MARSHALL BEAUBAIRE 
Minneapolis, Minnesota 


Reliable Shippers for a Quarter Century 


E. K. STEUL CO. 


MADISON, WISCONSIN 
Manufacturer's Representative 


For quality, satisfaction and service 
handle these popular feeds. 


CLINTON) 


Com Gluten Feed...... P. 
Corn Gluten Meal... ..... 41 P. 
Toasted Soybean Meal. . P. 


Corn, Oats, Screenings 
Linseed Meal 
Oat Products & By-Products Feeds 
Clotrate Vitamin Oils 
Get our prices when in the market. 


CORN MEAL 
GRAIN PRODUCTS 
ANIMAL and 


POULTRY FEEDS 


STALEY MILLING CO. 
KANSAS CITY 16, MO. 


ORDER 
YOUR 
CAR 
NOW! 
Minnesota Girl Flour 


AND MILLFEEDS 


Capital Flour Mills, Inc. 
General Offices @ Minneapolis 


Broadway Press 


435 N. Second Street 
Milwaukee, Wisconsin 


Printers of The Feed Bag 


RECOMMENDED NUTRIENT 
ALLOWANCES FOR SWINE 

A report of the committee on animal 
nutrition National Research Council, 2101 
Constitution Avenue N. W., Washington, 
25, D. C. Price 25 cents. 


EFFICACY OF VITAMIN D FROM 
DIFFERENT SOURCES FOR TURKEYS 
Paper 1213, Journal Series Pennsylvania 
Agricultural Experiment Station, State 
College, Pa. 


* * * 


BARLEY PRODUCTION IN KANSAS 
Bulletin 318 Kansas Agricultural Experi- 
ment Station, Manhattan, Kan. 
COMMERCIAL FEEDS IN KENTUCKY 
Bulletin 39. Kentucky Agricultural Ex- 
periment Station, Lexington, Ky. 
POTATO GROWING IN ILLINOIS 
Circular 583. University of Illinois, Col- 
lege of Agriculture, Urbana, Ill. 
MILK GOATS IN TENNESSEE 
Bulletin 193. University of Tennessee 
Agricultural Experiment Station, Knox- 
ville, Tenn. 


RECOMMENDED NUTRIENT 
ALLOWANCES FOR POULTRY 
A report of the Committee on Animal 
Nutrition. National Research Council, 
2101 Constitution Avenue N. W., Wash- 
ington, 25, D. C. Price 25 cents. 
BETTER PASTURES FOR DAIRY CATTLE 
Bulletin 505. University of Illinois, Agri- 
cultural Experiment Station, Urbana, III. 
DISTILLERS’ BY-PRODUCTS IN SWINE 
RATIONS 
By J. L. Krider, B. W. Fairbanks and 
W. E. Carroll, University of Illinois, Ur- 
bana, Ill. Journal of Animal Science, 


Vol. 3, No. 2. 
* * * 


OFFICIAL 1945 YEAR BOOK 
Association of American Feed Control 


Officials, L. E. Bopst, Secretary, College 
Park, Md. Price $1. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 


Rolled Oats 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 
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| qwed New Litencture 
pROOUCTS 
Linseed 
Soybean Oats and 
‘ Meal Barley 
Prices Right — Service Prompt 
Full Oat 
Line of Products 


Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FEED MIXER FOR SALE 
ton—floor level f th or 


ne without 
motor and V drive; late model. Write Box 64, 
The Feed Bag, Milwaukee 2, Wis. 


HAMMER MILL FOR SALE 
Complete with screens and collector system, 
with or without motor. 30, 40 and $0 HP units. 
Write Box 45, The Feed Bag, Milwaukee 2, Wis. 


CORN CRACKER FOR SALE 
Cutter with or without grader and aspirator. 
= or motor driven. Write Box 47, The Feed 
Bag, Milwaukee 2, Wis. 


MAGNETS FOR SALE 


Also 
type, and unhinged. Write 
90, 90, The ‘eed — Milwaukee 2, Wis. 


SEED CLEANER FOR SALE 
cone small machines with 12 screens. Also 
two large capacity ween Write Box 80, The 
Feed Bag, Milwaukee 2, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee 2, Wis. 
HAMMER MILL FOR SALE 
Has 30 H. P. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee 2, Wis. 


CORN CRACKER AND GRADER FOR a 


Cutter—grader—polisher—aspirator, one 
per hr. Write CM-116, 
The Feed Bag, waukee 2, 


MILL MACHINERY FOR — 
Hammer mill, attrition mill, feed mixer ele- 
vator oe screw conveyor, cob crusher mag- 
nets. rite Box SS-621, The Feed Bag, Mil- 
waukee 2, Wis. 


SALESMEN 


Connect: now for steady posi- 
tion with salary and commis- 
sion territory. Opening in Indi- 
ana, Ohio, Michigan, Pennsyl- 
vania, Illinois, New Jersey, 
North Carolina, South Carolina 
and Kentucky. Chance for both 
territory and district managers. 
Experience not necessary but 
helpful. Please write in detail. 
ig organization knows of this 
a 

Write Box FG-911, The Feed Bag, 
Milwaukee 2, Wis. 


FOR SALE 

Southwestern Wisconsin grain, seed, feed and 
fuel business; grinding and mixing equipment 
including one hammer and one attrition mill, 
one and one-half ton mixer. All in — class 
working order. In very goes dairy, hog, cattle 
and pouley territory. ason for ing—ill 
health. tite Box NK-133, The Feed Bag, 
Milwaukee 2, Wis. 


HELP WANTED 
Managers and assistant managers capable of 
operating yards handling coal, lumber, building 
materials, feed, seed buying = “ae. State 


full qualifications in first letter. All lies con- 
fidential. Write Box DS-109, The "Feed Bag, 
Milwaukee 2, Wis. 

FOR SALE 


Two Munson feed grinders, one double disc. 
20” with two 15 H.P. motors direct connected. 
One single disc. high — 18” grinder direct 
connected with 20 motors. Both th 
starter compensators. These machines were in 
perfect working order when last used, For fur- 
ther information you may write the Manufac- 
turer or D. K. Briggs, Great Bend, N. Y. 


FOR SALE 
Complete Barnard-Leas 250 bbl. flour mill— 
less condition. ‘Write Dannen 
Mills, St. Joseph, Mo. 
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HELP WANTED 
Northern Illinois firm wants buyer familiar 
with lumber, lumber accessories, and with a 
pete of the feed and seed tw Write 
x 


ANTED 
Late model used aes machine. Write Wil- 
liams’ Store, Elgin, Ill. 


FOR SAL 
Going flour and feed since 
1878 complete flour r 
screens, etc. for all grades flour on" 000 bush 
a. elevator; railroad siding; 0 H. P. water 
Fine location. Write ig Inc., 
Square, Watertown, N. 
POWER UNIT FOR SALE 
70 H.P. Continental motor in good condition 
with V drives. Pulled 18-50 hammer mill. Write 
Edward Perkins, Genesee Depot, Wis. 


SALESMAN 
Do you want to increase your earnings? Ter- 
ritories open in Indiana and Illinois of sufficient 
size to make big money for good feed salesmen. 
Unless you have courage and vision to do a 
good competitive job this is not for you. If you 
have feed sales experience and following in the 
feed trade. Write Box JH-608, The Feed Bag, 
Milwaukee 2, Wis. 
WANTED 


Bookkeeper over 30 years old and military 
draft exempt—thoroughly familiar with all rou- 
tine necessary in a feed business—trial balances, 
statements, drafts, freights, able to type. State 
salary receiving and draft status. Write Box JB- 
619, The Feed Bag, Milwaukee 2, Wis. 

MACHINERY WANTED 

Anxious to purchase No. 29D used Clipper 
cleaner and other modern feed processing equip- 
ment. 


DICTAPHONE EQUIPMENT 

For sale. Dictaphone, shaver and transcriber, 
less than seven years old. In excellent shape. 
Also one extra dictaphone, somewhat older. 
Offered by private firm. Price for four units 
only $250.00. Write box JD-684, The Feed Bag, 
Milwaukee 2, Wis. 

ALE 


FOR, S 

MODERN BEAN AND GRAIN elevator, 
8,000 bu. capacity, cribbed consiruction, electric 
power, sone equipped for receiving grains, 
preceeees, and hand-picking navy beans, custom 

d grinding and mixing, manufacture of dairy 
and poultry feeds, retailing coal and general 
farm supplies. Located on private R. R. siding 
in central Michigan in area of high production 
for grains, beans and dairy products. Yearly 
earnings for last ten years have averaged over 
35% of fixed assets. Excellent opportunity for 
ambitious young man. Terms—Stock <a real 
estate part cash and terms. Write Box NO-665, 
The Feed Bag; Milwaukee 2, Wis. 


@ JOHN R. KAISNER, Fairbury, Ill., has 
opened a new feed store in the Reis build- 
ing. 


@ GEO. O. DAVIDSON, Idaville, Ind., 
owner and operator of the Idaville Feed 
store, has installed a new hammermill, two 
feed mixers and a corn sheller. 


149, The Feed Bag, Milwaukee 2, Wis. - 


@ R. C. RABENBERG, Haldane, Ill., former 
grain buyer, has purchased the Haldane 
Farmers elevator. 

@ HENRY J. FLIKKEMA, Fulton, Ill, is the 
new owner and operator of the Flikkema 
Fuel, Grain & Feed Co. — 

FORMS NEW GRAIN FIRM 
Herman Dawson, Fort Worth, Tex., for- 

merly associated with the Paul Allison Co., 
has announced that he is establishing his 
own firm to be known as the Herman Daw- 
son Co. The company will specialize in 
sorghum grains but will handle other 
grains as well, Mr. Dawson said. 


CABLE ADDRESS "RAYBAR" 


TIDEWATER GRAIN 
COMPANY 


ESTABLISHED 1927 


Receivers ¢ Shi 
Exporters 

Export and Domestic 
Forwarders 


Members All Leading Exchanges 


Bourse Building Chamber of Commerce 
Philadelphia 6, Pa. Baltimore 2, Md. 


MORE PROFITS Quicker. wit 


BROWER ‘mixes 
or your own =: 
. or for cus- El ) 

E 

3 


tands up under hardest 
thousands of feed 
coast-to-coast. 


2 Sizes, 700 Ib. and 1-ton 
capacity. 

WRITE TODAY for liter- 
ature and low prices. 


BROWER MFG. CO. 


315 N. 3rd St. Quincy, I. 


MERCHANTS 


STATE BANK BLDG. 
75 STATE STREET 


Representing Reputable Sellers to Responsible Buyers 


FEED CORP. 


ALBANY, N. Y. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


FISH OILS" 


for Poultry Feed 


MARDEN-WILD CORP. 


501: COLUMBIA STREET-SOMERVILLE, MASS 


Low Operating Cost » L4> 4 
ya : 
>>. 

e176 


FISH MEALS 


VITAMIN A— VITAMIN D OILS 
VITAMIN A AND D OILS 
VACUUM DRIED PEAT MOSS 


SPECIALTY FEED PRODUCTS 00. 


PLYMOUTH, MICH. 


: * Golden Loaf Flour 


= 3 (The Flour with the Yim and Pep left in) 

‘|| Bran aa Middlings 
5 (Higher In Protein) 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 


YOUR FEEDS AGAINST 


Pilot Brand Oyster Shells MINERAL DEFICIENCY 
Mt. Airy Gran-l-Grit 


HEADQUARTERS FOR 


WITH 
Nopco A & D Feeding Oils are 
Vada-Zorb Poultry Litter SEA BOARD MINERALS 
Clear Quill Livestock Mineral 

Blatchford's Vitadine 20 

Clear Quill Poultry Concentrates If just one of the es- 
Leader Peat Litter sential minerals is 
Small's Dehydrated Alfalfa Meals lacking, your feed may 
Waterloo Hog Feeds lose a big percentage 
Servall-Stazdry Poultry Litter of its nutritive value. 
Marblehead "98" Calcium Carbonate Play safe, with 

V-C Phospho-Tobacco Fertilizers A 

Royal Oak Charcoal : be SEA BOARD MINERALS 


Anderson Chick Boxes and Hatchery 
Supplies 


SEA BOARD SUPPLY CO. 


Meadow & McKean Sts Phila. 48, Pa 


Waterloo MillsCompany 


Manufacturers and Wholesale 
utors 


WATERLOO 4 1OWA 


COLIN S. GORDON 


Colin S. Gordon, has resigned his position 
as price executive of the cereals, feeds and 
agricultural chemicals branch, of the office 
of price administration’s food price divi- 
sion, according to an announcement by 
Geoffrey Baker, division director. Mr. Gor- 
don, who has been serving with OPA since 
September 1943, will resume his duties as 
vice president of the Quaker Oats Co., 
Chicago, Ill. Clive F. Marshall, who for 
the past 1] years has been associated with 
Allied Mills, Inc., Chicago, Ill., serving as 
the president's assistant in the soybean 
division, has been named to succeed Mr. 


Gordon as price exeucutive. 
¢ 


@ NELSON V. STRONG, Hamlin, Iowa, 
has purchased the Hamlin Grain Co. from 
S. M. Peterson. 

@ RAY WILLINGER and Clifford Wiste, 
Austin, Minn., are now operating the new 
Hilltop Farm Feed store. 


EOF 


CANDY 
SODAS 


“STINKY SPENT THE WHOLE TWO BITS. WE OUGHT 
TO TELL HIM ABOUT ECONOMIC STABILIZATION.” 
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Hatchery Production 
Drops 18 Per Cent 


November hatchery production was 18 
per cent lower than for the same month 
last year according to the United States 
department of agriculture, however, the 
output in November was considerably 
above that of the past several months. 

Hatcheries producing chicks for commer- 
cial broilers report that the supply of 
hatching eggs still remains the main fac- 
tor holding down production. 

The hatchery output in November was 
29,010,000 chicks compared with 35,394,000 
in November last year, and 23,053,000 for 
the 1938-1942 November average. Output 
of chicks by commercial hatcheries for the 
first 11 months of 1944 totalled 1,202,577,- 
000, compared with 1,579,472,000 during 
the same period last year—a decrease of 
24 per cent. 

The output of hatcheries in the New 
England states during November showed a 
26 per cent increase over November pro- 
duction last year. This section of the coun- 
try is one of the main sources of hatching 
eggs for commercial broiler raising, which 
accounts for the early recovery the hatch- 
eries in New England have made from the 
shortage of hatching eggs that exists gen- 
erally throughout the country. 

All other sections of the country reported 
decreases in the number of chicks hatched 
compared with November of last year—76 
per cent in the West North Central states, 
53 per cent in the Mountain states, 45 per 
cent in the East North, 24 per cent in the 
Mid-Atlantic, 14 per cent in the South 
Central and.9 per cent in the South Atlan- 
tic and Pacific Coast states. 

The number of eggs set followed closely 
the sectional changes in the chicks hatched. 
The New England states reported the only 
increase—30 per cent. The decreases re- 
ported in the other sections of the coun- 
try ranged from 8 per cent in the South 
Atlantic states to 67 per cent in the West 
North Central states. 

Hatchings for commercial broiler pro- 
duction can be expected to be larger than 
in recent months as the season advances 
the department said. 

@ OWNESBORO GRAIN CO., Henderson, 
Ky., is planning to rebuild the section of 


its plant that was recently destroyed by 
fire. 


Vitamin A & D Feeding Oils 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


Fortified Coed Liver Oil & 


Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
 Kellogg’s Hominy Feed 
CLO-TRATE PRODUCTS Heceules Died Wher 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 
(an exclusively milk product) 


High in flavin, milk albumen, 
and milk minerals.. 


WRITE US FOR FURTHER INFORMATION 


When You Want 
CAPACITY 


"It's better to have it 
and not need it; than 
to need it and not 
have it." 


SUPERIOR 


ELEVATOR CUPS 
Will meet all your require- 

ments for capacity. 
More Capacity—Longer Life 
—Greater Efficiency. 


WRITE TO: 


K. |. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20. 


¥ 


Hagerman, N.M. 
TRY OUR 
PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 


SAVE FUEL ! 
Clean your furnaces, 
stoves, brooder 


stoves, flues and 


chimneys with 


SOOTOFF 


A scientific prepara- 
tion designed to elimi- 
nate costly fire scale and soot. 


Non-Inflammable — Non-Explosive 
Write today for trade prices. 


VAL-A COMPANY 


700 W. Root St., Chicago 9, Ill. ° 


Brokers 


- » « QUALITY FEED INGREDIENTS 


U. M.C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS Co. 


205 W. WACKER DR. 


CHICAGO, ILL. 
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Firms that spend money to build good will 
anyth 
than firms 


Olds Seed Co. iii 


& M Seed Co. 93 
Shell Products Corp. 
Pacific Molasses Co., Ltd. 101 
| LEARY GRAIN CO. 
at j 
© 30 ridgeport 1231 Minneapolis 15 
Feiatie Peat Moss Corp. 113 
Quaker Oats Co. 50 
Russell-Miller Milling Co. —................ 41 
Ryde & Co. 108 
Dr. Salsbury’s Laboratories 34 dl d 4 & F dC 
avage, Inc. 
Schultz, Baujan & Co. 87 1 eines 
Screw Conveyor Corp. u6 Millfeed — Ground Feeds 
Sea Boar es 
Sea Board Supply Co. 118 712 FLOUR EXCHANGE 
Seedburo Equipment EAPO ESO 
Shellbuilder 96 MINN 
ilmo Chemical Corp. 42 
W. J. Small Sales 92 
sone w. C. Pratt Co. 
as 116 53 W. Jackson Blvd. ©@ Chicago, Ill. 
L. ” stanchifeld & Co. 120 Telephone Harrison 0600 
- Star 0. i Watch for early announcement re- 

E. K. Steul Co. 116 
Strong-Scott Mfg. Co. 120 garding Tyco Sales Co. and Vita- 
Sunset Feed & eo Co. 119 master. 
Superior Packing Co 120 
Swift & Co. 70 
Technical Co. 67 
Tennant & Hoyt Co. 118 


Thompson-Hayward Chemical Co. 78 
Tidewater Grain Co. 117 
Tobacco By-Products & Chemical Corp..... 84 
Ultra-Life Laboratories, Inc. —................. 81 
Union Special Machine Co. 
United Feed Products Co. .. 

Industrial Chemicals, Inc. 
U. S. Sugar Corp. 


Val-A Co. 119-120 
Van Camp Laboratories —....................... 44 
Vio-Bin 99 
Virginia-Carolina Chemical Corp. —............108 
Vitality Mills 90 
Vy Lactos Laboratories 107 
Waterloo Mills Corp. 118 
Bag Co. 97 

I. Willis Corp. 119 
Wilson & Co., Inc. 114 


Wisconsin Agricultural Experiment Ass’n.__.107 

Whitmoyer Laboratories, Inc. —..................106 


@ HAROLD IMMERE, Dunlap, Iowa, man- 
ager of the Farmers Elevator, has received 
word that his son had been killed in ac- 
tion over Germany. 
CCC WHEAT LOANS 

Through Dec. 31, 1944, 128,923 loans had 
been completed on 170,586,203 bushels of 
1944 wheat in the amount of $234,802,502.- 
47. The average amount advanced was 
$1.376 per bushel which includes some 
transportation charges from the area of 
production to warehouse locations. On the 
same date late year 119,902 loans had 
been completed on 127,227,698 bushels. 


Albers Co. 60 
Amburgo Co. 111 
American Dry Milk Institute —........... 98 
Anchor Serum Co. 113 
Arcady Farms Milling Co. —........ 
Armour & Co. 95 
Ashcraft Wilkinson Co. 92 
Atkins & Durbrow, Inc. 
Atlantic Supply Co. 14 
W. H. Barber 100 
W. M. Bell —_ 102 
Bemis Bro. Bag Co. 73 
F. E. Booth Co. 31 
Borden Co. 18 
Fred T. Bridges A iat 51 
Broadway Press 116 
Brower Mfg. Co. 117 
Bunge Elevator 121 
Calcium Carbonate Co. 12 
Harry T. ll Sons’ Corp. ................. 90 
Capital Flour Mills 116 
Cargill, Inc. 112 
Cereal Grading Co. 116 
Chase Bag Co. ¢ 42 
Herbert K. Clofine 27 
Commercial Solvents Corp. -................-.-.-. 33 
onkey Co. 86 
Products Co. 47-63 
Day 80 
Des Moines Oat Products Co. -.................116 
Deutsch & Sickert Co. 120 
Peder Devold Oil Co., Inc. —.................--.-.-114 
Donovan Feed Co. 109 
Doughboy Mills, Inc. 99. 
E. F. Drew Co. 91 
Dreyer Commission Co. 120 
Duplex Mill & Mfg. Co. 121 
E. I. du Pont de Nemours & Co................ 59 
Eriez Mfg. Co. 110 
Excelsior Milling Co. 115 
Farallone Packing Co. 28 
Farm Crops Processing Corp. ................... 69 
Feed Su upplies 111 
Franke Grain Co. 7 
Fredman Bag Co. 122 
Fruen Milling Co. 122 
General Mills, Larro Feeds -.........................- 54 
Glidden Co, 121 
Golden Eagle Milling Co. —....................... 38 
Gopher State Feed 116 
Gruendler Crusher & Pulverizer Co. 111 
Handees Co. 106 
Hendy Feed Co. 109 
Hiawatha Grain Co. 117 
Hilltop Laboratories 114 
S. Howes Co., Inc. 7 
Hubbard Milling Co. 3 
T. E. Ibberson Co. 109 
Iodine Educational Bureau .......................... 83 
Iowa Feed Co. 82 
Iowa Limestone Co. 109 
acques Seed Co. 112 
Max Katz Bag Co. 7 
King Midas Flour Mills 124 
Koelsch Grain Co. 109 
LaBudde Feed & Grain Co. 101 
Leary Grain Co. 120 
Maney Bros. 92 
Marblehead Lime Co. 76 
Marden-Wild Corp. 117 
Marin Sales Co. 115 
C. J. Martenis 116 
Maryland Feed Co. 10-58 
McMillen Feed Mills, Inc. -.................... 71 
Merchants Creamery Co. 101 
Merchants ag Corp. 117 
Merck & Co., Inc. 89 
Midland Hay & Feed Co. 120 
Minneapolis New Year Greeting -........... 94 
Mullin & Dillon Co. 115 
Murphy Products Co. 123 
Herman Nagel Co. 85 
National Distillers Products Corp. 105 
National Food Co. 103 
National Molasses Co. 115 
National Oil Products Co. 
Nellis Feed Co. 
New England By-Products Corp. 
Newsome Commission Co. 109 
North Carolina Granite Corp. —............ 6 
North East F 120 
Northern Co. 99 
Northrup, ag Co. 56 
Northwestern Yeast Co. 121 
Oakes Mfg. Co. 32 
e120 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 
Linseed Meal e Malt Sprouts 
Mill Feeds 


A CORN MEAL 
CORN GLUTEN MEAL 
'y CORN GLUTEN FEED 
S SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


Feed Ingredients 
of All Kinds 


North East Feed Company 
Minneapolis 13 Minnesota 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A. L. Stanchfield & Co. 
Wholesale Grain and Feed Merchants 


500 Corn Exchange Bldg. Minneapolis 


Pep Up Pigs and Hogs with 
TON-A-POR 


Fed by Meg Men fer Many Years 
INGREDIENTS 


Now! - Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 


St. Paul, Minn. 


FEEDSTUFFS 


Both Cash and Futures 


DREYER COMMISSION CO. 
(At it since '92) 


Trade} Bldg. Kansas City, Mao. 
Everything for 
‘STRONG Every Mill, 
MINNEAPOLIS Elevator 
and Feed Plant 
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Areca Nuts Kamala Ameri- | 
can Worm Seed Galangel Root 
: ‘omica and Foenugreek. 
“A 
Val-A Company w. rect st. Chieage 9, tt. 


Uses Most 
Home Mixed Feeds 


Wisconsin poultrymen feed more home- 
mixed feeds to their laying flocks than is 
shown for the nation as a whole, accord- 
ing to the crop reporting service of the 
Wisconsin and United States departments 
of agriculture. 

A study made last year shows that in 
small flocks the average amount of feed 
required to produce ‘a dozen eggs was 
greater than for the larger flocks in Wis- 
consin. The amount of feed used per doz- 
en eggs declined as the size of flocks in- 
creased and the larger flocks were more 
efficient in the use of feed than the smaller 
ones. 

In the month of January last year the 
average feed consumption of flocks of all 
sizes in Wisconsin was 8.4 pounds per 
dozen eggs compared with 9.1 pounds for 
the nation. However, the amount of feed 
fed per layer averaged 8.5 pounds for the 
month for Wisconsin and 7.4 pounds for the 
nation. In Wisconsin the large flocks used 
7.7 pounds of feed per dozen eggs com- 
pared with over 10 pounds for flocks of 
less than 50 layers. 

The study further showed that Wisconsin 
poultrymen fed a higher percentage of 
home-grown feeds and home-mixed feeds 
to their flocks than did poultrymen for the 
nation as a whole. The average poultry 
ration in Wisconsin consisted of 26 per 
cent commercial mash and nearly 22 per 
cent home-mixed mash. Wisconsin poul- 
trymen are also heavy feeders of oats with 
nearly 17 per cent of-the total poultry ra- 
tion consisting of oats compared with 
about 10 per cent shown for the United 
States average. The Wisconsin poultry 
ration uses 22 per cent of corn which is 
a slightly smaller percentage than is used 
for the nation as a whole. 

@ LUD SHATAVE, Greenfield, Iowa, for- 
mer assistant manager of the Farmers Co- 
op. elevator, has been promoted to the 
position of manager. 
— 


@ LAYNE & THOMPSON GRAIN CO. ele- 


vator, New Market, Ind., was badly dam-. 


aged on Dec. 14 when the locomotive and 
nine cars of a freight train on the Van- 
dalia division of the Pennsylvania railroad 
were derailed and piled against the side 
of the building. 


ANIMAL-POULTRY 
YEAST FOAM 


with VITAMIN B. 


NORTHWESTERN YEAST CO. 


1750 N. Ashland Ave. = Chicago 22, Ill. 
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MINNEAPOLIS 


CORN - OATS - FEED BARLEY 
Poultry and Milling Wheat 


ANY GRADE . . . ANY QUANTITY ... ANYTIME... 
Write or Wire for Quotations 


@ BUNGE ELEVATOR CORPORATION 


MINNESOTA 


Forget Shortages 


A Glidden Dealer Franchise Means 
Good Feeding Results for Your Cus- 
tomers and Good Business Results for 
You... Write 


GLIDDEN FEED MILLS 


Division of The Glidden Co. 
1160 W. 18th e INDIANAPOLIS, IND. e Riley 5531 


ALFALFA 
MEAL 


The Denver Alfalfa 
Milling & Products Co. 
LAMAR. COLORADO 


Merchants Exchange 
ST. LOUIS 


KELLY 


VERTICAL FEED 


MIXER CORN CUTTER 


AND GRADER 


One Machine or Complete 
Feed Mill Equipment 


@ Kelly Duplex, with more tha. 
60 years experience, is well equip- 
ped to help you plan and to build 
the mill machinery you need. They 
will be glad to help you with your 
problems. Whether you are pur- 
chasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


9 
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does "Big Yot.. 


The Union Special Suspended Head Utility 
Unit is an ideal machine for a wide variety 
of bag closing work. Efficient, inexpensive, 
economicak and easy to operate, it is capable 
of handling the production of small plants 
or it serves as a standby unit in large ones. 
Class 80600 enclosed, heavy duty sewing 
heads or Class 14500 heads, for light and 
medium duty work, are available to close 
paper or fabric bags of all sizes. Machines 
have fingertip control clutch and automatic 
brake. Heads are suspended by cable over 
tandem pulleys with counter weight or from 
a Thor Top Lock Balancer. They can be 
used with overhead rail suspensions, over 
checkweighing scales, with remote counter- 
balance suspensions or in other specialized 
applications. Write for Union Special Bul- 
letin No. 200 with full information on entire 
line of modern bag closing equipment. 


Union Special Machine Company 
448 WN. Franklin St. Chicago 10, Ill. 


ROOM 
TOP 


In every endeavor, there's always room on 
top. For the small operator, the only room is 
at the top! His product's dependability, uni- 
formity, and integrity must shine brighter than 
all the streamlined merchandising effort of the 
“big fellows". We've learned this well in nearly 
50 years of being relatively small. It is true. 


How about a Mixed Car of our 
“ure we're proud — Tower Brand Rolled Oats 
though we hate to brag 
— your satisiaction | Falcon Brand Crimped Oats 
Standard Pulverized Oats 
Superior Medium Ground Oats 
‘ Dairy Brand Coarse Ground Oats 
Steam Rolled Barley 
Pulverized Barley 


Company FRUEN MILLING CO. 


Minneapolis 5, Minn. 


Sredman 


DA 4114-330 E CLYBOURN 


Millers to the Feed Trade 


ESTABLISHED 1889 
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Here’s Way te ‘Build. a Year ‘Round 


Feed Business AND MAKE PAY! 


big, new profits with this 6-step, profit- 


STEP 1... Push the products made especially 
to increase poultry and livestock pro- 
duction at low cost. This encourages 
customers to buy from you month after 
month all year ’round... 


STEP 2... Tie your feed store to the oldest 
and best-known radio programs in the 
feed business. 


STEP 3... Bea feed specialist and by personal 
contact, encourage feeders to adopt more 
profitable methods. 


STEP 4... Displaythename ‘‘Murphy’s’’on your 
walls, in your local newspaper ads, in your 
farm mailings and inside your store, and 
thereby tie-in with national advertising: 


_STEPS5... Take full advantage of these Busi: 
tools supplied by us .. 
Farm Meetings, Feed Lot Demon- 
strations, Feeding Clinics, Booklets, . 
Circulars, Posters, etc. 


STEP 6... Cooperate fully with your Murphy 

representative. His job is to help you 
Ladle build extra sales and bigger profits and 
= _ put this program to work for you. 


It’s simple! It’s sound, and it WORKS! If you 
are not. satisfied with the way your feed 
business is going, better investigate this 
plan fully. Write us. 


MINERALS 


proved Murphy Business Building Plan ° 
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| Y’S VIG-O-RAY CONCENTRATE for Poult " 
MURPH -O- or Poultry 
T NCENTRATE for Livestock 
© MURPH r Livestock 
: 
Te 
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You will never 
make a mistake by 
recommending or sell- 


ing a superior article. . . 


Quality is the surest foun- 


dation for permanent success. 


Highest Priced Flour 
in America 


and Worth All It Costs 
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